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to  1,000  media  companies  worldwide,  PressLink  has  made  electronic  trade  routes  both  easy 
to  navigate  and  affordable.  Call  (703)  758-1740.  PressLink  is  a  Knight-Ridder  company. 
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number. 
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meeting  deadlines  for  more  than  500  mastheads,  worldwide. 
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AUGUST 

1  A- 18  —  Inland  Press  Foundation/Newspaper  Special  Sections 
Network  Conference,  Swissotel  Hotel,  Chicago 

—  Inland  Press  Foundation  Prepress  Technology  Confer- 
ence,  Executive  Plaza  Hotel,  Chicago 

SIPTEMBER 

8  —  International  Literacy  Day 

8"  11  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Henlopen  Hotel,  Rehoboth  Beach,  Del. 

1  1  “  1  3  —  International  Newspaper  Marketing  Association  Eastern 
Regional  Convention,  Regency  Hotel,  Portland,  Maine 
1  1  •  1  4  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  4“  16  —  Inland  Press  Foundation  Group  Executives  Conference, 
Hotel  Sofitel'O’Hare,  Chicago 

1  4"  16  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Holiday  Inn,  Johnstown,  Pa. 

1  4"  17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

1  4"  18  —  Independent  Free  Papers  of  America  Conference,  Air¬ 
port  Marriott  Hotel,  St.  Louis 

1  S“  17  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Westin  Crown  Center  Hotel,  Kansas  City 

1  5"1  8  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

1  7“30  —  Suburban  Newspapers  of  America  Conference,  Hotel  del 
Coronado,  San  Diego 

3 1  "34  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort,  Phoenix 

33"34  —  Inland  Press  Foundation/Missouri  Press 
Association/Kansas  Press  Association/ Arkansas  Press  Association 
Marketing  Conference,  Plaza  Hotel,  Kansas  City 
33"3S  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

38- 10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Orlando 

39- 10/1  —  Southern  Circulation  Managers  Association  Con¬ 
vention,  Pier  66  Hotel,  Fort  Lauderdale 

OCTOBER 

9- 15  —  National  Newspaper  Week 

9- 13  —  Advertising  Media  Credit  Executives  Convention,  Hotel 
Inter-Continental,  Los  Angeles 

9-13  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  3- 14  —  Pennsylvania  Newspaper  Publishers  Association/New  Jer¬ 
sey  Press  Association  Convention,  Park  Ridge  Hotel,  Valley  Forge,  Pa. 
13-15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 

1  3- 15  —  Society  of  Newspaper  Design  Convention  and  Exhibi¬ 
tion,  Westin  Crown  Center  Hotel,  Kansas  City 
15  —  International  Newspaper  Carrier  Day 
1  5- 17  —  Newspaper  Flexo  Users  Group  Conference,  Marriott  Ho¬ 
tel,  Worcester,  Mass. 
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About  Awards 


Pennay-Misseuri  Awards.  Top  honors  in  the  34th  J.C. 
Penney-University  of  Missouri  Lifestyle  Journalism  Awards 
went  to  the  Los  Angeles  Times,  Phoenix  Gazette,  Palm 
Beach  Post,  Boca  Raton,  Fla.,  News  and  Anderson,  S.C., 
Independent'Mail. 

Chuck  Arnold,  Philadelphia  Daily  News,  won  first  prize 
for  regularly  scheduled  feature  supplement. 

David  Finkel  took  first  place  for  single  story  for  his  piece 
in  the  Washington  Post  Sunday  magazine. 

Thomas  Koetting,  Wichita  (Kan.)  Eagle,  won  the  top 
prize  in  the  series/special  section  category. 

Ellise  Pierce,  Dallas  Observer,  was  recognized  for  arts  and 
entertainment  writing. 

Becky  Batcha,  Philadelphia  Daily  News,  was  cited  for  con¬ 
sumer  affairs  reporting. 

Roy  Rivenburg,  Los  Angeles  Times,  won  in  the  fashion/ 
design  classification. 

The  food/nutrition  reporting  prize  went  to  A.D.  Burch 
and  Steph  Zimmermann,  Fort  Lauderdale  Sun-Sentinel. 

Greg  Raver-Lampman,  Norfolk  Virginian-Pilot  and 
Ledger-Star,  was  cited  for  hit  health  and  fitness  writing. 

Mike  D’Orso,  also  with  the  Norfolk  papers,  won  in  the 
multicultural  category. 

Spencer  Heinz,  Portland  Oregonian,  took  the  short  fea¬ 
ture  prize. 

NAA  ClaMified  Awards.  The  Newspaper  Association  of 
America  announced  winners  of  its  Classified  Tearsheet 
Awards  at  the  recent  NAA  gathering  in  Las  Vegas. 

Classified  promotion  honors  went  to  the  Times,  Pawtuck¬ 
et,  R.L;  Florida  Today,  Melbourne,  and  Columbia,  S.C., 
State. 

The  Hattiesburg  (Miss.)  American,  Ocala  (Fla.)  Star  Ban- 
ner  and  Seattle  Times  and  Post-Intelligencer  were  recognized 
in  the  color  automotive  category;  the  award  for  black-and- 
white  automotive  ad  went  to  the  Hattiesburg  American,  Fort 
Worth  Star-Telegram  and  San  Angelo,  Texas,  Standard 
Times. 

The  Los  Angeles  Times  won  best  color  employment  clas¬ 
sified  ad;  black-and-white  went  to  the  Houston  Post  and 
Bakersfield  Californian. 

Color  real  estate  and  new  construction  honors  were  pre¬ 
sented  to  the  Standard  Times,  Denver  Post  and  Daily  Re¬ 
public,  Fairfield,  Calif.;  black-and-white  went  to  the  Chicago 
Tribune  and  Wilmington  (N.C.)  Star-News. 

The  award  for  color  real  estate  ad,  resale,  was  given  to  the 
Daily  Press,  Newport  News,  Va.,  and  Herald  Journal,  Spar¬ 
tanburg,  S.C.;  black-and-white  went  to  the  Star-News,  Los 
Angeles  Times  and  Fort  Wayne  Newspapers,  Fort  Wayne, 
Ind. 

Other  awards  were  special  section  —  Midland  (Texas)  Re¬ 
porter-Telegram,  Ann  Arbor  (Mich.)  News  and  Houston 
Post;  theme  page  —  Tracy  (Calif.)  Press,  Wilmington  Star- 
News  and  Fort  Worth  Star-Telegram;  in-column  ad  — 
Nashville  Tennessean,  Nashville  Banner  and  Washington, 
Pa.,  Observer-Reporter. 

Recognized  for  market  data  were  the  Los  Angeles  La 
Opinion  and  Wilmington  Star-News.  The  International 
Classified  Advertising  Week  promotion  prize  went  to  Fort 
Wayne  Newspapers. 
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Young  Columbus  teaches  students  things  they  can't  the  ages  of  12  and  18  who  are  either  newspaper  carriers 

learn  in  any  classroom.  As  one  participant  put  it,  "You  or  enrolled  in  Newspaper  in  Education  programs.  It's  easy 

can't  appreciate  a  different  culture  unless  you  experience  to  participate— unique  contests  can  be  designed  or  use 

it  firsthand."  But  Young  Columbus  is  more  than  a  10-day  existing  ones  like  "carrier  of  the  year,"  read-a-thons  and 

educational  trip  to  Europe  for  up  to  150  lucky  students;  essay  contests.  Parade  will  even  supply  support  materials, 

it's  also  an  emotional  experience  that  enhances  personal  So  be  part  of  Young  Columbus.  For  the  lucky  winners, 
growth  and  broadens  horizons.  jfs  t^e  adventure  of  a  lifetime.  For  newspapers,  it's  an 

Give  a  deserving  student  in  your  community  that  ideal  way  to  generate  interest  in  your  programs— and 
opportunity.  The  competition  is  open  to  students  between  your  pages, 

For  more  information  about  the  Young  Columbus  program,  call  Liz  Manigan  at  212-573-7058.  ©1993  Parade  Publications,  Inc. 
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or  America’s  journalists  of  color, 
Unity  ’94  was  a  triumph  of  organiza¬ 
tional  genius,  compassion  and  self- 
confidence. 

It  was  a  grand  celebration  of  ethnic 
diversity  in  the  large  newsrooms  of 
print  journalism  and,  to  a  slightly  less 
degree,  in  the  electronic  media. 

The  presidents  of  the  four  organiza¬ 
tions  of  black,  Hispanic,  Native  Amer¬ 
ican  and  Asian-American  journalists 
all  should  take  a  deep  bow  for  staging 
their  first  joint  convention.  Their  en¬ 
terprise  was  inspiring.  After  Atlanta, 
there  shall  be  no  turning  back. 

The  white  male  publishers  and  edi¬ 
tors  who  attended  also  were  over¬ 
whelmed.  Yet  you  could  barely  find 
them  in  the  sea  of  non-white  faces, 
and  some  must  have  felt  the  way  black 
journalists  did  down  through  the  years 
at  those  lily-white  ASNE  and  ANPA 
conventions. 

The  press  brass  was  bountiful  in  its 
support  of  Unity  events,  workshops, 
program  advertising,  hotel  bills  and 
plane  fares  for  the  Atlanta  outpouring 
of  minority  staffers. 

The  numbers  were  indeed  impres¬ 
sive.  There  were  about  5,400  people 
registered.  The  size  of  the  delegations 
was  something  else  again.  The  New 
York  Times  contingent,  headed  by  pub¬ 
lisher  Arthur  Sulzberger  Jr.  and  editor 
joe  Lelyveld,  fielded  135  people.  The 
Gannett-Freedom  Forum  crew,  with  A1 
Neuharth,  sent  over  100  editors  and 
publishers.  Times  Mirror  logged  in 
with  Richard  Schlosberg  Ill  and  90  or 
so  more.  Knight-Ridder’s  Tony  Ridder 
showed  with  more  than  100,  including 
50  from  the  Philadelphia  Inquirer  and 
35  from  the  San  ]ose  Mercury  News. 

Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly. 


THE  NEW  CURMUDGEON 

by  Thomas  Winship 

United  for  the  cause 
of  newsroom  diversity 


The  Washington  Post  came  with  editor 
Len  Downie  leading  a  similarly  sized 
force.  And  so  it  was  with  at  least  50 
other  newspapers,  the  networks  and  a 
like  number  of  individual  TV  and  ra¬ 
dio  stations. 

The  journalists  of  color  were  there 
not  only  to  celebrate  and  nurture  racial 
diversity  in  the  industry,  but  also  to 
make  it  pay  off  in  better  salaries. 

Unity  ’94  was  a  jobs  fair  of  giant 
proportions  for  minority  journalists, 
with  all  the  competitive  and  promo¬ 
tional  trappings  of  a  Sotheby’s  auction 
and  the  look  of  a  national  political 
convention  press  area.  God  knows  how 
many  young  reporters,  editors  and 
broadcast  journeymen  left  Unity  ’94 
assured  of  a  new  employer  at  higher 
pay. 

Most  of  the  large  news  organizations 
came  to  town  prepared  to  offer  from 
one  to  10  job  openings  for  minority 
newsroom  people.  Hispanic  journalists 
were  the  most  sought  after. 

The  content  of  Unity  ’94  also  was 
overwhelming,  as  was  the  overall  pro¬ 
fessionalism  on  display  there.  More 
than  50  hands-on  workshops  and 
heavily  attended  plenary  sessions  on 
pressing  social  issues  crowded  the  days. 
The  dialogue  was  tough,  frank  and 
generally  courteous. 

Anger  was  not  on  the  agenda. 

ne  big  topic,  obviously,  was  “po¬ 
litical  correctness,”  a  term-turned-into- 
a-movement,  which  many  convention¬ 
eers  tried  valiantly  to  give  a  respectful 
burial.  “PC,”  they  argued,  has  become 
a  tool  of  ridicule  for  diehards  to  show 
racial  progress. 

To  some,  there  were  at  least  two 
downsides.  With  the  exception  of  the 
chain-owned  newspapers,  those  under 
150,000  circulation  were  a  rarity.  The 
excuse  always  was  that  the  mid-sized 
and  community  publications  generally 


were  shunned  by  minority  journalists. 
This  excuse  won’t  pass  muster  much 
longer. 

Also,  dramatically  evident  was  the 
fact  that  most  of  the  5,000  to  6,000  at¬ 
tendees  worked  in  newsrooms,  not  in 
front  offices  or  production  depart¬ 
ments,  where  about  80%  of  most  news 
organization  employees  work.  Nor  will 
the  traditional  excuses  from  the  front 
and  back  shops  convince  anyone  much 
longer. 

In  any  hard-fought  campaign  for  hu¬ 
man  progress,  there  always  are  heroes. 

w 

W  W  hen  we  consider  the  champs 
who  gave  so  much  of  themselves  to  in¬ 
troduce  diversity  in  our  newsrooms, 
we  quickly  think  of  A1  Neuharth,  then 
chairman  of  Gannett  Co.,  now  on  the 
same  crusade  as  head  of  the  Freedom 
Forum;  James  K.  Batten,  chief  of 
Knight-Ridder  Inc.;  Jay  T.  Harris,  pub¬ 
lisher  of  the  San  Jose  Mercury  News; 
John  C.  Quinn,  then  deputy  chief 
news  executive  of  Gannett  papers, 
now  director  of  Freedom  Forum; 
Loren  Ghiglione,  publisher.  South' 
bridge  (Mass.)  News;  John  Seigen- 
thaler  of  the  Nashville  Tennessean, 
now  director  of  Freedom  Forum’s  First 
Amendment  Center;  Albert  Fitz¬ 
patrick,  Knight-Ridder  assistant  vice 
president;  Chuck  Stone  of  the 
Philadelphia  Daily  News,  and,  of 
course,  the  late  Bob  Maynard  of  the 
Oakland  (Calif.)  Tribune.  The  list  is 
not  complete  by  a  long  shot. 

But  the  most  unsung  hero  of  them 
all  when  it  comes  to  minority  employ¬ 
ment  and  advancement  in  American 
newsrooms  is  Gerald  M.  “Jerry”  Sass. 
How  appropriate  that  at  Unity  ’94  he 
was  named  winner  of  the  Ida  B.  Wells 
Award,  named  after  a  pioneering  black 
publisher  and  co-founder  of  the 


(See  Curmudgeon  on  page  36) 
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Ethical  Principles 


Editor 

Robert  U.  Brown 

Managing  Editor 
John  P.  Consoli 


THE  EXECUTIVE  COMMITTEE  of  the  Associated  Press  Managing  Editors  has 
wisely  backed  off  from  the  hazardous  reef  it  was  sailing  into  with  an  overly  de¬ 
tailed  code  of  ethics  and  is  now  proposing  a  much  shorter  and  simpler  Statement 
of  Ethical  Principles  to  the  membership. 

A  survey  of  APME  members  revealed  that  only  39%  supported  the  draft  pro¬ 
posal  that  was  submitted  to  the  annual  meeting  last  fall.  Many  editors  criticized  it 
as  being  too  specific  and  too  long,  and  some  cited  potential  legal  liability,  as  we 
at  E&P  did  at  the  time.  However,  nearly  two-thirds  of  members  agreed  that  the 
old  code,  written  in  1975,  should  be  revised.  The  drafting  committee  did  just  that, 
improved  it,  and  still  kept  it  brief. 

The  code  proposed  last  year  was  not  only  subjected  to  a  detailed  survey  of 
members  but  was  discussed  at  20  “town  meetings”  across  the  country  at  which 
the  longer  draft  was  debated.  As  APME  president  Rich  Archbold  says:  The  code 
is  now  based  on  the  “most  inclusive  discussion  of  ethics  and  professional  stan¬ 
dards  ever  held.  With  journalists  at  all  levels,  academics,  news  sources  and  read¬ 
ers  all  participating,  issues  of  this  type  were  aired  in  a  spirit  of  openness  and  can¬ 
dor.” 

The  new  code  is  a  good  one.  It  is  not  too  different  from  the  1975  version  but 
addresses  a  number  of  new  issues,  in  a  general  way,  including  technology,  plagia¬ 
rism,  community  involvement  and  diversity.  APME  members  will  be  asked  to  ap¬ 
prove  it  at  their  convention  in  Philadelphia,  Oct.  12-15.  The  1975  code  was  ap¬ 
proved  only  by  the  board  of  directors.  Nevertheless,  this  Statement  of  Ethical 
Principles,  like  the  1975  Code  of  Ethics,  is  presented  only  as  a  guideline  and  a 
model,  which  newspapers  can  adapt  for  their  own  purposes.  APME  members  do 
not  have  to  adopt  it  as  a  requirement  of  membership. 

The  APME  drafting  committee  has  done  an  excellent  job.  It  has  avoided  the 
legal  traps  inherent  in  the  longer  proposal.  The  updated  version  is  short,  to  the 
point,  and  will  undoubtedly  be  approved  by  the  membership. 

Unity  ’94 

THERE  CAN  BE  no  doubt  that  Unity  ’94  was  a  tremendous  success  as  a  cele¬ 
bration  of  ethnic  diversity.  More  than  5,000  delegates  participated  in  the  first 
joint  convention  of  organized  black,  Hispanic,  Native  American  and  Asian  jour¬ 
nalists.  It  also  got  the  undivided  attention  of  more  than  50  large  newspaper  or¬ 
ganizations,  which  were  represented  by  editors,  publishers  and  numerous  staffers. 
Tom  Winship  reports  in  this  issue  it  was  “a  jobs  fair  of  giant  proportions  for  mi¬ 
nority  journalists.”  Many  of  the  large  news  organizations  were  prepared  to  offer 
from  one  to  10  job  openings  for  minority  newsroom  people. 

Unity  was  calculated  in  part  to  stimulate  the  employment  of  minorities  by 
news  media,  and  it  probably  will.  It  may  even  help  the  American  Society  of 
Newspaper  Editors  reach  its  goal  of  minority  newsroom  employees  equivalent  to 
the  percentage  of  the  minority  population.  It  is  frequently  overlooked  that  the 
10%  minority  employment  in  the  nation’s  newsrooms  would  probably  not  be  that 
high  were  it  not  for  the  consistent  efforts  of  ASNE  committees  over  the  last 
decade. 
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Letters  to  the  Editor 

Educator  presents  his  side  of 
U.  of  Georgia  controversy 
over  student  paper  policy 


WE  HARDLY  COULD  recognize  the 
case  described  in  the  self  congratulato¬ 
ry  article  by  University  of  Georgia  stu¬ 
dent  reporter  Jeff  Green  (E&P,  June 
4)  as  being  the  same  discussion  about 
free  speech  in  which  we  participated 
during  spring  quarter. 

While  we  agree  with  the  characteri¬ 
zation  of  the  student  newspaper  here  as 
“feisty,”  there  was  no  “battle”  to  “win,” 
and  never  any  question  that  the  Uni¬ 
versity  of  Georgia  administration 


Newspaperdom« 

so  YiARS  AGO  .  .  .  Delegates 
to  the  11th  annual  convention  of 
the  American  Newspaper  Guild  in 
Milwaukee  endorsed  the  candidacy 
of  Franklin  Delano  Roosevelt, 
plunging  the  Guild  into  the  politi¬ 
cal  action  drive.  The  convention  re¬ 
jected  a  minority  report  of  its  gov¬ 
ernment  relations  committee  that 
opposed  endorsement  of  any  politi¬ 
cal  candidate. 

Secrecy  surrounding  President 
Roosevelt’s  trip  to  Hawaii  was  pro¬ 
tected  by  the  press  with  only  one 
mention  being  made  in  a  newspa¬ 
per.  Inquiry  into  that  situation  con¬ 
vinced  Director  Byron  Price  of  the 
Office  of  Censorship  that  it  was 
“completely  inadvertent.” 

The  lone  mention  was  on  the  in¬ 
side  page  of  a  newspaper  in  a  soci¬ 
ety  column  which  quoted  from  a 
letter  from  Hawaii  stating  that  Roo¬ 
sevelt  was  there.  The  fact  that  the 
note  was  “buried”  inside,  and  was  a 
casual  reference,  supported  the 
publisher’s  assurance  that  the  code 
violation  was  wholely  unintention¬ 
al,  Price  said. 

From  Editor  &  Publisher 
August  12,  1944 


would  approve  a  policy  which  infringed 
on  the  First  Amendment. 

From  the  moment  the  draft  policy 
from  student  affairs  administrators  saw 
light  of  day,  it  was  clear  it  was  DOA. 

Particularly  interesting  was  the 
quote  attributed  in  your  article  to  the 
student  newspaper  editor;  “1  don’t  want 
some  guy  to  be  thrown  out  of  UGA  be¬ 
cause  he  called  somebody  a  water  buf¬ 
falo.  It  happened  there,  and  let’s  make 
sure  it  doesn’t  happen  here.” 

Early  in  the  discussions,  1  heard  vir¬ 
tually  the  same  words  uttered  by  Presi¬ 
dent  Charles  Knapp.  Some  battle, 
huh? 

President  Knapp,  who  has  absolute 
veto  power  over  any  policy  proposed  by 
the  faculty,  was  on  the  record:  “I  find  it 
difficult  to  believe  any  committee 
could  come  up  with  language  improv¬ 
ing  on  the  First  Amendment.” 

But  he  also  was  determined  to  allow 
free  speech  to  run  its  course,  even  if 
the  subject  was  free  speech  itself. 

Is  debate  about  the  boundaries  of 
appropriate/acceptable/free  speech  not 
covered  under  the  First  Amendment, 
too?  If  such  great  issues  of  society  are 
not  open  to  discussion  on  our  college 
campuses,  then  where  shall  we  discuss 
them? 

It  was  this  issue  that  the  Red  & 
Black  did  not  convey  through  its  re¬ 
ports,  thereby  fomenting  less-than-ful- 
ly-informed  reactions  from  the  state’s 
newspaper  editors  and  legislators. 

I  ■  Donald  Eastman 

Eastman  is  vice  president  for  develop¬ 
ment  and  university  relations  at  the 
University  of  Georgia. 

What  about 
the  five  Ws? 

JACK  HART  SAID  news  writing  is 
confused  (E&P,  June  11).  He  said  ex¬ 
actly  how  it  affects  me,  day  after  day. 


Time  and  time  again,  “news  in  depth” 
writing  leaves  an  essential  fact  to  the 
last  paragraph. 

And  “bylines”  apparently  excuse  ed¬ 
itors  from  demanding  clear,  clean  writ¬ 
ing  because  it  may  upset  a  reporter  or 
reporters.  That  is  what  editors  are  for. 
It’s  the  newspaper’s  story,  not  the  re¬ 
porter’s  story. 

Newspapers’  advantage  is  that  a 
reader  can  get  the  news  free  of  the 
time  and  attention  demanded  by  TV 
news,  in  a  great  more  detail,  without 
all  the  bias  TV  “personalities”  give  it. 

But  how  in  hell  can  Jack  Hart  write 
a  column  in  E6?P  headed  “A  sense  of 
order”  without  paying  homage  to  the 
Five  Ws:  who,  what,  why,  when  and 
where? 

W.J.  Valentine 

Community  papers 
must  specialize 
in  local  news 

THREE  CHEERS  FOR  Carl  A.  Venn’s 
“Newspapers  Have  Forgotten  How  to 
Use  Local  News”  in  your  June  11  issue. 

Veno  is  absolutely  correct  that  news¬ 
papers  can’t  print  enough  local  news. 
And  he’s  right  about  placing  local  news 
up  front  and  on  top. 

No  longer  can  newspapers,  especial¬ 
ly  community  papers,  pretend  to  be  to¬ 
tal  information  sources.  Our  readers 
won’t  let  us. 

Now  we’re  a  piece  in  a  puzzle  called 
the  information  age.  We’re  one  of  sev¬ 
eral  information  sources  news  con¬ 
sumers  fit  together  to  keep  themselves 
informed. 

Today’s  market,  like  it  or  not,  has 
made  us  specialists  —  specialists  in 
covering  localities  with  a  depth  and 
degree  of  service  that  broadcasters 
can’t  touch.  Veno’s  example  about  obit¬ 
uaries  is  superb. 

Recently,  our  6,500  evening  daily 
adopted  an  all-local  front  format,  and 
the  response  has  been  terrific. 

Instead  of  rehashing  stories  from  the 
national  media,  we’re  digging  up  our 
own.  Instead  of  offering  a  poor  substi¬ 
tute  for  up-to-the-minute  television  or 
thicker  metro  dailies,  we’re  answering 
the  one  question  no  one  else  can  an¬ 
swer  as  well:  “This  is  what  happened 
here  today.” 

K.A.  Wedcl 

Wedel  is  managing  editor  of  the 
Arkansas  City  Traveler, 
Arkansas  City,  Kan. 
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Where’s 
The  Outrage? 

CPJ  report  calls  murder  of  immigrant  journalists  terrorism, 
but  U.S.  law  enforcement  and  press  remain  indifferent 


by  Debra  Qersh  Hernandez 

TERRORIST  ACTS  HAVE  been  com¬ 
mitted  on  U.S.  soil  but  have  gone  un¬ 
solved  and  have  received  scant  media 
attention,  a  new  report  says. 

Between  1981  and  1993,  10  for¬ 
eign-language  journalists  working  in 
the  United  States  were  murdered, 
eight  of  them  in  political  assassina¬ 
tions,  according  to  a  report  from  the 
Committee  to  Protect  Journalists. 

Previewed  during  a  National  Associ¬ 
ation  of  Hispanic  Journalists  panel  dis¬ 
cussion  at  the  Unity  ’94  convention  in 
Atlanta,  the  CPJ  report,  slated  for  a 
September  release,  says  it  has  estab¬ 
lished  “new  leads  and  details  in  many 
of  these  cases”  and  has  documented 
“in  almost  all  cases  that  local  and  na¬ 
tional  law  enforcement  authorities  are 
not  vigorously  investigating  these 
crimes.” 

A  summary  of  the  report  says  the 
cases  “are  likely  to  remain  unsolved” 
unless  the  news  media  spotlight  “the 
apparent  unwillingness  of  law  enforce¬ 
ment  officials  to  devote  their  resources 
to  these  attacks.” 

The  assassinations  included  five 
Vietnamese  journalists  and  three 
Haitians,  the  study  said. 

“These  journalists  had  fled  repres¬ 
sion  and  turmoil  in  their  native  coun¬ 
tries  only  to  find  death  in  America  for 
openly  expressing  their  political  views,” 
CPJ  noted.  “In  each  case,  the  crimes 
appeared  to  have  been  intended  to  in¬ 
timidate  or  silence  dissident  voices 
within  these  communities.” 

CPJ  uncovered  four  disturbing  pat¬ 
terns: 

•  Unlike  the  highly  publicized  mur¬ 
der  case  of  Manuel  de  Dios  Unanue  in 
New  York  City,  which  resulted  in  ar¬ 


rests  and  convictions,  most  of  the  oth¬ 
er  killings  remain  unsolved  and  have 
received  scant  media  attention. 

•  The  journalists  or  their  news  orga¬ 
nizations  received  “ideologically-moti¬ 
vated  threats  or  other  harassment”  pri¬ 
or  to  the  murders. 

•  Most  of  the  murders  were  treated 
as  local  crimes,  despite  “strong  indica¬ 
tions  that  these  were  political  assassi¬ 
nations  with  national  and  possibly  in¬ 
ternational  implications.”  Some  ac¬ 


Berg  led  to  a  nationwide  FBI  investiga¬ 
tion  and  the  arrest  and  conviction  of 
two  white  supremacists. 

Also  in  1984,  the  murder  of  Henry 
Liu  in  San  Francisco  by  assassins  work¬ 
ing  for  the  Taiwanese  military  was 
quickly  dispatched,  both  because  it  in¬ 
volved  espionage  affecting  American 
national  security  and  because  the 
area’s  Chinese-American  population  is 
too  large  to  be  ignored,  according  to 
CPJ. 


Murders  of  foreign-language  journalists  “are 
likely  to  remain  unsolved”  unless  the  news  media 
spotlight  “the  apparent  unwillingness  of  law 
enforcement  officials  to  devote  their  resources  to 
these  attacks,”  CPJ  said. 


counts  in  the  mainstream  media 
intimated  “obscure  reasons  at  play,  in¬ 
dicating  perhaps  the  journalists  were 
not  only  press  people  but  were  in¬ 
volved  in  criminal  activities  as  well.” 

•  If  the  U.S.  Department  of  Justice 
were  willing  to  allocate  the  necessary 
budgets  and  resources,  the  crimes 
could  he  solved,  law  enforcement 
sources  told  CPJ,  hut  neither  Congress 
nor  the  press  appears  interested. 

CPJ  says  it  found  a  double  standard: 
the  timely  solving  of  murders  of  immi¬ 
grant  journalists  from  ethnic  commu¬ 
nities  too  large  to  ignore  and  of  Amer¬ 
ican  journalists,  compared  with  the 
unsolved  murders  of  journalists  from 
smaller  communities,  many  of  whom 
have  only  recently  fled  homelands 
where  speaking  out  is  dangerous. 

For  example,  the  1984  murder  of 
American  radio  talk-show  host  Alan 


The  de  Dios  case  also  was  solved, 
according  to  CPJ,  because  Drug  En¬ 
forcement  Agency  officials  were  eager 
to  prosecute  Colombia’s  Cali  drug  car¬ 
tel  and,  again,  because  New  York’s  His¬ 
panic  population  wields  power. 

The  murders  have  had  a  chilling  ef¬ 
fect  on  the  press,  the  report  says:  Hait¬ 
ian  radio  commentators  have  refrained 
from  criticizing  the  military  regime  in 
Haiti.  Vietnamese-language  news¬ 
papers  have  avoided  taking  clear  posi¬ 
tions  on  U.S.  trade  and  diplomatic  re¬ 
lations.  Latino  journalists  are  hesitant 
to  report  on  the  drug  trade. 

CPJ  executive  director  William  A. 
Orme  Jr.,  who  met  briefly  with  Attor¬ 
ney  General  Janet  Reno,  told  the  Uni¬ 
ty  audience  that  the  Justice  Depart¬ 
ment  is  aware  of  the  situation,  but  lit¬ 
tle  is  being  done. 

“The  non-English-language  press 
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There^s  no  censorship 
quite  like  murder 

Foreign  born,  they  died  violently 
in  the  USA  as  journalists 


has  always  been  a  part  of  the  American 
press,  and  it  has  the  same  First 
Amendment  rights,”  Orme  said.  “This 
should  be  perceived  by  national  jour¬ 
nalists  as  an  attack  on  all  journalists.” 

Ling-chi  Wang,  professor  of  Asian- 
American  studies  at  the  University  of 
California,  Berkeley,  said  “pervasive 
racism  continues  to  deny  the  constitu¬ 
tional  rights”  of  these  journalists. 

“Violence  against  the  First  Amend¬ 
ment  in  the  Asian-American  commu¬ 
nity  is  not  new,”  Wang  said.  “What  is 
most  disturbing  is  the  proliferation  and 
selectivity”  and  that  it  apparently  is 
condoned. 

Even  the  Liu  case,  which  was  report¬ 
ed  to  be  solved,  did  not  identify  the  in¬ 
stigators,  who  remain  a  mystery,  Wang 
said,  adding  that  someone  should  have 
found  it  peculiar  that  interviews  with 
Liu’s  friends  and  associates  were  all 
anonymous. 

“One  of  the  ways  to  look  at  why  the 
mainstream  press  is  so  indifferent  to 
what  is  going  on  is  racism,”  he  contin¬ 
ued. 

Struggle  continues 
for  Vietnamese  journalists 

For  Vietnamese  journalists,  “the 
dangers  we  left  behind  offered  to  find 
us  here,”  said  Yen  Do,  editor  and  pub¬ 
lisher  of  Nguoi  Viet  Daily  in  Westmin¬ 
ster,  Calif. 

“In  Vietnam,  political  assassinations 
were  features  of  the  war,  and  journal¬ 
ists  were  often  the  targets,”  Do  said. 

Since  the  war,  the  murders  of  five 
Vietnamese  journalists  on  U.S.  soil  re¬ 
main  unsolved,  despite  the  fact  that 
they  are  strong  cases.  Do  said.  Yet  a 
conviction  for  the  murder  of  Arizona 
Republic  reporter  Don  Bolles  was  at¬ 
tained  17  years  later. 

“Censorship  is  common.  Politicians 
and  criminals  tend  to  use  assassination 
to  silence  the  voice,”  Do  said.  “Let’s 
prevent  the  next  strike.  They  cannot 
be  murdered  with  impunity.” 

The  CPJ  report  also  is  slated  to  de¬ 
tail  attacks  against  more  than  10  Viet- 
namese-American  journalists  working 
in  the  United  States. 

No  room  at  the  inn 
for  Hispanic  journalists 

Rosana  Rosado,  former  city  editor  of 
El  Diario/La  Prensa,  was  close  to  de 
Dios,  the  paper’s  former  editor  in  chief, 
and  cried  as  she  spoke  of  him. 

“It’s  still  very  difficult  for  me  to  speak 

(See  Outrage  on  page  36) 


AMONG  THE  IMMIGRANT  jour¬ 
nalists  killed  on  U.S.  soil  and  featured 
in  a  report  from  the  Committee  to  Pro¬ 
tect  Journalists,  eight  are  believed  to  be 
victims  of  political  assassinations. 

Between  1981  and  1990,  five  Viet- 
namese-American  journalists  were 
killed,  attempts  were  made  on  the  lives 
of  three  more,  and  others  were  victims 
of  death  threats,  beatings  and  vandal¬ 
ism.  A  death  squad  called  the  Viet¬ 
namese  Organization  to  Exterminate 
Communists  and  Restore  the  Nation 
has  taken  responsibility  for  most  of  the 
murders  and  violence. 

Three  Haitian  radio  journalists 
working  in  Miami  were  shot  and  killed 
between  1991  and  1993.  All  were  out¬ 
spoken  supporters  of  exiled  President 
Jean-Bertrand  Aristide.  The  murders 
have  led  other  Haitian  radio  talk-show 


hosts  to  check  what  they  say  on  the  air 
and  to  watch  their  backs. 

The  following  are  their  stories  sum¬ 
marized  from  the  CPJ  report,  due  out 
in  September,  “Silenced:  The  Un¬ 
solved  Murders  of  Immigrant  Journal¬ 
ists  in  the  United  States.” 

•  Duong  Trong  Lam  was  killed  in 
front  of  his  San  Francisco  apartment 
July  21,  1981.  His  advocacy  of  better  re¬ 
lations  with  Hanoi  was  considered  un¬ 
acceptable.  The  death  squad  claimed 
responsibility.  A  Vietnamese  man  was 
charged  with  murder,  but  a  mistrial 
was  declared  after  a  witness  recanted 
his  testimony.  The  case  is  unsolved. 

•  Nguyen  Dam  Phong  left  Vietnam 
in  1975  and  published  a  small  Houston 
weekly  called  Tu  Do,  Vietnamese  for 
freedom.  Phong  criticized  exile  groups 
he  believed  were  extorting  money  from 
immigrants  under  the  guise  of  fighting 
communism  in  Vietnam.  He  received 
death  threats  before  he  was  killed  Aug. 
24,  1982.  A  death  list  from  the  same 


group  was  found  in  his  house.  His  mur¬ 
der  remains  unsolved.  His  wife  tried 
keep  the  weekly  alive  —  until  her  life 
was  threatened. 

•  Tap  Van  Phan  died  Aug.  9,  1987, 
in  an  arson  fire  at  the  office  of  his 
magazine,  Mai.  The  death  squad  took 
responsibility  for  the  fire,  apparently 
set  because  Phan  accepted  ads  from 
Canadian  cash-transfer  companies  do¬ 
ing  business  with  Vietnam.  Phan’s  case 
is  still  open. 

•  Nhan  Trong  Do  was  shot  dead 
Nov.  22,  1989,  in  front  of  his  Fairfax, 
Va.,  home.  A  layout  artist  for  the  mag¬ 
azine  Tien  Phong,  Do  was  not  the  tar¬ 
get,  but  was  mistaken  for  columnist 
Triet  Le,  who  was  murdered  the  next 
year.  Do’s  case  is  still  open. 

•  Triet  Le  and  his  wife,  Tuyet  Thi 
Dangturn,  were  killed  in  front  of  their 


Bailey’s  Crossroads,  Va.,  home  Sept. 
22,  1990.  Le  also  criticized  exile  groups 
for  soliciting  funds  from  refugees.  Le’s 
name  was  on  the  death  list  found  with 
Phong  in  1982.  The  case  is  open. 

•  Jean-Claude  Olivier  became  the 
first  Haitian  journalist  killed  in  the 
United  States  when  he  was  shot  at 
point-blank  range  Feb.  18,  1991.  Police 
arrested  and  tried  a  man  believed  to 
have  driven  the  killer,  and  an  appeal  is 
slated  for  November. 

•  Fritz  Dor  was  gunned  down  March 
15,  1991,  with  the  same  weapon  used  in 
Olivier’s  murder.  In  June  1993,  a  man 
pleaded  guilty  to  being  the  lookout, 
but  the  gunman  is  still  at  large. 

•  Dona  St.  Plite  was  killed  Oct.  24, 
1993,  at  a  benefit  concert  for  Dor’s 
family.  St.  Plite’s  name  had  appeared 
on  a  death  list,  and  he  had  been 
warned  to  avoid  the  benefit.  The  case 
remains  unsolved,  although  one  man 
has  been  indicted  and  awaits  trial. 

— Debra  Gersh  Hernandez 


Five  Vietnamese- American  journalists  were 
killed,  and  attempts  made  on  three  more. 
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Ad 

Attack 

Cuban  group  buys  full-page  Miami  Herald  ad 
zapping  the  paper  and  publisher  David  Lawrence 


by  Mark  Fitzgerald 

OVER  THE  YEARS,  Jorge  Mas 
Canosa’s  Cuban  American  National 
Foundation  has  used  bumper  stickers, 
bus  posters  and  billboards  to  blast  the 
Miami  Herald  and  publisher  David 
Lawrence  Jr. 

Last  week,  however,  the  fervently 
anti-Castro  group  used  the  Herald  it¬ 
self  to  level  an  attack  on  Lawrence  and 
his  paper. 

“Why  So  Much  Hate,  Mr. 
Lawrence?”  read  the  headline  over  the 
full-page  ad  published  July  28  in  both 
the  Miami  Herald  and  El  Nuevo  Her¬ 
ald,  the  Herald’s  Spanish-language 
daily. 

The  ad  accused  the  Herald  of  dis¬ 
torting  comments  Mas  made  in  an  in¬ 
terview  with  El  Pais,  the  national 
newspaper  in  Spain,  that  made  him 
sound  anti-American. 

“We  are  stunned  that  the  Herald  has 
knowingly  chosen  to  publish  com¬ 
ments  out  of  context  and  use  them  in 
yet  another  attempt  to  undermine  the 
Cuban  American  National  Founda¬ 
tion’s  integrity  in  the  South  Florida 
community,”  the  ad  said.  “[T]he  Herald 
once  again  has  broken  with  journalis¬ 
tic  principle  in  order  to  unfairly  attack 
our  institution  along  with  the  values, 
traditions  and  history  that  we  all  trea¬ 
sure.  What  is  truly  ‘un-American’  is 
David  Lawrence’s  and  the  Herald’s  vi¬ 
cious,  absurd  and  unfounded  cam¬ 
paign.” 

At  issue  was  the  Herald’s  reprinting 
of  comments  Mas  made  to  El  Pais 
about  whether  Americans  would  take 
over  Cuba  in  the  event  of  Fidel  Cas¬ 
tro’s  fall  from  power. 

“That’s  bull - ,”  the  story  quoted 

Mas  as  saying,  using  the  dashes.  “They 
haven’t  even  been  able  to  take  over 
Miami.  If  we  have  kicked  them  out 
here,  how  could  they  possibly  take  over 
our  own  country?” 

The  comments  reawakened  a  con- 


Continuing  their  feud,  an  anti-Castro 
group  bought  this  ad  in  the  Miami  Her¬ 
ald  to  chastise  the  paper  and  publisher 
David  Lawrence,  who  responded  with  a 
column. 


troversy  about  Cuban-Americans  that 
never  quite  dies  in  the  Miami  area. 

In  their  ad,  the  foundation  said  Mas 
was  trying  to  be  pro-American. 

“It  was  a  passionate  and  poignant  re¬ 
buff  of  the  anti-American  sentiments 
in  the  foreign  press,  and  of  the  ‘blame 
America  first  crowd’  in  this  country 
who  advocate  a  change  in  the  U.S.- 
Cuba  policy  and  lifting  the  U.S.  em¬ 
bargo  of  Castro’s  dictatorial  regime,” 
the  ad  said. 

Many  South  Floridians,  however, 
apparently  saw  the  comments  as  con¬ 
firming  their  view  that  Cuban-Ameri¬ 
cans  are  not  “real  Americans”  and  re¬ 


serve  their  primary  loyalty  for  their  is¬ 
land  homeland. 

The  foundation’s  ad  accused 
Lawrence  of  “inciting  the  elements  of 
racism  and  hate  that  regrettably  exist 
in  our  community”  and  of  “modern 
day  McCarthyism”  by  orchestrating  a 
“witch  hunt”  against  Mas. 

The  ad  called  on  the  management 
and  shareholders  of  Herald  parent 
company  Knight-Ridder  Inc.  “to  bring 
an  end  to  this  senseless  confrontation.” 

In  a  column  on  the  opinion  page  the 
same  day  as  the  ad,  Lawrence  said  the 
paper  had  made  several  attempts  to 
confirm  the  quotes  with  Mas  and  get 
his  comment,  but  Mas  did  not  respond. 

When  Mas  did  issue  a  statement, 
Lawrence  noted,  the  paper  ran  it  ver¬ 
batim  as  a  letter  to  the  editor. 

Lawrence  said  the  Herald  received 
“an  outpouring  of  letters,  most  con¬ 
demning  what  Mas  had  to  say,”  which 
the  newspaper  published  in  proportion 
to  the  numbers  for  and  against  the 
foundation’s  chairman. 

Anti-Mas  letters  that  were  “nothing 
more  than  hate-filled  stereotyping” 
were  deliberately  not  published, 
Lawrence  said. 

But  Mas  himself  heated  up  the  con¬ 
troversy  with  remarks  July  21  on  the 
Spanish-language  radio  station 
WQBA.  Speaking  of  Lawrence,  Mas 
said,  “Definitely,  this  is  a  personal  mat¬ 
ter.  It  is  a  matter  of  a  person  who  is 
mentally  sick.” 

In  his  column,  Lawrence  said  the  is¬ 
sue,  to  him,  is  not  personal,  despite 
“strong  statements  about  this  newspa¬ 
per  and  me,  its  publisher,”  Lawrence 
wrote.  “We  accepted  it  in  the  spirit  of 
making  it  possible  for  readers  and  ad¬ 
vertisers  to  express  a  broad  range  of 
opinions  —  even  if  we  might  not  agree 
with  them.” 

“It’s  worth  noting  that  the  equiva¬ 
lent  advertisement  could  never  run  in 
totalitarian  Cuba,”  Lawrence  conclud¬ 
ed  his  column. 
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Trouble 

Under 

The  Big  Tent 

Resentment  arises  when  gay  white  men  wear  mantle  of  ‘oppressed’ 


by  Mark  Fitzgerald 

UNITY  ’94  WAS  the  Woodstock  of 
multiculturalism,  an  often  moving  and 
always  invigorating  demonstration  of 
how  American  journalism  is  changing 
and  growing. 

But  all  was  not  sweetness  and  light 
at  the  Atlanta  conference. 

For  at  this  first-ever  meeting  of  the 
major  minority  journalism  groups  — 
the  National  Association  of  Black 
Journalists,  National  Association  of 
Hispanic  Journalists,  Asian  American 
Journalists  Association  and  Native 
American  Journalists  Association  — 
there  was  another  group  regarded  by 
some  as  a  fifth  wheel;  the  National 
Lesbian  and  Gay  Journalists  Associa¬ 
tion. 

At  a  session  on  minority  politics  in 
the  newsroom,  “How  United  Do  We 
Stand?,”  Linda  Villarosa,  senior  editor 
of  Essence  magazine  and  a  lesbian, 
spoke  the  question  a  number  of  jour¬ 
nalists  of  color  seemed  to  be  asking: 
“Should  white  gays  and  lesbians  even 
be  here  at  a  convention  like  this?” 

NLGJA  was  not  an  official  partici¬ 
pant  in  Unity  ’94  —  the  fast-growing 
organization  did  not  even  exist  when 
Unity  planning  began  in  1988  —  but  it 
was  active  throughout  the  conference 
nonetheless. 

NLGJA  had  a  booth  at  the  job  fair 
and  sponsored  a  major  reception,  and 
gays  and  lesbians  spoke  at  many  of  the 
sessions. 

“The  first  thing  you  see  when  you 
see  me  is  a  Mexican  and,  if  you  know 
me  a  little  bit  more,  then  you  see  a 
queer,”  Houston  Post  columnist  Juan 
Palomo  said  at  the  plenary  session  ear¬ 
ly  in  the  conference. 

But  the  welcome  Unity’s  minorities 
extended  to  each  other  was  a  bit  cool¬ 
er  when  it  came  to  embracing  gay  and 


lesbian  journalists.  For  there  remains 
among  some  minority  journalists  a  lin¬ 
gering  resentment  stemming  from  a 
feeling  that  gays  are  coasting  along  a 
civil  rights  road  paved  by  the  blood, 
sweat  and  tears  of  people  of  color. 

“Sometimes  I  still  cringe  when  1 
hear,  at  a  gay  and  lesbian  conference,  a 
gay  white  man  —  who  has  a  great  job  I 
feel  locked  out  of  —  refer  to  himself  as 
an  ‘oppressed  person’  and  quote  Mar¬ 
tin  Luther  King  Jr.,”  Villarosa  said. 

Helen  Zia,  an  Asian-American  les¬ 
bian  and  former  executive  editor  of 
Ms.  magazine,  said  she  felt  similarly 
listening  to  gay  white  males  speak  at 
the  last  NLGJA  conference. 

“I  would  definitely  defend  the  right 


of  these  men  to  be  up  there  and  their 
right  to  live  and  love  in  this  society 
....  I  thought  if  they  only  knew  what 
it  was  like  for  lesbian  and  gay  people  of 
color.  They  were  so  privileged.  There 
was  a  whole  sense  of  entitlement.  I 
thought  they  were  so  full  of  shit,”  Zia 
said. 

If  that’s  how  some  homosexuals  feel, 
it’s  no  surprise  that  some  heterosexual 
minority  journalists  expressed  skepti¬ 
cism  of  gay  and  lesbian  industry  ac¬ 
tivism. 

“I  think  the  situation  with  gays  and 
lesbians  is  more  analogous  to  ‘passing’ 
than  it  is  to  [the  situation]  of  black  and 
Hispanic  people,”  said  Los  Angeles 
Times  reporter  Andrea  Ford,  an 
African  American. 


Racial  and  ethnic  minorities  —  es¬ 
pecially  African-Americans  —  carry  a 
far  greater  burden  than  homosexuals. 
Ford  argued. 

“You  need  to  understand  slavery 
wasn’t  discrimination.  Nobody  went  to 
Gay  land  and  took  you  to  America,” 
she  said. 

Ford  said  black  resentment  of  groups 
who  piggyback  on  the  civil  rights 
movement  is  deep  and  understandable. 

“You  need  to  know  black  people  are 
very  sensitive  about  our  movement  be¬ 
ing  appropriated  by  other  people.  This 
is  our  history.  Women  have  run  off 
with  our  history  and  now  gays  are  run¬ 
ning  off  with  our  history,”  Ford  said. 

But  homosexual  journalists  argued 


that  the  push  for  gay  rights  is  a  civil 
rights  movement. 

“Homosexuality  disqualifies  people 
for  citizenship  —  just  like  slavery,”  said 
Alan  Acosta,  deputy  city  editor  of  the 
Los  Angeles  Times.  “And  1  want  to 
make  it  clear:  There  is  nothing  in 
American  history  or  culture  like  slav¬ 
ery.” 

Acosta  said  he,  too,  gets  “uncom¬ 
fortable”  when  gay  people  quote  Mar¬ 
tin  Luther  King  or  Rosa  Parks  to  ad¬ 
vance  their  cause. 

“But  it  is  in  the  struggle  to  be  a  pro¬ 
gressive  movement  —  and  not  to  rip 
off  a  piece  of  the  pie  —  that  we  quote 
those  names,”  Acosta  said. 

Blacks  and  homosexuals  are  some¬ 
times  divided,  too,  by  their  shared  feel- 


There  remains  among  some  minority  journalists  a 
lingering  resentment  stemming  from  a  feeling  that 
gays  are  coasting  along  a  civil  rights  road  paved  by 
the  blood,  sweat  and  tears  of  people  of  color. 


12 


EditorfifPublisher  •  August  13,  1994 


Sacramento  Bee  carrier 
stabbed  to  death  on  route 


ing  that  the  other  group  is  bigoted  to¬ 
wards  them. 

Gays,  who  sometimes  refer  to  a  “ho¬ 
mophobia”  among  black  people,  di¬ 
rected  barbs  directed  at  the  National 
Association  of  Black  Journalists. 

Isaiah  Jr.  Poole,  a  copy  editor  at  As- 
bury  Park  (N.J.)  Press  and  a  gay 
African-American,  said  he  was  out¬ 
raged  that  the  term  “faggot”  had  been 
bandied  about  during  a  session  the 
previous  day. 

“If  we  turned  this  convention  upside 
down  because  some  rap  star  cusses  a 
woman,  we  should  turn  this  conven¬ 
tion  upside  down  when  the  word  faggot 
is  used,”  Poole  said.  His  reference  was 
to  the  1993  NABJ  convention,  when 
Bushwick  Bill  of  the  rap  group  Geto 
Boys  caused  a  walkout  and  a  scolding 
from  association  leaders  for  referring 
to  black  women  as  “bitches”  and  “hos.” 

Los  Angeles  Times  reporter  Victoria 
Torres  also  related  the  story  of  a  black 
homosexual  who  was  moving  to  a  city 
where  he  intended  to  live  openly  as  a 
gay.  But  the  man  did  not  want  his  sex¬ 
uality  known  by  fellow  NABJ  mem¬ 
bers,  Torres  said. 

“He  said  he  absolutely  would  not 
come  out  at  NABJ,”  she  said. 

On  the  other  hand,  the  L.A.  Times' 
Andrea  Ford  said  racism  among  gays 
and  lesbians  is  a  serious  issue  that 
needs  discussion. 

“1  can’t  walk  with  you  if  you  don’t 
like  black  people,”  she  said,  adding  lat¬ 
er  in  the  discussion,  “There’s  no  ques¬ 
tion  the  gay  movement  has  dissed  the 
black  civil  rights  movement.” 

“1  hear  the  black  community  trod 
upon  a  lot  —  and  by  people  who  say 
they  are  gay  and  lesbian,”  she  said. 

In  any  case.  Ford  said,  “Black  folk 
aren’t  oppressing  nobody  —  1  guaran¬ 
tee  you.  They  don’t  have  the  power  to 
do  that.” 

Some  minority  journalists,  however, 
said  racial  and  ethnic  minorities  have  a 
common  cause  with  homosexuals. 

“1  do  believe  gay  issues  should  be  on 
the  same  plate  as  the  ethnic  groups,” 
said  Julio  Moran  of  the  Times. 

“My  general  feeling,”  added  Moran, 
an  NAHJ  board  member,  “is  that  any¬ 
thing  that  is  targeted  at  gays  now  — 
Mexicans  are  next.” 

Name  change 

THE  SUPERIOR,  WIS.,  Evening 
Telegram  now  is  know  as  the  Daily 
Telegram,  reflecting  a  new  morning  edi¬ 
tion  on  Saturdays.  —  AP 


by  M.L.  Stein 

A  SACRAMENTO  BEE  carrier  who 
survived  10  years  in  a  Vietnamese  com¬ 
munist  “reeducation”  camp  was 
stabbed  in  the  back  and  killed  while 
on  his  route. 

Sheriff’s  deputies  said  the  victim,  Tu 
Van  Trieu,  50,  was  not  robbed,  and 
they  had  no  firm  suspects. 

The  only  possible  clue  was  a  report 
that  two  men  in  a  pickup  truck  were 
seen  nearby  about  the  time  of  the  stab¬ 
bing. 

Trieu,  a  former  South  Vietnamese 
army  captain  who  emigrated  with  his 
wife  and  three  children  in  1991,  was 
described  by  Bee  circulation  director 
Gene  Czarny  as  an  exemplary  carrier. 

“This  is  a  tragic  and  scary  thing,” 
Czarny  said.  “There  is  no  way  to  pro¬ 
tect  anyone  against  a  random  killing, 
which  this  seems  to  be.” 

Trieu  had  completed  his  route  when 
he  was  found  about  6:45  a.m.  in  an 
apartment  house  passageway  open  to 


WITH  SPECIAL  SECTIONS  like 
Bleeding  Colors,  which  focused  on 
youth  gangs,  the  West  County  Times 
has  highlighted  crime  in  its  San  Fran¬ 
cisco  East  Bay  circulation  area. 

But  the  daily  is  going  beyond  news 
coverage  and  editorials  to  help  fight 
crime.  It  is  working  with  local  agen¬ 
cies,  businesses  and  residents  to  iden¬ 
tify  the  problem  and  foster  solutions. 

The  Times,  a  Lesher  Communica¬ 
tions  Inc.  paper,  is  a  member  of  the 
Hilltop  Community  Association, 
which  has  raised  more  than  $75,000  to 
place  a  police  substation  at  a  crime- 
ridden  Richmond  shopping  mall.  As  a 
result,  crime  dropped  40%  there  in  the 
past  year,  it  was  reported. 

In  addition.  Times  general  manager 
Bill  James,  who  represents  the  paper 
on  the  community  association,  volun¬ 
teered  to  form  a  Richmond  Chamber 


the  street.  His  wallet  was  intact. 

The  Bee  reported  that  a  resident  of 
the  apartment  complex  heard  Trieu’s 
cries  about  an  hour  after  the  stabbing. 
The  resident  speculated  that  others  in 
the  building  heard  him  earlier  but 
thought  he  was  a  drunk.  Trieu  died  at  a 
hospital  16  minutes  after  arriving  by 
ambulance. 

In  what  Czarny  described  as  “a  fami¬ 
ly  operation,”  Trieu  handled  four  paper 
routes  for  the  Bee  since  June  1993,  and 
his  two  sons  have  two  routes  each. 

Trieu  was  studying  English  and 
hoped  to  return  to  computer  work, 
since  he  had  experience  in  Vietnam. 

The  Bee  offered  a  $5,000  reward  for 
information  leading  to  the  conviction 
of  the  killer. 

The  newspaper  also  pledged  $5,000 
toward  a  trust  fund  set  up  by  the 
Sacramento  Vietnamese  Coalition  for 
Trieu’s  family. 

Meanwhile,  the  Bee  said,  Trieu’s  wife 
and  sons  were  pitching  in  to  take  over 
his  routes. 


of  Commerce  task  force  to  develop 
strategies  to  combat  crime. 

In  the  past  year,  more  than  30  peo¬ 
ple  have  died  in  Richmond,  victims  of 
violent  crimes. 

The  task  force  recommended  that 
community  businesses,  including  the 
Times,  provide  funds  for  training  and 
scholarships,  work  with  school  kids 
through  Adopt-A-School  programs 
and  sponsor  Newspaper  in  Education 
programs. 

The  cooperation  between  the  task 
force  and  city  agencies  sparked  a  Uni¬ 
ty  March  Against  Violence  in  which 
some  300  residents  paraded  downtown, 
singing  and  praying  for  a  peaceful  city. 

“The  role  of  a  community  newspa¬ 
per  should  be  more  than  just  reporting 
the  news,”  James  said. 

“It  should  also  be  helping  initiate 
positive  change.  —  M.L.  Stein 


Newspaper,  community 
cooperate  against  crime 
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Diversity’s 

Delineations 

To  management,  diversity  means  numbers  and  payback; 
to  minority  journalists,  it  means  newsroom  transformation 


by  Mark  Fitzgerald 

UNITY  ’94,  THE  first-ever  joint  con¬ 
vention  of  African-American,  Hispan¬ 
ic,  Asian-American  and  Native  Ameri¬ 
can  journalists,  had,  in  effect,  two 
opening  ceremonies. 

The  first,  held  on  the  evening  of  July 
28,  was  a  familiar  set  piece  of  the  news¬ 
paper  industry:  A  panel  of  executives 
stiffly  seated  at  a  dais,  warily  taking 
questions  about  diversity,  defending 
their  minority  hiring  records  —  but  al¬ 
ways  earnestly  adding  something  like, 
“But  frankly,  we  haven’t  done  enough.’’ 

In  the  private  words  of  one  of  the 
panelists,  it  was  a  “shallow  and  disap¬ 
pointing”  exercise  that  did  not  live  up 
to  its  billing  as  a  “National  Town  Hall 
on  Diversity.” 

The  second  opening,  held  the  next 
afternoon,  was  an  explosive  celebra¬ 
tion:  An  only-in-America  combination 
of  Chinese  New  Year,  Native  Ameri¬ 
can  Pow  Wow,  Cinco  de  Mayo,  june- 
teenth,  Tet,  La  Posada,  Black  Family 
Reunion  and  the  Fourth  of  July. 

One  after  another,  ethnic  standard- 
bearers  marched  through  an  audience 
that  had  been  handed  hundreds  of 
drumsticks. 

There  were  Cherokee  hoop  dancers. 
Native  Hawaiian  conch  players,  Mexi¬ 
can  mariachis,  African  drummers,  Fil¬ 
ipino  dancers,  Cuban  Guajira,  Chi¬ 
nese  dragon  dancers  and  Brazilian 
samba  musicians.  They  marched  until 
they  filled  the  stage  in  a  swaying, 
throbbing  demonstration  of  multicul- 
turalism  in  which  it  made  absolute 
sense  that  a  mariachi  would  be  fiddling 
next  to  someone  pounding  a  Ghanian 
talking  drum. 

But  the  two  openings  represented 
more  than  two  different  ways  to  run  a 
journalism  convention  —  they  also 
seemed  to  symbolize  the  diverging 
views  the  two  groups  have  of  what 
newsroom  diversity  means. 


Throughout  the  conference,  the 
conclusion  seemed  inescapable:  News¬ 
paper  executives  by  and  large  see  di¬ 
versity  as  a  way  of  making  money, 
while  minority  journalists  see  it  as  a 
means  to  transform  both  the  newspa¬ 
per  product  itself  and  the  people  who 
work  at  newspapers. 

This  disparity  was  apparent  from  the 
strikingly  different  language  journalists 
and  executives  employed  at  the  two 
opening  ceremonies. 

Several  executives  echoed  the  senti¬ 


tion  leaders  spoke  in  more  symbolic 
terms,  using  the  drum  as  a  metaphor. 

“The  drum  is  a  symbol  of  unity,”  De- 
Main  said.  “Today  we  use  the  drum  to 
create  a  cadence  for  the  diversity  of 
our  people.” 

“Drums  express  the  urgency  of  our 
agenda,”  said  Diane  Alverio,  president 
of  the  National  Association  of  Hispan¬ 
ic  Journalists. 

And  when  Dorothy  Butler  Gilliam 
spoke  of  diversity  at  that  ceremony,  the 
Washington  Post  columnist  and  Na¬ 


Throughout  the  conference,  the  conclusion 
seemed  inescapable:  Newspaper  executives  by  and 
large  see  diversity  as  a  way  of  making  money,  while 
minority  journalists  see  it  as  a  means  to  transform 
both  the  newspaper  product  itself  and  the  people 
who  work  at  newspapers. 


ments  of  Los  Angeles  Times  publisher 
Richard  T.  Shlosberg  III  when  he  said, 
“In  the  last  five  years,  we  have  doubled 
our  minority  representation  in  the 
newsroom.  And  we  feel  there  has  been 
tremendous  payback.” 

Similarly,  Native  American  Journal¬ 
ists  Association  president  Paul  De- 
Main  articulated  the  feelings  of  many 
minority  journalists  when  he  asked  the 
executives  at  that  opening  session: 
“How  long  will  we  allow  somebody  else 
to  shape  the  picture  we  see  in  the  mir¬ 
ror  every  day?” 

A  favorite  line  from  executives  was 
some  variation  of,  “We  want  diversity 
not  just  because  it’s  the  right  thing  — 
but  because  it’s  the  smart  thing  for 
business,  too.” 

Minority  journalists  themselves 
rarely  seemed  to  address  the  bottom 
line.  At  the  second  opening  ceremony, 
DeMain  and  other  minority  associa¬ 


tional  Association  of  Black  Journalists 
president  seemed  to  be  talking  of 
something  quite  different  than  per¬ 
centages  and  profits. 

“We  must  practice  diversity  .  .  .  not 
out  of  fear,  but  to  use  as  a  tool  to  ener¬ 
gize  and  empower  us  as  we  enter  the 
21st  century,”  Gilliam  said. 

That  theme  of  achieving  a  somehow 
transcendent  diversity  that  can  not  be 
defined  by  numbers  was  sounded  again 
and  again. 

Indeed,  there  seemed  an  impatience 
with  numbers  that  was  rooted  in  more 
than  just  the  failure  of  the  industry  to 
hire  and  promote  minorities  in  rates 
reflecting  the  community  at  large  — 
although  that  failure  could  not  be  ig¬ 
nored  at  Unity. 

Minority  journalists  seemed  to  be 
saying  that  numbers  —  no  matter  what 
incremental  increase  the  industry 
might  announce  form  time  to  time  — 
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N.Y.  Daily  News  ‘wins^ 
Thumbs  Down,  again 


just  disguise  a  more  fundamental  fail¬ 
ure  to  diversify  news  organizations. 

“1  am  sick  of  diversity  being  used 
like  interior  decorating,”  Chauncy  Bai¬ 
ley  of  the  Oakland  (Calif.)  Tribune 
told  one  session.  “You’ve  got  an  His¬ 
panic  over  here  like  a  lamp.  You’ve  got 
a  black  over  here  like  a  desk.  1  am  sick 
of  diversity  being  used  like  Windex.” 

That  view  was  at  the  heart  of 
NABJ’s  dispute  with  the  New  York  Dai¬ 
ly  News,  which  the  association  of 
black  journalists  singled  out  for  this 
year’s  Thumbs  Down  Award,  a  dubious 
distinction  handed  out  to  news  organi¬ 
zations  deemed  insensitive  to  African- 
Americans. 

At  a  press  conference,  Jacqueline 
Jones,  city  editor  of  the  Philadelphia 
Daily  News  and  NABJ’s  vice  president 
for  print,  attacked  the  paper  for  laying 
off  virtually  all  its  black  male  reporters 
in  a  downsizing  just  after  the  paper  was 
sold  —  and  later  hiring  other,  less  ex¬ 
perienced  journalists  of  color. 

“We  think  for  too  long  there  has 
been  a  cavalier  swapping  of  African- 
Americans,  [as  if]  it  doesn’t  make  any 
difference  whether  the  person  has  15 
days  of  experience  or  15  years.  Well,  we 
think  it  does  make  a  difference,”  Jones 
said.  “What  they  have  done  is  wipe  out 
an  entire  generation  of  leadership.” 

At  the  same  press  conference,  NABJ 
president  Gilliam  lauded  Earl  Caldwell 

—  whose  departure  from  the  N.Y.  Dai¬ 
ly  News  provoked  the  Thumbs  Down 

—  as  “an  authentic  minority  voice”  the 
industry  needs  more  of. 

“We  feel  we  have  reached  the  point 
in  this  industry  that ...  it  is  for  colum¬ 
nists  to  be  an  authentic  minority 
voice,”  she  said.  “That  is  really  the 
meaning  of  diversity.  It  isn’t  just  num¬ 
bers  ....  It  has  to  reflect  authentic  mi¬ 
nority  voices.” 

The  Rev.  Jesse  Jackson  made  much 
the  same  point  at  Unity’s  final  session. 
He  was  talking  about  Time  magazine’s 
decision  to  darken  the  mug  shot  of  O.J. 
Simpson  for  a  recent  cover  —  a  deci¬ 
sion  made  by  a  small  group  of  editors 
that  included  no  African-American. 
But  Jackson  had  a  larger  point. 

“While  one  of  the  lessons  is  a  black 
should  be  at  the  table,”  he  said,  “he  or 
she  should  not  have  to  pay  the  price  of 
being  a  de-ethnicized  black  to  be  at 
the  table.  Because  this  could  have  got¬ 
ten  by  a  de-ethnicized  black  as  well.” 

While  this  discussion  resonated 
through  the  meeting,  executives 

(See  Diversity  on  page  37) 


by  Mark  Fitzgerald 

FOR  THE  SECOND  year  in  a  row,  the 
National  Association  of  Black  Journal¬ 
ists  singled  out  the  New  York  Daily 
News  for  its  Thumbs  Down  Award. 

Last  year,  the  Daily  News  was  cited 
because  it  fired  all  its  black  male  re¬ 
porters  during  a  downsizing  and 
change  of  ownership.  This  year,  the 
departure  of  a  single  black  was  at  issue 
—  but  that  was  the  pioneering  black 
columnist  Earl  Caldwell. 

And  it  wasn’t  simply  Caldwell’s  han¬ 
dling  that  upset  NABJ,  it  was  also  how 
association  leaders  themselves  were 
treated  during  a  meeting  about  Cald¬ 
well  with  Daily  News  owner  Mortimer 
Zuckerman. 

Jacqueline  Jones,  city  editor  of  the 
Philadelphia  Daily  News  and  NABJ’s 
vice  president  for  print,  said  Zucker¬ 
man  told  an  NABJ  delegation  group 
that  he  had  no  intention  of  reinstating 
Caldwell  and  that  the  columnist  would 
be  added  to  a  list  of  potential  replace¬ 
ments  for  normal  newsroom  attrition. 

“It  is  that  kind  of  doubletalk  and  his 
disrespectful  attitude  towards  NABJ 
that  this  award  addresses,”  Jones  said. 

A  Daily  News  spokeswoman  called 
the  award  “divisive,  inappropriate  and 
unfair.” 

Caldwell  and  the  Daily  News  have 
given  different  accounts  about  his  de¬ 
parture  last  April  after  15  years  on  the 
tabloid,  although  they  agree  it  stems 
from  a  Caldwell  column  the  paper  re¬ 
fused  to  run.  The  column  reported  al¬ 
legations  that  a  white  police  officer, 
who  was  still  on  the  job,  had  raped  six 
black  male  livery  cab  drivers  in  sepa¬ 
rate  incidents  (E&'P,  April  30,  p.  9). 

Zuckerman  himself  has  said  nothing 
publicly  about  the  matter  and  was  not 
responsive  with  NABJ,  Jones  said.  Nei¬ 
ther  could  the  owner  describe  any  dis¬ 
ciplinary  process  —  “no  process  except 
the  whim  of  caprice,”  she  said. 

NABJ  president  Dorothy  Butler 
Gilliam,  the  Washington  Post  colum¬ 
nist,  said  the  News’  treatment  of  Cald¬ 
well  reflects  its  treatment  of  black  jour¬ 
nalists  —  and  should  be  an  industry¬ 
wide  concern. 

Gilliam  noted  that  last  year,  a  major 
NABJ  study  found  that  as  many  as  one- 


third  of  all  African-American  journal¬ 
ists  feared  that  brining  up  racial  issues 
in  the  newsroom  would  jeopardize 
their  jobs. 

“We  are  very  concerned  about  the 
treatment  of  African-American  jour¬ 
nalists,”  she  said. 

Their  wariness,  Gilliam  added, 
“makes  even  more  important  the  work 
of  columnists  like  Earl  Caldwell  .  .  . 
who  has  a  lot  of  credibility  in  the  com¬ 
munity.” 

NABJ  also  faulted  the  Daily  News 
for  what  it  said  was  a  slippery  use  of 
statistics  to  show  an  increase  in  minor¬ 
ity  newsroom  employees.  In  fact,  virtu¬ 
ally  all  of  the  reported  minority  hiring 
represents  simply  replacing  the  black 
journalists  fired  when  Zuckerman 
bought  the  paper,  Jones  said,  adding 
that  the  experienced  African-Ameri¬ 
can  journalists  are  being  replaced  by 
others  with  less  seniority. 

“What  they  have  done  is  wipe  out 
an  entire  generation  of  leadership, “ 
Jones  said. 

A  Daily  News  spokeswoman,  Adri¬ 
enne  Rhodes,  said  Jones  is  simply  in¬ 
correct. 

“We  have  more  minorities  in  num¬ 
bers  and  more  people  in  higher  levels 
than  there  were  previously.  Twenty- 
four  percent  of  our  new  hires  are  mi¬ 
norities,  with  the  largest  percentage  of 
that  being  African-Americans.  Previ¬ 
ously,  there  were  18%  minorities,”  said 
Rhodes,  director  of  communications 
and  media  relations. 

She  said  there  are  now  three 
African-American  columnists  on  the 
op-ed  pages,  an  increase  from  one. 

“Mort  Zuckerman,  Fred  Drasner  and 
Martin  Dunne  have  assembled  one  of 
the  most  diversified  staffs  in  the  city,” 
Rhodes  said.  “It  is  conceivable  if  the 
board  had  talked  to  staffers  .  .  .  they 
would  not  have  passed  such  a  divisive, 
inappropriate  and  unfair  award.” 

NABJ  president  Gilliam  said  the  or¬ 
ganization  has  appointed  a  four-person 
committee  ready  “to  meet  with  the 
Daily  News  anytime”  about  racial  is¬ 
sues  on  the  paper. 

In  addition  to  the  opprobrium  of  the 
Thumbs  Down  Award,  NABJ  further 
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Times 

A  Changing  At 
Third  World  Agency 

Cold  War’s  end  signals  shift  of  focus  for  Inter  Press  Service 


by  Qeorge  L,  Qarrigues 

INTER  PRESS  SERVICE,  which  for 
almost  three  decades  has  prided  itself 
on  being  a  Third  World  news  agency,  is 
becoming  more  of  a  supplemental  ser¬ 
vice  for  mainstream  media  in  what 
managing  director  Roberto  Savio 
called  “a  transition  process  from  the 
old  to  the  new.” 

“I  do  not  think  I  have  seen  such  a 
difficult  and  complicated  moment,”  he 
said  in  a  memo  circulated  recently  to 
IPS  offices.  The  nonprofit  news  agency 
claims  1,000  subscribers  worldwide. 

And  managing  editor  Michael  Keats 
said  the  agency’s  editorial  purpose  is  to 
provide  a  supplemental  service,  mostly 
features,  about  issues  affecting  the  de¬ 
veloping  world. 

Savio’s  memo  said  the  end  of  com¬ 
munism  has  made  the  agency’s  old  goal 
as  obsolete  as  the  concept  of  a  Third 
World  itself. 

“With  the  fall  of  the  Berlin  Wall,  a 
new  process  of  realignment  was  acti¬ 
vated,  in  which  the  Third  World  lost 
its  strategic  importance  which 
stemmed  from  East-West  confronta¬ 
tion,”  said  Savio,  who  founded  the 
agency  30  years  ago. 

The  fall  of  communism,  Savio  wrote, 
has  cut  the  IPS’s  funding  because 
wealthy  countries  are  no  longer  allo¬ 
cating  money  for  development  aid, 
some  of  which  is  funneled  to  IPS.  He 
called  the  funding  decline  “widespread 
and  in  some  cases  dramatic,  like  in 
Italy,  Finland  and  Canada.” 

Keats  said,  “IPS  can’t  survive  on  the 


Garrigues ,  former  chairman  of 
communications  at  Lincoln  University, 
Jefferson  City,  Mo. ,  has  been  a 
volunteer  journalist  for  the  Global 
Information  Network. 


income  from  sales,”  so  it  engages  in  de¬ 
velopment  projects  like  the  training  of 
journalists,  supported  by  government 
organizations  like  the  Canadian  Inter¬ 
national  Development  Agency  or  No¬ 
raid  of  the  Scandinavian  countries,  or 
the  European  Union,  which  finances 
training  programs  in  Africa  and  Arabic 
countries.  An  administrative  fee  is 
built  in  to  cover  overhead. 

“But  nobody  tells  us  what  to  write  or 
to  put  on  the  wire,”  he  insisted. 

IPS  receives  funds  from  a  lottery  on 
behalf  of  international  development 
agencies  and  fees  from  putting  togeth¬ 
er  ad  hoc  newspapers  or  bulletins  for 
various  international  conferences. 
Successful  newspapers  were  produced 
at  the  environmental  summit  in  Rio  de 


Janeiro  in  1992  and  at  the  United  Na¬ 
tions  International  Conference  on  Hu¬ 
man  Rights  in  Vienna  last  year.  Plans 
are  under  way  to  service  a  world  popu¬ 
lation  conference  in  Egypt  in  Septem¬ 
ber. 

Still,  next  year  should  see  “the  com¬ 
mencement  of  a  gradual  recovery  of 
projects  and  funds  from  the  interna¬ 
tional  aid  agencies,”  Savio  wrote. 
What’s  more,  the  agency  will  celebrate 
its  30th  anniversary  Nov.  1  at  U.N. 
headquarters  in  New  York,  “a  sign  of 
recognition  that  for  many  years  was 
difficult  for  us  to  obtain.” 

IPS,  which  calls  itself  the  world’s 


sixth  largest  news  service,  has  long  in¬ 
sisted  it  reports  Third  World  news  with 
more  objectivity  than  other  news  agen¬ 
cies. 

A  survey  last  year  by  C.  Anthony 
Giffard  of  the  School  of  Communica¬ 
tions  at  the  University  of  Washington 
found  that  IPS  filed  significantly  more 
on  culture,  development,  the  environ¬ 
ment,  human  rights  and  social  issues 
than  did  AP  and  Reuters,  whose  com¬ 
bined  filings  showed  more  emphasis  on 
crime,  the  military,  politics,  interna¬ 
tional  news  and  political  violence. 

Keats  said  in  an  interview  at  IPS  ed¬ 
itorial  headquarters  in  Amsterdam 
that  many  IPS  stories  are  picked  up  by 
the  larger  agencies. 

“We  had  the  story  about  the  cellist 


playing  on  the  streets  of  Sarajevo  be¬ 
fore  anybody  else,”  he  said  by  way  of 
example.  “We  also  played  up  the  Mus¬ 
lim  fatwa  against  a  female  author  —  a 
la  Salman  Rushdie  —  in  Bangladesh.” 

Other  IPS  stories  move  into  the 
news  mainstream  when  agency  corre¬ 
spondents  notice  an  IPS  story  in  an 
African  or  Asian  paper,  he  said. 

Keats,  an  Australian,  began  his  news 
career  at  17  as  a  copyboy  with  a  Mel¬ 
bourne  news  agency,  and  was  a  re¬ 
porter  with  the  now-defunct  Brisbane 
Telegraph.  He  joined  United  Press  in 
1956  and  worked  in  London,  Madrid, 
Johannesburg,  Salisbury  (now  Harare), 


Keats  said,  “IPS  can’t  survive  on  the  income  from 
sales,”  so  it  engages  in  development  projects  like 
the  training  of  journalists,  supported  by 
government  organizations. 
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Beirut  and  Hong  Kong,  where  he  was 
UPI’s  vice  president  for  Asia.  He  took 
time  out  in  the  1980s  to  work  for  the 
Melbourne  Age  in  Hong  Kong,  then 
went  back  to  UPl  and  for  two  years 
was  international  vice  president,  based 
in  Washington. 

When  UPI  went  bankrupt  in  1991, 
he  became  a  press  officer  for  the  Unit¬ 
ed  Nations  High  Commissioner  for 
Refugees,  working  in  Africa  and  the 
former  Yugoslavia.  Now  59,  he  has 
been  the  top  editorial  executive  at  IPS 
for  the  past  two  years. 

In  Amsterdam  he  is  helped  by  Gus¬ 
tavo  “Pepe”  Capdevila  of  Argentina 
and  Fitzroy  Nation  of  Jamaica,  the  as¬ 
sistant  managing  editors.  In  the  sunny 
office,  a  television  set  is  tuned  to 
CNN,  though  Keats  says  he  prefers  the 
BBC’s  world  coverage  when  that  chan¬ 
nel  is  broadcasting. 

One  floor  below  is  the  bustling  Eu¬ 
ropean  news  desk,  headed  by  Rohan 
Jayasekera,  a  Briton  whose  father  is  Sri 
Lankan.  Also  in  the  building  is  IPS 
Europe,  a  local  nonprofit  foundation 
governed  by  an  executive  committee 
composed  of  people  from  Austria,  the 
Netherlands,  Norway,  Italy,  Spain, 
Britain  and  Russia. 

Translation  into  Dutch  is  done  in 
the  building  for  14  newspaper  clients. 
In  Europe  there  are  also  translation 
and  sales  bureaus  in  Germany,  Finland, 
Sweden  and  Norway.  They  are  impor¬ 
tant  in  finding  the  right  client  for  IPS 
stories,  Keats  said. 

“For  example,  our  Swedish  office 
noticed  a  story  on  gays  in  Zimbabwe 
and  flogged  it  to  a  Swedish  gay  paper 
for  a  hundred  bucks.” 

A  similar  job  is  done  in  North 
America  by  the  Global  Information 
Service  in  New  York. 

Other  IPS  regional  centers  are  in 
Harare,  Zimbabwe,  where  Obinna 
Anyadike,  a  Briton  of  Nigerian  de¬ 
scent,  is  the  regional  editor,  and  in 
Manila,  under  Kunda  Dixit  of  Nepal. 
Debra  Anthony  is  regional  editor  in 
Kingston,  Jamaica,  her  home  country. 
The  regional  editorship  in  South 
America  is  vacant  as  the  desk  there  is 
in  the  process  of  moving  from  San 
Jose,  Costa  Rica,  to  Montevideo, 
Uruguay.  The  regional  director  for 
North  America  is  Italian  Marco 
Napoli,  based  at  the  United  Nations, 
and  the  bureau  chief  and  regional  edi¬ 
tor  is  Jim  Lobe,  an  American  based  in 
Washington,  D.C.  IPS’s  administrative 
offices  are  in  Rome  and  the  legal  head¬ 
quarters  are  in  Panama  City. 


Inter  Press  cuts  support 
for  N.  American  outlet 

Cuts  threaten  U.S.  arm  of  nonprofit  news  agency 
serving  ethnic  and  foreign-language  papers 


FINANCIAL  PROBLEMS  AT  Inter 
Press  Service  are  threatening  the  fu¬ 
ture  of  its  Global  Information  Network 
distribution  wing. 

The  difficulty  bodes  ill  for  GIN’s 
subscribers:  28  English-language  and 
15  Spanish-language  publications  or 
broadcasting  outlets,  and  databases 
such  as  Nexis,  Comtex  and  Informa¬ 
tion  Access. 

The  papers  range  from  the  black- 
oriented  City  Sun  of  New  York  to  Illyr¬ 
ia  (the  Balkans)  and  the  Turkish 


board  directors. 

Vives,  at  GIN  for  the  past  four  years, 
was  a  writer/editor  for  the  Internation¬ 
al  Ladies  Garment  Workers  Union,  an 
editor  for  the  Wire  Service  Guild  of 
New  York  and  managing  editor  for  Lo¬ 
cal  560  of  the  International  Brother¬ 
hood  of  Teamsters  after  having  report¬ 
ed  for  six  years  for  the  Jersey  Journal, 
Jersey  City,  N.J. 

Floating  groups  of  unpaid  college  in¬ 
terns  and  volunteers  edit  and  rewrite 
stories  from  IPS  headquarters  in  Ams¬ 


The  funding  cut,  executive  director 
Lisa  Vives  said,  is  “the  most  serious 
problem  facing  Global  today,  and  one 
that  threatens  the  future  of  the  agency.” 


Times,  as  well  as  El  Mundo,  El  Tiempo 
and  La  Voz  Hispana,  which  take  the 
Spanish-language  service. 

Global  Information  Network  is  sub¬ 
sidized  by  Inter  Press  Service,  but  fi¬ 
nancial  belt  tightening  by  IPS  has  cut 
support  from  $59,000  in  1993,  or  42% 
of  the  GIN  budget,  to  $34,000  in  1994. 

The  funding  cut,  executive  director 
Lisa  Vives  said,  is  “the  most  serious 
problem  facing  Global  today,  and  one 
that  threatens  the  future  of  the 
agency.” 

In  1993,  GIN’s  revenues  were 
$138,346,  and  its  expenses  were 
$124,572,  for  a  surplus  of  $13,744.  Ac¬ 
counts  payable  and  accrued  expenses 
brought  the  net  assets  at  the  end  of  the 
year  to  $8,735. 

Vives  hopes  that  revenue  from  addi¬ 
tional  clients  and  grants  from  funding 
organizations  will  enable  GIN,  which 
was  founded  25  years  ago  as  InterLink 
Service,  to  improve  services  to  its 
mostly  minority  and  ethnic-interest 
clients  in  the  United  States  and  Cana¬ 
da.  She  is  looking  for  expert,  “prefer¬ 
ably  cheap”  assistance  in  raising  funds. 

The  nonprofit  corporation  has  reor¬ 
ganized  recently  and  named  a  new 


terdam  and  cover  news  in  the  New 
York  area,  from  the  nation’s  first  strike 
at  a  Chinese  restaurant,  to  the  recent 
Gay  Games,  to  speeches  by  justices  of 
the  Latvian  and  Russian  supreme 
courts. 

Between  9  a.m.  and  1  p.m.  in  its 
basement  office  across  First  Avenue 
from  the  United  Nations,  the  small 
staff  processes  40  to  50  stories  a  day.  A 
typical  day  included  about  16  from 
Africa,  three  from  Asia  and  the  Middle 
East,  10  from  Latin  America  and  the 
Caribbean,  seven  from  Europe  and  the 
remainder  on  worldwide  topics,  includ¬ 
ing  communications,  the  environment, 
disarmament  and  population. 

Most  stories  are  sent  out  by  modem 
or  fax,  but  a  new  wrinkle  is  an  elec¬ 
tronic  bulletin  board  offering  stories  in 
English  from  “libraries”  organized  by 
geographical  locations  or  subjects,  in¬ 
cluding  human  rights,  religion,  indus¬ 
try,  media,  trade  or  politics. 

A  trial  run  is  available  at  no  charge. 
A  one-time  setup  fee  of  $25  entitles 
the  user  to  a  daily  headline  sheet  and 
access  to  one  library  of  news  headlines 
and  stories.  Each  story  costs  $5  to 
download.  — George  Garrigues 
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APME  Retreats 
On  Strict 
Ethics  Code 

Committee  opts  to  update  existing  version 
after  plan  for  detailed  code  stirs  ‘hornets’  nest’ 


by  Tony  Case 

AFTER  FIERCE  DEBATE,  Associated 
Press  Managing  Editors  has  moved  to 
update  its  one-page  ethics  code  instead 
of  supplanting  it  with  longer,  stricter 
guidelines  proposed  last  fall. 

A  revised  APME  Statement  of  Ethi¬ 
cal  Principles  was  approved  unani¬ 
mously  by  the  association’s  executive 
committee  and  will  be  considered  by 
the  board  Aug.  29  in  New  York.  If  ap¬ 
proved,  the  full  membership  will  vote 
on  it  at  the  60th  annual  APME  con¬ 
vention  in  October  in  Philadelphia. 

“The  drafting  committee  concluded 
that  it  was  not  possible  to  agree  on 
specific  guidelines  that  would  suffi¬ 
ciently  accommodate  all  editors  in  all 
ethical  situations  nationally,”  said 
APME  president  Rich  Archbold,  who 
is  managing  editor  of  the  Press- 
Telegram  in  Long  Beach,  Calif. 

The  new  code  is  more  concise  and 
much  less  specific  than  a  version  intro¬ 
duced  at  the  1993  convention  in  Min¬ 
neapolis.  It  fine  tunes  the  perfunctory 
code  adopted  in  1975. 

Last  year’s  draft  will  be  published, 
with  revisions,  as  a  report  of  the  ethics 
committee  and  will  act  as  “one  possible 
starting  point  for  newsroom  discussions 
and  development  of  individual  newspa¬ 
per  policies,”  APME  said. 

The  controversial  proposal  —  which 
addressed  standards  of  conduct  rang¬ 
ing  from  the  alteration  of  quotes  to 
membership  in  “discriminatory  clubs” 
—  found  considerable  support  but  was 
also  criticized  both  inside  and  outside 
APME  for  being  too  detailed  and  re¬ 
strictive  (E&P,  Oct.  9,  p.  9). 

The  final  version  reflects  some  of 
the  current  newsroom  issues  addressed 
in  detail  in  the  earlier  draft,  including 
multiculturalism  and  technology,  but 


David  Hawpe,  whose  rigorous  ethics 


code  was  shot  down  after  intense  debate 


remains  sparse  on  detail. 

The  new  code  itself  concedes  that 
“no  statement  of  principles  can  pre¬ 
scribe  decisions  governing  every  situa¬ 
tion.” 

APME  ethics  committee  chair  David 
Hawpe,  who  helped  draft  the  previous 
proposal  and  vociferously  advocated  it, 
and  Mike  Waller,  vice  chairman  of  the 
journalism  studies  committee  and  edi¬ 
tor  of  the  Hartford  Courant,  report  in 
the  association’s  newsletter  that  the 
new  proposal  alters  the  existing  code 
by  addressing  new  issues  such  as  diver¬ 
sity,  the  manipulation  of  photographs, 
the  impact  of  new  technology,  and  pla¬ 
giarism. 

It  also  calls  for  a  clear  distinction  be¬ 
tween  news  and  advertising,  and  ex¬ 
pands  language  on  conflicts  of  interest 


and  community  involvement. 

One  minor  but  perhaps  telling  alter¬ 
ation  appears  in  the  first  line,  in  which 
“newspaper  men  and  women”  becomes 
“news  and  editorial  staff  members.” 

Where  the  existing  code  determines 
that  a  newspaper  should  be  “a  con¬ 
structive  critic  of  all  segments  of  soci¬ 
ety,”  the  revised  version  adds  it  “should 
reasonably  reflect,  in  staffing  and  cov¬ 
erage,  its  diverse  constituencies.” 

Current  guidelines  urge  newspapers 
to  “guard  against  inaccuracies,  care¬ 
lessness,  bias  or  distortion  through  ei¬ 
ther  emphasis  or  omission.”  The  pro¬ 
posed  edition  adds  “technological  ma¬ 
nipulation”  to  the  list. 

The  1975  code  urges  “common  sense 
and  good  judgment”  in  “applying  ethi¬ 
cal  principles  to  newspaper  realities.” 
The  revision  adds,  “As  new  technolo¬ 
gies  evolve,  these  principles  can  help 
guide  editors  to  insure  the  credibility 
of  the  news  and  information  they  pro¬ 
vide.” 

Where  the  original  maintains  that 
editorials  and  other  opinion  pieces 
should  be  clearly  labeled,  the  new  ver¬ 
sion  states,  “Advertising  should  be 
clearly  differentiated  from  news.” 

Present  guidelines  recommend 
newspapers  report  the  news  without  re¬ 
gard  for  their  own  interests,  but  the 
proposed  code  says  they  should  be 
“mindful  of  the  need  to  disclose  poten¬ 
tial  conflicts.” 

Involvement  in  politics,  community 
affairs,  demonstrations  and  social  caus¬ 
es  that  might  create  conflicts  of  inter¬ 
est  or  the  appearance  of  conflicts  is 
discouraged  in  the  original  code.  The 
new  version  retains  this  stance  but 
goes  further,  encouraging  newspeople 
“to  be  involved  in  their  communities, 
to  the  extent  that  such  activities  do 
not  create  conflicts  of  interest.” 
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The  revision  follows  “the  most  inclu¬ 
sive  discussions  in  ethics  and  profes¬ 
sional  standards  ever  held,”  according 
to  Robert  Ritter,  past  president  of 
APME,  who  appointed  the  committee 
to  review  and  recommend  changes  two 
years  ago. 

It  seemed  that  everyone  who 
learned  about  the  stringent  proposal 
had  a  strong  opinion  about  it,  one  way 
or  the  other. 

Those  who  supported  it  maintained 
it  would  boost  public  opinion  of  jour¬ 
nalists  —  whose  reputation  could 
stand  improvement.  But  critics  argued 
that  such  painstaking  detail  would  pro¬ 
vide  ammunition  for  libel  suits  and 
make  it  easier  to  prove  journalistic 
malpractice. 

In  a  recent  survey  of  members, 
APME  found  39%  supported  the  strict 
code,  while  36%  rejected  it  altogether 
and  19%  said  it  needed  changes  (E&P, 
July  23,  p.  13). 

Editors  at  large  newspapers  generally 
opposed  the  sweeping  changes,  and 
those  at  smaller  papers  approved  of 
them. 

While  media  lawyers  predicted  the 
earlier  draft  would  be  used  against 
newspapers,  others,  such  as  actor  and 
noted  conservative  Tom  Selleck  — 
who  attended  the  APME  gathering  at 
which  the  code  was  unveiled  — 
praised  it. 

Updating  the  1975  code  at  first 
seemed  a  “modest  proposal,”  Archbold 
recalled.  “We  knew  there  would  be 
controversy  and  disagreements  in  any 
discussion  about  ethics,  but  we  did  not 
anticipate  the  hornets’  nest  that  was 
stirred  up,”  he  said. 

Hawpe  also  was  surprised  the  pro¬ 
posal  provoked  so  much  discussion.  He 
predicted  the  latest  offering  will  not 
meet  with  such  criticism. 

“I  think  everybody  saw  the  first  draft 
as  dangerous,  and  1  don’t  think  they’ll 
see  this  as  dangerous,”  he  said. 

But  did  the  editor  take  any  of  the 
flak  personally? 

“My  hack  is  well-flayed  from  almost 
two  years  of  talking  to  groups  around 
the  country  about  these  issues,”  he 
said.  “But  at  the  same  time,  there  have 
been  many  supporters. 

“1  came  out  of  the  debate  feeling 
good  about  generating  a  conversation 
about  ethics,  and  that  alone  was  worth 
having  done  it.  It  raised  the  visibility 
of  ethics  issues  in  the  craft  for  a  while, 
and  1  think  that’s  very  good.” 

He  added,  with  a  laugh,  “1  hope 
somebody  else  has  the  pleasure  of  do¬ 
ing  it  next  time.” 


Drop  Indian  sports 
terms,  minorities  say 


by  Mark  Fitzgerald 

ALL  NEWSPAPERS  SHOULD  follow 
the  lead  of  the  Portland  Oregonian  and 
stop  printing  American  Indian  sports 
team  nicknames,  the  Unity  ’94  con¬ 
vention  of  minority  journalists  de¬ 
clared  in  Atlanta. 

The  resolution,  proposed  by  the  Na¬ 
tive  American  Journalists  Association, 
puts  all  the  major  associations  of  jour¬ 
nalists  of  color  on  record  in  favor  of 
excising  media  references  to  such  team 
names  as  Redskins  and  Braves. 

It  asks  news  organizations  “to  offi¬ 
cially  discontinue  the  use  of  Native 
American  and  other  culturally  offen¬ 
sive  nicknames,  logos  and  mascots  re¬ 
lated  to  professional,  college,  high 
school  and  amateur  sports  teams.” 

In  addition  to  the  NAJA,  the  Unity 
coalition  includes  the  National  Associ¬ 
ation  of  Black  Journalists,  the  National 
Association  of  Hispanic  Journalists 
and  the  Asian  American  Journalists 
Association. 

Unity  board  members,  who  ap¬ 
proved  the  resolution  July  27,  said  elim¬ 
inating  “offensive”  team  names  on  the 
sports  pages  is  analogous  to  eliminat¬ 
ing  bigoted  stereotypes  in  news  cover¬ 
age. 

“We  feel  that  the  use  of  racist  and 
demeaning  representations  should  be 
eliminated,”  said  Lloyd  LaCuesta,  a 
Unity  board  member.  “While  news  or¬ 
ganizations  are  starting  to  heighten 
their  awareness  on  this  issue,  for  too 
long  sports  coverage  has  been  an  ex¬ 
ception.” 

The  resolution  urges  news  organiza¬ 
tions  to  adopt  the  style  practiced  by 
the  Minneapolis  Star  Tribune.  Under 
those  guidelines,  no  published  refer¬ 
ence  is  permitted  to  “Redskins  and  the 
derivation  ’Skins,  Redmen,  Braves,  In¬ 
dians,  Tribe  and  Chiefs.” 

The  current  Star  Tribune  stylebook 
says  tribal  names  —  for  example,  the 
Seminoles  of  Florida  State  University 
or  the  Chicago  Blackhawks  pro  hockey 
team  —  are  O.K.  for  now. 

“At  some  point,”  the  stylebook  says, 
“we  may  choose  to  reconsider  the  use 
of  tribal  names.  In  the  interim,  we  will 
delete  the  ‘Fighting’  designation  when 
used  in  front  of  tribal  names.” 


Leaders  of  the  500-member  NAJA 
had  pushed  hard  for  the  resolution.  For 
instance,  a  workshop  titled  “How  does 
it  feel  to  be  a  mascot?”  was  held  under 
a  banner  that  read,  “INDIANS  ARE  A 
PEOPLE  Not  Mascots  For  America’s 
Fun  &  Games.” 

Providing  further  impetus  was  the 
fact  that  the  convention,  which  at¬ 
tracted  6,000  people,  was  held  in  the 
middle  of  a  long  home  stand  by  the 
Atlanta  Braves  baseball  team.  The 
team  has  drawn  particular  fire  from 
Native  American  activists  for  its  name, 
its  tomahawk  logo,  the  “Tomahawk 
Chop”  cheer  and  a  pseudo-Indian  war 
chant  that  fans  intone  during  games. 
From  time  to  time,  too,  the  team  re¬ 
vives  its  mascot,  “Chief  Knock-a-Hom- 
ah.” 

Vernon  Bellecourt,  an  Anishinabe 
who  heads  the  National  Coalition 
Against  Racism  in  Sports  and  Media, 
also  confronted  publishers  at  the  Uni¬ 
ty  gathering’s  opening  session  with  the 
demand  they  stop  publishing  Indian 
team  names.  Bellecourt  got,  essential¬ 
ly,  no  response. 

“I’m  just  glad  New  York’s  team  is  the 
Yankees,”  New  York  Times  publisher 
Arthur  Sulzberger  Jr.  said. 


CHICAGO  SUN-TJMES  columnist 
Irv  Kupcinet’s  annual  Purple  Heart 
Cruise  sailed  for  the  50th  time  July  27. 

Some  600  veterans,  wounded  in 
combat  from  World  War  11  to  Desert 
Storm,  sailed  Lake  Michigan  with  en¬ 
tertainment  that  included  singer  Tony 
Bennett. 

Kupcinet,  known  universally  as  Kup, 
began  the  annual  cruises  in  1945  at  the 
suggestion  of  the  Pentagon. 

“It  is  a  way  to  remind  the  public  that 
the  vets,  who  are  king  for  a  day  during 
the  war,  so  often  are  forgotten  after  the 
war,”  Kup  said. 

“It  is  also  a  way  to  provide  hospital¬ 
ized  veterans  with  a  break  in  their  dai¬ 
ly  routines  by  having  some  fun  in  the 
sun  on  the  blue  of  Lake  Michigan,”  the 
columnist  added. 


Kup’s  cruise  sails 
for  50th  year 
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Richard  Qreene 


Thomas  Flynn 


Ronald  Thornburg 


Chuck  Farraj 


Richard  Greene,  director  of  humart 
resources  and  development  at  Neivs- 
day,  has  been  named  vice  resident/hu- 
man  resources  for  the  Rochester,  N.Y., 
Democrat  and  Chronicle/TimeS'Union. 

Themas  Flynn,  director  of  commu' 
nications,  has  been  promoted  to  vice 
president/communications. 

Renald  Thernburg,  a  journalism 
professor  at  St.  Michael’s  College  in 
Colchester,  Vt.,  has  been  named  man¬ 
aging  editor  at  the  Ogden,  Utah,  Stan¬ 
dard- Examiner. 

Previously,  he  was  a  news  executive 
on  Gannett  Co.  Inc.’s  corporate  staff. 

Chuck  Farraf,  newspaper  project 
manager  at  Lee  Enterprises  Inc.,  Dav¬ 
enport,  Iowa,  has  been  appointed  gen¬ 
eral  manager  for  Promo  Star  Services 
Group,  a  division  of  Lee. 

Mary  Ann  Chick  Whitusida,  assis¬ 
tant  metro  editor  at  the  Flint  (Mich.) 
Journal,  has  been  named  new-media 
manager. 

Edward  Huff,  creative  director  of  ad¬ 
vertising  at  the  Providence  Journal,  has 
been  named  on-line  services  manager. 
He  will  also  supervise  an  electronic 
version  of  the  newspaper. 

Frank  Keegan,  editor  at  the  Bristol 
(Conn.)  Press,  has  been  appointed  ed¬ 
itor  of  the  Easton,  Pa.,  Express-Times. 
Both  papers  are  owned  by  the  Media 
News  Group. 

Harian  Levy,  a  senior  staff  writer  at 
the  Commercial  Record,  a  weekly  busi¬ 
ness  newspaper  in- South  Windsor, 
Conn.,  has  been  promoted  to  associate 
editor. 


Erik  Kent,  advertising  sales  manager 
for  the  Union  County  Division  of 
Worrall  Community  Newspapers,  has 
been  appointed  advertising  sales  man¬ 
ager  for  it’s  Essex  County  advertising 
sales  department. 

James  Quinn,  general  manager  of 
the  East  Brunswick,  N.J.,  Home  News, 
has  been  appointed  property  manager 
for  Asbury  Park  Press  Inc. 

David  Thaier,  group  vice  presi¬ 
dent  for  the  printing  and  publishing  di¬ 
vision  for  Greater  Media  Inc.,  was 
named  general  manager  in  East 
Brunswick. 

Themas  Neri,  president  and  publish¬ 
er  of  Pioneer  Press,  a  subsidiary  of  the 
Sun-Times  Co.  in  Chicago,  has  been 
named  executive  vice  president  for  fi¬ 
nance  and  operations  at  the  Chicago 
Sun'Times.  He  will  remain  publisher  of 
Pioneer  Press. 

Charles  Champion,  senior  vice 
president  of  sales  and  marketing  at  the 
Sun-Times,  was  promoted  to  executive 
vice  president. 

Dean  Murphy,  a  metro  general  as¬ 
signment  reporter  at  the  Los  Angeles 
Times,  has  been  named  Warsaw  bureau 
chief. 

Jim  Schachter,  Sunday  business 
section  editor,  was  appointed  senior  as¬ 
sistant  business  editor.  He  will  contin¬ 
ue  to  be  responsible  for  the  Sunday 
business  section. 

Steve  Padilla,  deputy  city  editor 
of  the  Valley  Edition,  was  named  Val¬ 
ley  Edition  city  editor. 

Nick  Mayle,  distribution  and  single 
copy  sales  manager  at  the  Financial 


Times,  has  been  named  West  Coast  ad¬ 
vertising  sales  manager.  He  will  be 
based  in  the  Bay  Area. 

Mona  Burns,  bookkeeper  at  the  Mc¬ 
Keesport,  Pa.,  Daily  News,  has  been 
appointed  business  manager. 

She  succeeds  Douglas  Farley, 

who  has  retired. 

James  Carey,  a  visiting  professor  at 
the  Columbia  University  Graduate 
School  of  Journalism,  has  been  ap¬ 
pointed  full  professor  with  tenure. 

Previously,  he  was  dean  of  the  Col¬ 
lege  of  Communications  at  the  Uni¬ 
versity  of  Illinois  campus. 

Ken  Carter,  assistant  circulation  di¬ 
rector  for  Athens  Newspapers  Inc.  in 
Georgia,  has  been  promoted  to  circula¬ 
tion  director.  He  succeeds  Vadls 
Wylds,  who  is  retiring. 

David  Bieber,  creative  services  di¬ 
rector  for  WBCN  Radio,  Boston,  has 
been  named  director  of  special  projects 
at  the  Phoenix  Media/Communication 
Group. 

PR  Newswire,  a  distributor  of  business 
news  releases,  has  named  six  regional 
managers:  David  Armon,  Midwest; 
Shari  Ford,  Mid-Atlantic;  David 
Haapaofa,  Northeast;  Tom  Mad- 
don.  Southwest;  Jorry  Mitcholl, 
Southeast,  and  Bonnio  Rash,  North¬ 
west. 

Joan  Olson,  an  instructor  in  journal¬ 
ism  at  New  Mexico  State  University  in 
Las  Cruces,  has  been  appointed  direc¬ 
tor  of  the  Inter  American  Press  Asso¬ 
ciation’s  Technical  Center. 
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Obituaries 


Paul  Blawiu,  69,  a  former  reporter  at 
the  Hartford  Times  and  later  a  techni¬ 
cal  writer  at  United  Aircraft  Corp., 
died  July  1. 

Daniel  Blum,  69,  former  metro  as¬ 
signment  editor  at  the  New  York  Her¬ 
ald  Tribune  and  retired  assistant  to  the 
metro  editor  at  the  New  York  Times, 
died  of  pulmonary  edema  June  26  in 
San  Jose,  Costa  Rica. 

Nadine  Brewn,  83,  a  former  colum¬ 
nist  at  the  Michigan  Chronicle,  an 
African-American  weekly  newspaper 
in  Detroit,  died  of  heart  failure  July  2 
in  Detroit. 

Jame*  Buchanan,  77,  a  Miami  Her¬ 
ald  reporter  jailed  by  Fidel  Castro  in 
the  Cuban  ruler’s  first  year  in  power, 
died  June  25. 

In  1959,  Buchanan  was  arrested  after 
he  interviewed  and  gave  supplies  to  an 
American  mercenary  sought  by  Cas¬ 
tro’s  revolutionary  government. 

Buchanan  was  tried  and  sentenced 
to  14  years  in  prison.  He  was  freed  12 
days  later  on  the  condition  that  he 
never  return  to  Cuba. 

Walter  Clemens,  64,  a  former  editor 
for  the  New  York  Times  Book  Review, 
died  July  6. 

James  Edwards,  58,  editorial  page 
editor  and  columnist  at  the  Brockton, 
Mass.,  Enterprise,  died  of  lung  cancer 
June  27. 

William  Bess  Gardiner,  48,  execu¬ 
tive  editor  at  the  Canton,  Ill.,  Daily 
Ledger,  died  of  cancer  July  2. 

Bernard  Garnett,  53,  a  business 
copy  editor  at  the  Atlanta  Journal  and 
Constitution,  died  of  hypertension  June 
28. 

Kathryn  Grayhurn,  77,  former  soci¬ 
ety  editor  at  the  Atlanta  Constitution, 
died  June  29. 

Charles  Henry  Hamllten,  90,  for¬ 
mer  managing  editor  at  the  Richmond 
(Va.)  News  Leader  and  president  of 
the  Virginia  Press  Association,  died 
July  7. 

Mary  Healy,  66,  a  wedding  consul¬ 
tant  and  columnist  at  the  Daily  South' 


town  and  News  Marketer  in  Chicago, 
died  July  2  in  Evergreen  Park,  Ill. 

Schaefer  Bryant  Kendrick,  78,  a 

columnist  at  the  Greenville  (S.C) 
News  and  a  longtime  professor  at  Fur¬ 
man  University,  died  June  28. 

Charles  Lucey,  89,  former  editor  in 
chief  of  the  Trenton,  N.J.,  Times,  died 
July  5. 

James  Camphell  MacDenald,  75, 

former  editor  at  the  Toledo  Blade,  and 
associate  professor  of  journalism  at 
Ohio  State  University,  died  June  27. 

Charles  Cenrad  Manley,  81,  a  jour¬ 
nalist  in  Texas  and  Louisiana  who 
spent  15  years  working  for  the  U.S.  In¬ 
formation  Agency,  died  July  5. 

Hareld  Martin,  83,  a  former  Satur¬ 
day  Evening  Post  writer  and  Atlanta 
Constitution  columnist,  died  July  10. 

Rohert  McKnIght  Sr.,  80,  who 

worked  as  a  copy  editor,  news  editor 
and  suburban  editor  over  his  40  years 
at  the  Cleveland  Press,  died  June  25. 

Edward  Mullln,  67,  a  retired  State 
House  correspondent  for  the  Herald  & 
News  in  Passaic,  N.J.,  died  May  31  in 
Pompton  Plains,  N.J. 

Harold  Norman,  86,  a  retired  Chica¬ 
go  Tribune  photographer,  died  July  11 
in  Gainesville,  Fla. 

John  Phillips,  55,  an  editor  at  the 
Paris-based,  English-language  Interna¬ 
tional  Herald  Tribune,  died  of  leukemia 
July  6  in  Paris. 


Brian  Quigloy,  37,  a  free-lance  pho¬ 
tographer  whose  work  has  appeared  in 
the  Boston  Herald  and  national  maga¬ 
zines,  died  after  a  lengthy  illness  June 
22  in  Cambridge,  Mass. 

Doloros  Somoraro,  48,  administra¬ 
tive  assistant  at  GP&P  Advertising 
Marketing  Communications,  died  June 
22  in  New  York  City. 

Previously,  she  was  advertising  man¬ 
ager  at  the  Watertown  (Conn.)  Town 
Times. 

Prancis  Slllloy,  76,  whose  20-year 
career  at  the  Associated  Press  included 
directing  coverage  of  the  1964-65 
World’s  Fair,  died  July  1. 

Doan  Rayford  f uoltonfuss,  26,  as¬ 
sistant  city  editor  at  the  Odessa 
(Texas)  American,  was  killed  when  his 
pickup  truck  collided  with  another 
truck  July  5. 

Tony  Wassoll,  34,  a  free-lance  writer 
for  National  Geographic,  Time-Life  and 
Reader’s  Digest,  died  from  acute 
myeloid  leukemia  June  26. 

Earlier,  as  writer  in  the  Washington 
area,  he  received  numerous  awards 
from  the  Virginia  Press  Association 
and  Suburban  Newspapers  of  America. 

William  Whilo,  88,  a  World  War  II 
correspondent,  political  reporter, 
columnist  and  Pulitzer  Prize-winning 
biographer,  died  April  30. 

He  covered  Washington  and  World 
War  II  for  the  Associated  Press,  was 
chief  congressional  correspondent  at 
the  New  York  Times,  wrote  a  syndicat¬ 
ed  column  and  was  a  columnist  for  the 
State  Journal,  Frankfort,  Ky. 
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Pulitzer  Winner 
Commits  Suicide 

South  African  free-lance  photographer  Kevin  Carter  is  dead 
two  months  after  his  heartbreaking  photo  of  Sudan’s  starvation 
caught  the  world’s  attention  and  won  journalism’s  highest  honor 


FREE-LANCE  PHOTOGRAPHER 
Kevin  Carter,  who  won  the  Pulitzer 
Prize  this  year  for  his  picture  of  a  vul¬ 
ture  trailing  a  starving  Sudanese  girl, 
was  found  dead  July  26  near  Johannes¬ 
burg,  South  Africa,  in  an  apparent  sui¬ 
cide. 

Police  found  Carter’s  body  in  his 
pickup  truck  along  with  several  letters 


Carter  “one  of  the  most  emotional 
people  1  have  ever  known,  and  this 
came  through  in  his  pictures.” 

“Kevin  always  carried  around  the 
horror  of  the  work  he  did,”  Carter’s  fa¬ 
ther,  Jimmy,  told  the  South  African 
Press  Association  two  days  after  his 
son’s  death. 

Friends  said  Carter  was  distraught 


Kevin  always  carried  around  the  horor  of  the 
work  he  did.” 


he  had  written,  the  Associated  Press 
reported.  Carter,  33,  died  of  carbon 
monoxide  poisoning. 

Foul  play  was  not  suspected,  but  po¬ 
lice  said  they  would  investigate. 

Carter  attended  the  Pulitzer  ceremo¬ 
ny  in  New  York  in  May  to  collect  the 
feature  photography  prize.  His  award¬ 
winning  photo  was  first  published  by 
the  New  York  Times  and  later  distrib¬ 
uted  around  the  world  by  news  and 
photo  agencies. 

The  Times,  in  reporting  Carter’s 
death,  said  reaction  to  the  photo  was 
so  strong  that  it  published  an  unusual 
editor’s  note  detailing  the  fate  of  the 
girl  who  was  pictured.  Carter  said  he 
chased  away  the  bird  and  the  youngster 
continued  her  trip  to  a  feeding  center. 

Colleagues  praised  the  photojour¬ 
nalist  for  his  courage  and  dedication. 
For  example,  he  paid  his  own  way  to 
Sudan,  where  he  found  what  turned 
out  to  be  the  image  of  his  career. 

“I  think  the  picture  that  won  him 
the  Pulitzer  was  a  truly  remarkable  one 
which  will  add  to  his  memory,”  Anton 
Harber,  editor  of  the  Johannesburg 
Mail  and  Guardian,  told  the  AP. 
Carter  had  worked  as  photo  editor  at 
the  weekly  paper. 

David  Sandison,  photo  editor  at  the 
Johannesburg  Sunday  Times,  called 


Carter  paid  his  oum  way  the  the  Sudan,  where  he  took  this  picture  of  a  vulture  ey¬ 
ing  a  girl  who  collapsed  while  on  her  way  to  a  feeding  center.  The  child  completed 
her  trip  after  the  photographer  chased  the  bird. 


after  his  friend  and  fellow  photograph¬ 
er  Ken  Oosterbroek  was  shot  to  death 
in  April  during  clashes  between  rival 
factions  in  the  Tokoza  black  township 
southeast  of  Johannesburg.  But  they 
said  he  had  recently  seemed  upbeat. 


Kevin  Carter 
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Goodson  papers 
are  not  for  sale 

THE  NEWSPAPER  DIVISION  of  the  late  broadcast  pioneer 
Mark  Goodson’s  empire  is  not  for  sale  with  its  TV  game  show 
operations,  according  to  a  Goodson  Newspapers  executive. 

“All  that  is  potentially  for  sale  is  the  television  production 
business,”  said  Roy  Cockburn,  vice  president  for  labor  of  the 
Lawrenceville,  N.J.-based  Goodson  Newspaper  Group,  whose 
eight  dailies  and  controlled  by  three  weekly  groups  are  lead 
by  the  56,000-circulation  Daily  Record,  Parsippany,  N.J. 

He  said  the  company  is  owned  by  Goodson’s  estate,  which 
is  controlled  by  three  executors  who  decided  to  seek  a  buyer 
for  Mark  Goodson  Productions,  the  47-year-old  producer  of 
such  game  show  classics  as  What’s  My  Line?,  To  Tell  the 
Truth,  The  Price  is  Right  and  Family  Feud. 

The  Wall  Street  Journal  first  reported  that  the  estate  had 
hired  investment  banker  hazard  Freres  to  contact  prospective 
buyers  about  paying  $100  million  to  $200  million  for  Good- 
son  Productions,  which  the  Guinness  Book  of  World  Records 
identifies  as  the  world’s  most  prolific  TV  game  show  produc¬ 
er,  having  produced  39,500  shows. 

Mark  Goodson  was  77  when  he  died  in  1992  leaving  a  for¬ 
tune  Forbes  magazine  valued  at  $450  million.  His  son, 
Jonathan,  is  president  and  CEO  of  Goodson  Productions, 
where  he  has  worked  for  20  years. 

“We  have  no  plans  to  sell  and  we  hope  to  be  in  business 
for  a  long  time,”  Cockburn  said  of  the  newspapers,  which  are 
managed  independently  and  are  the  estate’s  only  other  busi¬ 
ness  asset.  — George  Garneau 

China  rules  seek 
journalism  cleanup 

IN  A  TIGHTENING  of  press  restrictions,  China  has  pub¬ 
lished  a  code  of  conduct  requiring  reporters  to  promote  com¬ 
munism  and  cover  wholesome  news. 

The  guidelines  published  in  June  in  the  Communist  Party 
newspaper  People’s  Daily,  also  restated  regulations  designed 
to  clean  up  corruption  among  journalists  at  the  nation’s 
state-run  media. 

As  in  Russia,  free  market  reforms  overtaking  China  have 
infected  journalists,  who  now  charge  a  price  to  companies  in 
exchange  for  articles. 

Besides  forbidding  such  practices,  the  code  mandates  that 
reporters  serve  as  the  party’s  ears,  eyes  and  tongue  and  that 
they  promote  patriotism,  social  stability,  government  policies 
and  healthy  subject  matter. 

“News  reports  should  not  publicize  pornography,  murder, 
violence,  ignorance,  superstition  and  other  base  and  harmful 
subject  matters,”  the  code  dictates. 

It  also  requires  journalists  to  protect  state  secrets  of  the 
military,  commercial  and  political  varieties. 

Earlier  this  year,  a  Beijing  court  sentenced  Xi  Yang,  a  re¬ 
porter  for  the  Hong  Kong  daily  Ming  Pao,  to  12  years  in  jail 
for  getting  a  scoop  on  interest  rate  changes  and  gold  transac¬ 
tions. 

The  new  restrictions  continue  a  crackdown  on  the  press 
begun  when  journalists  joined  the  pro-democracy  protest  in 
the  spring  of  1989.  The  government  crushed  the  movement 
in  a  deadly  military  assault  on  protesters  in  Tiananmen 
square.  — AP 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock  8/10/94 

8/3/94 

8/10/93 

A.H.  BeloCorp.  (NY) 

47.75 

46.125 

47.50 

American  Publishing  ## 

14.00 

13.75 

Capital  Cities/ABC  Inc.  (NY)  ** 

75.50 

76.50 

49.90 

Central  Newspapers  Inc.  (NY) 

27.00 

26.25 

26.875 

Dow  Jones  &  Co.  Inc.  (NY) 

30.125 

30.75 

29.625 

Enquirer/Star  Group  (NY) 

16.00 

16.50 

17.375 

Gannett  (2o.  Inc.  (NY) 

50.25 

51.25 

50.75 

Harte-Hanks  Comm.  (NY)  * 

18.875 

19.50 

Knight-Ridder  Inc.  (NY) 

53.625 

53.875 

54.125 

Lee  Enterprises  Inc.  (NY) 

35.25 

34.75 

30.25 

McClatchy  Newspapers  Inc.  (NY) 

25.75 

26.125 

19.00 

Media  General  Inc.  (AM) 

28.75 

28.375 

21.75 

Multimedia  Inc.  (NDQ)  * 

29.00 

29.75 

32.25 

New  York  Times  (2o.  (AM) 

24.125 

24.25 

25.375 

Park  Communications  Inc.  (NDQ) 

1  23.75 

24.125 

19.25 

Pulitzer  Publishing  Co.  (NY) 

38.375 

37.75 

28.75 

EW.ScrippsCo.  (NY) 

28.00 

28.625 

24.875 

Times  Mirror  Co.  (NY) 

31.00 

30.375 

30.75 

Tribune  Co.  (NY) 

51.375 

51.00 

50.375 

Washington  Post  Co.  (NY) 

234.00 

235.25 

225.00 

*  3  for  1  stock  split 

•*  10  for  1  stock  split  as  of  6/3/94 

«  Initial  public  offering  as  of  1 1/3/93  at  $16.50 

Initial  public  pffering  as  of  S/1 1/93  at  $13 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/10/94 

8/3/94 

8/10/93 

Hollinger  Inc.  (a) 

12.50 

12.625 

13.375 

C^uebecor  Inc.  Class  A  (a) 

18.25 

17.875 

20J75 

Reuters  (c) 

45.50 

45.00 

34.3125 

Southam  Inc.  (a) 

17.00 

16.75 

17.875 

Thomson  Corp.  (a) 

15.625 

15.875 

15.625 

Toronto  Sun  Publishing  Corp.  (a) 

15.125 

14.875 

12.00 

TorStar  (2orp.  (a) 

24.50 

24.375 

22.00 

Pearson  Ltd.  (b) 

6.55 

6.58 

4.79 

News  Corp.  Ltd.  (c) 

52.625 

51.50 

49.375 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Prepared  for  E6tP  by  Wertheim  Schroder  &  Co.  Inc. 

Fugitives^  photos 
lead  to  arrests 

SEVERAL  SUSPECTS  WERE  arrested  after  Denver’s  two 
daily  newspapers  published  advertisements  containing  the 
pictures  of  50  fugitives  wanted  by  police. 

Callers  flooded  a  hotline  with  tips  July  12  after  the  pictures 
appeared  in  the  Denver  Post  and  Rocky  Mountain  News.  By 
5  p.m.,  authorities  had  arrested  two  fugitives,  two  more  had 
turned  themselves  in,  and  police  learned  a  fifth  was  behind 
bars,  FBI  spokesman  Tom  Kinestra  said. 

It  was  the  second  time  the  Metro  Fugitive  Task  Force 
placed  ads  identifying  fugitives.  Kinestra  said  a  campaign  in 
March  resulted  in  25  arrests  within  a  week.  The  papers  do¬ 
nated  the  ad  space  to  the  task  force.  —  AP 
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UNIVERSAL  PRESS  SYNDICATE 


UNIVERSAL  PRESS 

BETTY  DEBNAM  a 

for  25  years  of  educatin 


i! 


I 


SYNDICATE  salutes 

nd  THE  MINI  PAGE 

^  and  entertaining  kids. 

We  would  like  to  th^ank  the  many  newsp^apers 
and  re^adere  who  h^ave  helped  m^ke  The  Mini 
Ra^e  such  a  success  for  a  c^u^arter-century. 

St^ay  tuned  as  Betty  Debn^am,  The  Mini 
Rage  ^nd  the  g^ng  continue  to  keep 
in  step  with  kids  ^and  le<ad  them 
Into  the  future! 

A  special  thanks  to  The  News  &  Observer,  Raleigh,  N.C., 
for  giving  The  Mini  Page  its  start. 


Advertising/Promotion 

Unusual  alliances 
bring  ad  dollars 
to  newspapers 


by  Dorothy  Qiobbe 

FACED  WITH  GROWING  real  estate 
ad  competition,  newspapers  are  taking 
a  cue  from  their  competitors  and  form¬ 
ing  nontraditional  alliances  that  offer 
advertisers  a  variety  of  marketing  plat¬ 
forms. 

Six  months  ago,  Phoenix  News¬ 
papers  Inc.,  which  operates  the  Ari- 
zona  Republic  and  Phoenix  Gazette, 
joined  forces  with  the  Arizona  Region¬ 
al  Multiple  Listing  Service  to  create  a 
multimedia  ad  package  offering  simul¬ 
taneous  listings  via  several  media. 

AdSnap,  touted  at  the  recent  News¬ 
paper  Association  of  America  classi¬ 
fied  and  co-op  conference  by  Republic 
and  Gazette  sales  managers  Marilyn 
Tanious  and  Michael  Hibert,  is  a  one- 
step  ad  buy  that  posts  property  listings 
in  the  newspapers’  classified  pages,  a 
free  distribution  home  buying  maga¬ 
zine,  and  on  audiotex,  fax-back  and 
videotex  platforms. 

To  ensure  that  customers  perceive 
each  aspect  of  AdSnap  as  having  equal 
value,  PNI  first  redesigned  its  newspa¬ 
per  classifieds.  It  created  a  separate 
Sunday  real  estate  section,  added  color 
and  grouped  categories  into  eight  geo¬ 
graphic  areas.  The  classifications  are 
consistent  throughout  AdSnap. 

AdSnap’s  second  leg  is  Home  Buying 
Choices,  a  free  magazine  PNI  publishes 
every  two  weeks.  About  45,000  copies 
are  distributed  to  chambers  of  com¬ 
merce,  real  estate  offices  and  grocery 
and  convenience  stores. 

The  magazine  features  photos,  taken 
gratis  by  PNI  staff,  of  listed  properties 
and  editorial  copy  targeted  to  home- 
buyers  and  written  by  real  estate  agents 
and  home  services  companies. 

A  third  aspect  of  AdSnap  features 
videotex  services,  accessible  through 
personal  computers.  Users  can  access 
AdSnap  listings  and  download  the  re¬ 
sults  of  their  search.  On-line  mortgage 
calculators  are  available  as  well. 


Arizona's  Official  Real  Estate  Guide 


HOME  BUYING 

CHOICES 


Home  Buying  Choices  is  moie  than  a  teal  estate  magazine. 

Other  home  buyer  services  indude; 

^  ^  <3> 

ilSZm  4rSLr  '‘HiiSiS' 

Another  piece  of  the  AdSnap  package  is 
Home  Buying  Choices,  a  free  magazine 
published  every  two  weeks  and  distrib¬ 
uted  to  chambers  of  commerce,  real  es¬ 
tate  offices  and  food  stores. 


Audiotex  services  are  also  available 
as  part  of  the  package.  Each  AdSnap 
listing  is  assigned  an  audiotex  message. 
Callers  to  the  audiotex  line  have  the 
option,  after  listening  to  selections,  of 
being  connected  to  a  real  estate  office, 
or  having  a  property  flyer  with  a  photo 
faxed  to  them. 

There  are  four  AdSnap  packages, 
with  combinations  of  all  the  advertis¬ 
ing  platforms.  Prices  for  the  various 
packages  range  from  $50  to  $300.  Real 
estate  agents  can  select  a  package, 
place  one  order  and  receive  one  bill. 
The  agent  needs  only  to  supply  copy 
for  the  ad,  and  the  information  is 
downloaded  for  the  audio  and  video 
services. 

Tanious  said  the  $90  “B”  package  is 
the  most  popular  among  real  estate 
agents.  It  offers  two  five-line  ads,  one 
new  listing  and  one  open-house  notice 
in  the  Republic  and  Gazette  classifieds; 
two  insertions  in  Homes  Buying  Choic¬ 


es  featuring  a  black  and  white  photo  of 
the  property  along  with  a  picture  of  the 
agent  and  a  company  logo;  a  flyer  with 
a  photo  for  fax-back  service;  a  40-sec- 
ond  audiotex  message,  and  two  screens 
on  a  computer. 

After  developing  AdSnap,  PNI  em¬ 
barked  on  a  promotional  campaign  to 
introduce  it  to  agents  and  consumers. 
It  included  real  estate  industry  publica¬ 
tions  booths  at  major  real  estate  events 
and,  in  one  of  the  more  successful  pro¬ 
motions,  presentations  to  large  groups 
of  agents  at  area  offices.  Plans  call  for  a 
newsletter  targeted  to  agents,  Tanious 
said. 

To  create  awareness  among  con¬ 
sumers,  PNI  ran  approximately 
$500,000  in  house  ads  and  promotion. 

“We  found  it  does  take  a  lot  of  ex¬ 
plaining  at  first  to  make  sure  people 
understand,”  Hibert  said.  “But  it’s  pret¬ 
ty  easy  once  it’s  presented.” 

The  AdSnap  project  ran  about  a 
year  from  planning  to  implementation, 
Tanious  said. 

She  added  that  PNI  expects  Ad¬ 
Snap  will  cover  its  costs  by  the  end  of 
this  year. 

Valassis  buys 
check  firm 

VALASSIS  COMMUNICATIONS  Inc. 
has  acquired  a  majority  interest  in  DRB 
Holdings,  a  marketer  and  printer  of  per¬ 
sonal  checks  that  are  sold  to  consumers 
under  the  trade  name  “Check  It  Out.” 

Specific  terms  of  the  transaction 
were  not  disclosed,  but  a  statement 
from  Valassis  said  the  transaction  gives 
Valassis  80%  of  the  direct  marketing 
company  through  a  newly  formed  sub¬ 
sidiary,  Valassis  Direct  Response. 

Sentinel  promo 

THE  ORLANDO  SENTINEL  recent¬ 
ly  staged  a  successful  joint  promotion 
with  Central  Florida  McDonald’s 
restaurants. 

More  than  300,000  copies  of  the  Sen¬ 
tinel  were  sold  at  a  discounted  price  at 
54  participating  McDonald’s  during  the 
14-week  promotion.  In-store  promotion 
included  tray  liners,  employee  buttons 
and  a  drive-through  speaker  box  over¬ 
lay.  Production  expenses  were  shared  by 
the  Sentinel  and  area  McDonald’s. 
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Scarborough  apologizes 
for  newspaper  survey 
done  for  TV  network 

Conflict  arises  over  proprietary  studies 
that  piggy  back  on  syndicated  research; 
changes  considered  to  separate  the  two 


by  Dorothy  Qiobbe 

SCARBOROUGH  RESEARCH  CORP. 
has  apologized  to  its  newspaper  clients 
after  recently  conducting  a  readership 
study  of  newspaper  sections  in  five 
markets  on  behalf  of  a  television  net¬ 
work  and  its  affiliate  stations. 

“Scarborough  had  pursued  a  policy 
that  was  somewhat  misleading,”  said 
Bob  Cohen,  president  of  Scarborough. 
“I  was  distressed  to  find  out  about  it 
when  it  came  to  my  attention  and  1 
immediately  apologized  to  the  NAA 
[Newspaper  Association  of  America]. . 
.  .This  practice  has  been  discontinued 
and  I  regret  that  this  has  occurred.” 

Cohen,  who  joined  Scarborough  last 
November,  said  that  “previous  admin¬ 


istrations”  agreed  to  perform  the  study 
and  that  he  was  unaware  of  it  until  “af¬ 
ter  the  fact.” 

Representatives  from  the  Los  Ange¬ 
les  Times  said  they  found  out  about  the 
study  approximately  two  months  ago 
and  asked  Scarborough  to  halt  the  sur¬ 
vey  or  not  release  its  results,  but  the  re¬ 
search  company  refused. 

Until  recently,  newspapers  in  the 
five  markets  also  were  unaware  of  the 
study,  Cohen  said.  He  declined  to 
name  the  five  affiliate  markets  other 
than  to  say  they  were  “major  markets.” 
Sources  said  they  were  New  York,  Los 
Angeles,  Detroit,  San  Francisco  and 
Philadelphia. 

The  readership  survey  was  conduct¬ 
ed  by  sending  a  page  of  questions,  in¬ 
serted  into  questionnaires  for  Scarbor¬ 
ough’s  syndicated  research,  to  tele¬ 
phone  respondents. 

Because  of  the  “level  of  discomfort 


on  the  part  of  newspapers,”  Cohen 
said,  the  information  collected  during 
the  study  would  be  released  to  the  in¬ 
dustry  “so  they  can  see  for  themselves 
what  those  measurement  numbers 
were.” 

Measuring  section  readership  is  a 
particularly  contentious  and  controver¬ 
sial  issue  for  newspapers  because  the 
data  can  be  used  by  television  and  ra¬ 
dio  to  undermine  total  newspaper 
readership  statistics  because  not  all 
readers  look  at  all  sections. 

As  a  service  to  some  newspapers, 
Scarborough,  in  its  syndicated  study, 
measures  section  readership  on  a  pro¬ 
prietary  basis  for  an  additional  fee.  The 
information  is  reserved  for  newspapers 
exclusively,  and  isn’t  released  to  com¬ 


petitors  in  other  media. 

But  Cohen  said  that  Scarborough 
may  have  reevaluate  that  service  in  an 
effort  to  remain  “media-neutral.” 

“The  dilemma  that  I  face  is  that  the 
newspapers  want  it  both  ways,  in  some 
cases,”  Cohen  said. 

“They  want  us  to  measure  [section 
readership]  on  a  proprietary  basis  for 
several  of  the  newspapers,  but  at  the 
same  time  they  object  when  we  mea¬ 
sure  it  for  broadcast.” 

“I  can’t  have  a  double  standard.  And 
whatever  policy  we  evolve  towards  has 
to  be  the  same  policy  for  all  clients.  . . . 
If  I  discontinue  that  policy  for  a  broad¬ 
caster,  I  have  to  discontinue  the  same 
practice  for  newspapers.” 

Part  of  the  solution  may  be  to  com¬ 
pletely  sever  Scarborough’s  syndicated 
data  from  proprietary  studies,  he  said. 

In  fact,  Cohen  said  Scarborough 
and  NAA’s  research  council  are  devel¬ 


oping  a  policy  requiring  that  any  type 
of  proprietary  information,  “including 
but  not  limited  to  section  readership,” 
be  measured  outside  of  the  formal 
scope  of  Scarborough  research. 

The  new  policy  would  require 
“everybody  to  measure  anything  pro¬ 
prietary  outside  of  the  syndicated  part 
of  the  study  itself,  which  includes  not 
using  any  type  of  insert,”  Cohen  said. 

Clients  from  any  media  sector  could 
then  commission  a  section  readership 
study,  or  any  other  topic  that  they 
wished. 

The  studies  likely  would  be  conduct¬ 
ed  by  Belden  research,  a  Scarborough 
sister  organization. 

“Essentially,  it  would  be  a  respon¬ 
dent-recontact  study,”  Cohen  said.  “We 
would  have  to  go  back  in  a  separate, 
dedicated  effort,  entirely  apart  from 
the  syndicated  part  of  what  we  do,  to 
make  it  a  level  playing  field.” 

Watch  out  for 
outrageous  ads 

WHILE  HIGH  PROFILE  advertising 
cases,  including  the  Soldier  of  Fortune 
suit  over  an  ad  through  which  a  killer 
was  hired,  have  raised  awareness  of  ad¬ 
vertising  liability,  newspapers  can  be 
held  liable  for  seemingly  innocuous  ads, 
a  press  attorney  says. 

Tom  Newton,  general  counsel  for  the 
California  Newspaper  Publishers  Asso¬ 
ciation,  discussed  potential  trouble 
spots  at  a  session  of  the  recent  NAA 
marketing  conference  in  San  Francisco. 

Newspapers  should  watch  for  ads 
that  promise  “loan  consolidations”  or 
“millions  for  licking  envelopes,”  as  well 
as  products  that  “eat  body  fat,”  Newton 
said. 

To  avoid  legal  liability,  Newton  advis¬ 
es  newspaper  clients  to  apply  a  two-step 
test  when  deciding  whether  to  accept 
an  ad. 

“If  the  ad  on  its  face,  without  the 
need  for  investigation,  makes  it  appar¬ 
ent  that  there  is  a  substantial  danger  to 
harming  the  public,  then  you  should  re¬ 
ject  it,”  he  said. 

“If  it’s  ambiguous,  than  it’s  a  little  bit 
of  a  gray  area,  and  it  depends  where  it 
falls  on  a  continuum  of  risk.” 

If  a  newspaper  becomes  aware  of 
facts  that  “make  it  clear  that  the  ad  may 
be  false,  misleading,  deceptive,  or  oth¬ 
erwise  unlawful,”  then  they  should  not 
run  it,  stop  running  it,  or  investigate  to 
“become  comfortable  with  whether  the 
ad  is  lawful,”  Newton  told  the  NAA 
conference.  — Dorothy  Giobbe 


“The  dilemma  that  I  face  is  that  the  newspapers 
want  it  both  ways,  in  some  cases,”  Cohen  said. 
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Jersey  press  group 
hits  hard  in  bid 
for  political  ads 


by  Arthur  Z.  Kamin 

WHEN  IT  COMES  to  getting  those 
hard-to-come-by  political  advertising 
dollars,  the  New  Jersey  Press  Associa¬ 
tion  no  longer  is  going  to  be  Mr.  or 
Ms.  Nice  Guy. 

The  association,  which  represents 
20  daily  and  about  a  dozen  weekly 
newspapers  in  the  Garden  State,  has 
come  out  swinging  with  some  startling 
advertising  to  make  certain  newspapers 
get  their  share  of  the  more  than  $10 
million  estimated  to  be  spent  on  ad¬ 
vertising  in  what  is  shaping  up  as  a  bit¬ 
ter  U.S.  Senate  campaign. 

“We  wanted  a  dramatic  way  to  tell 
our  story  and  get  the  attention  of  the 
candidates  and  their  handlers  —  and  I 
think  we’ve  come  up  with  it,”  said  John 
J.  O’Brien,  the  association’s  executive 
director.  “We  are  not  going  to  suffer  in 
silence  any  longer.” 

If  history  repeats,  he  said,  the  bulk 
of  the  ad  money  would  be  spent  with 
New  York  City  and  Philadelphia  televi¬ 
sion  stations  that  cover  New  Jersey  — 
usually  the  decision  of  “media  gurus 
who  don’t  know  anything  about  the 
strong  value  of  our  newspapers.” 

Complicating  the  matter  is  the  fact 
that  unlike  other  states.  New  Jersey  has 
no  area  of  dominant  influence  (ADI) 
of  its  own.  The  state  is  split  between 
the  New  York  ADI  in  the  North  and 
the  Philadelphia  ADI  in  the  South. 

Seeking  reelection  in  November  is 
Sen.  Frank  L.  Lautenberg,  a  Democrat. 
He  is  being  opposed  by  state  Assembly 
Speaker  Garabed  “Chuck”  Haytaian,  a 
Republican.  There  appear  to  be  no 
summer  doldrums  in  this  campaign.  It 
is  heating  up  to  match  the  state’s 
damp,  95 -degree  summer  weather. 

The  press  association’s  ads,  aimed 
directly  at  the  two  candidates  and  their 
spending  practices,  strongly  hint  their 
campaigns  could  be  wasting  money  on 


Kamin,  a  former  newspaper  president 
and  editor,  is  a  free-lance  journalist  and 
journalism  educator. 
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Fhmk  and  Chuck: 

You^re  out  of  touch  spending  70% 
of  your  time  talking  to  New  York 


New  Jersey  newspapers: 

In  touch  with  New  Jersey  voters. 


New  Jersey  Press  Association  ad  scold¬ 
ing  Senate  candidates  for  wasting  money 
on  TV  advertising 


TV  advertising. 

The  ads  so  far  are  running  regularly, 
often  as  full  pages,  in  18  dailies  and  89 
weeklies  —  and  they  may  have  touched 
a  nerve  and  raised  the  temperature  a 
degree  or  two. 

The  message  in  one  ad  addressed  to 
the  candidates  says,  “Frank  and  Chuck; 
If  you  waste  our  tax  dollars  the  way  you 
waste  your  campaign  dollars.  New  Jer¬ 
sey  is  in  trouble.”  A  cartoon  depicts  the 
candidates  happily  throwing  away  cam¬ 
paign  bills  and  coins  followed  by  the 
punchline:  “Avoid  waste  with  New  Jer¬ 
sey  newspapers.” 

The  other  ad  says,  “Frank  and 
Chuck:  You’re  out  of  touch  spending 
70%  of  your  time  talking  to  New  York 
and  Pennsylvania  voters.”  It  ends,  “New 
Jersey  newspapers:  In  touch  with  New 
Jersey  voters.” 


Both  ads  note  in  small  type,  “Media 
research  shows  that  7  out  of  10  politi¬ 
cal  advertising  dollars  spent  to  reach 
New  Jersey  voters  are  wasted  on  New 
York  and  Pennsylvania  voters.” 

There  is  also  a  line  at  the  bottom 
crediting  sponsorship  to  the  New  Jer¬ 
sey  Press  Association  and  its  in-house 
advertising  bureau,  NJ-ADS. 

The  bureau  helps  advertisers  buy 
space  in  the  state’s  newspapers.  Last 
year  it  grossed  more  than  $2  million  in 
sales,  none  in  the  political  category, 
O’Brien  said. 

So  far,  O’Brien  said,  NJPA’s  “broad¬ 
side  shots”  have  hit  one  target  —  the 
Lautenberg  Democrats.  A  meeting  was 
scheduled  July  24  with  David  Eichen- 
baum,  the  campaign  manager. 

“That  is  progress  we  haven’t  had  be¬ 
fore,”  O’Brien  continued,  predicting  it 
will  be  the  first  of  several  meetings. 
Accompanying  him  will  be  Richard 
Bilotti,  president  of  the  association 
and  publisher  of  the  Trenton  Times  ; 
Edward  J.  Mack,  president  of  the 
Hunterton  County  Democrat,  repre¬ 
senting  weekly  newspapers,  and 
George  H.  White,  NJ-ADS  director. 

O’Brien  had  not  heard  from  the 
Haytaian  Republicans,  but  Larry  Pur- 
puro,  the  campaign  consultant,  was  re¬ 
ceptive. 

An  avid  reader  of  four  newspapers  a 
day  who  also  scans  clippings  from  18 
other  newspapers,  Purpuro  said  there 
was  “no  question”  Haytaian  “wants  to 
get  all  the  research  information  from 
the  newspapers.” 

He  went  so  far  as  to  say,  “I  think 
you’re  going  to  see  newspapers  includ¬ 
ed  in  the  media  mix  this  year.  Newspa¬ 
per  advertising  should  have  a  place  in 
the  political  campaign.” 

However,  Purpuro  took  issue  with 
the  accuracy  of  the  NJPA  ad’s  allega¬ 
tion  of  wastefulness.  “Obviously  those 
decisions  still  have  not  been  made  yet,” 
he  emphasized.  “That  ad  was  wrong.” 

Haytaian  is  gearing  his  strategy  to 
slashing  government  spending,  in  line 
with  the  income  tax  cutbacks  of  Re¬ 
publican  Gov.  Christine  Todd  Whit¬ 
man,  who  has  emerged  as  a  rising  star 
on  the  national  political  scene. 

When  the  NJPA  delegation  meets 
with  campaign  consultants,  its  thrust 
will  be  to  offer  what  O’Brien  called  a 
“rock-bottom  rate”  similar  to  what 
newspapers  charge  their  largest  adver¬ 
tisers.  The  rate  is  labeled  “NJ-CAP,” 


(See  Political  on  page  36) 
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Ownershk)  Changes 


Tindle  Newspapers  Ltd.,  a  privately 
owned  company  in  Farnham,  England, 
publishing  about  80  newspapers  in  Eng¬ 
land,  Wales  and  Ireland,  has  acquired 
the  Idyflwild  (Calif.)  Te¥ni  Crier. 

Included  in  the  sale  was  a  real  estate 
publication,  telephone  directory,  tourist 
guide  and  audiotex  service. 

Gary  Hutner  continues  as  publisher 
of  the  3,000-circulation  paper. 

Mel  Hodell,  Montclair,  Calif.,  bro¬ 
kered  the  sale. 

Kansas  City  newspaper  and  radio  per¬ 
sonality  Tom  Leathers  has  sold  his  sub¬ 
urban  Kansas  City  paper,  the  Squire, 
to  Patrick  Morgan,  Big  Spring,  Texas. 

The  transaction  was  negotiated  by 
Bolitho-Cribb  &  Associates. 

Employees  of  the  Menrou  (Mich.) 
Evening  News  have  bought  control¬ 
ling  interest  in  the  paper. 

The  employees  in  June  acquired 
58.8%  of  the  company’s  stock  from  the 
Gray  family  for  $7.1  million  as  part  of 
leveraged  buyout  through  the  employ¬ 


ee  stock  ownership  plan. 

The  Grays  had  owned  at  least  part  of 
the  property  since  it  was  founded  in 
1927. 

The  sale  came  about  because  federal 
estate  laws  would  have  made  it  finan¬ 
cially  impossible  to  transfer  ownership 
of  the  paper  to  the  next  generation  of 
the  Gray  family,  said  editor  Stephen 
Gray. 

Gray  said  the  family  was  reluctant  to 
sell  the  operation  to  a  newspaper  group. 
He  said  the  sale  should  mean  little  no¬ 
ticeable  change  to  readers. 

About  80  of  94  employees  in  the 
company  pension  fund  pledged  retire¬ 
ment  money  to  the  buyout,  according 
to  Rhonda  Machcinski,  head  of  the 
Evening  News'  bookkeeping  depart¬ 
ment. 

The  paper  has  a  daily  circulation  of 
23,581.  The  Sunday  edition  has  a  circu¬ 
lation  of  24,076.  —  AP 

Independent  Newspapers  Inc.,  Dover, 
Del.,  has  sold  the  Arcadian,  a  weekly 
tabloid  in  Arcadia,  Fla.,  to  Frank  Kim¬ 


ball,  publisher  of  the  Heartland  Farmer 
and  Rancher  in  Arcadia. 

Mark  and  Jeanette  Anderson  have  sold 
the  Dairyland  Paach,  a  weekly  shop¬ 
per  serving  part  of  central  Minnesota, 
to  ECM  Publishers  Inc.,  Princeton, 
Minn.,  publishers  of  newspapers  and 
shoppers  in  the  area. 

The  transaction  was  negotiated  by 
Bolitho-Cribb  &.  Associates. 

David  Herfort  has  sold  the  Crosby 
Courier  and  Highiands  Star  in  sub¬ 
urban  Houston  to  Gilbert  and  Mei-Ing 
Hoffman,  owners  of  a  printing  business 
and  other  investments  in  Houston. 

Herfort  will  manage  the  properties 
for  the  Hoffmans  until  September. 

Dallas-based  Rickenbacher  Media 
Co.  represented  the  seller  in  the  trans¬ 
action. 

Carolyn  Smith  has  sold  the  Aidon 
(Minn.)  Advan  CO  to  David  Gehrke, 
Sleepy  Eye,  Minn.,  announced  newspa¬ 
per  broker  John  van  der  Linden,  Spirit 
Lake,  Iowa. 


The  Media  Alliances  Cenference 
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November  1-3,  Hyatt  Regency  La  Jolla,  San  Diego,  California 


Co-sponsoring  Organizations 
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I  The  Kelsey  Group  -^PRODIGY. 


Emerging  technologies  are  creating  an 
unprecedented  number  of  new  media  alliances. 
Some  will  succeed.  Some  will  fail.  Newspapers 
are  already  entering  into  alliances  to  protect  their 
local  franchise.  But  how  do  you  know  which 
technologies  and  applications  offer  newspapers 
the  best  growth  opportunities? 

Why  is  there  an  urgency  for 
newspapers  to  form  alliances  now? 

What  do  Yellow  Pages  and  online  companies 
expect  from  a  newspaper  alliance  partner? 

Will  online  services  be  the  next 
evolutionary  step  for  newspapers? 

If  you  are  a  smaller  newspaper 
publisher,  how  can  you  attract  the 
media  allies  you  need? 

This  is  the  one  conference  which  will  explore  the 
"nuts  and  bolts”  of  existing  and  emerging  media 
alliances  that  work. 

If  you  are  involved  with  strategic  planning, 
marketing,  competitive  analysis  or  new  media 
decision-making  for  newspapers,  industry 
suppliers  or  advertising  agencies,  vou  need  to 


Register  before  September  1  and  pay  $795  (a 
$200  savings).  For  information,  call  Natalie 
Kaye,  609-921-7200.  Or  Fax  609-921-2112. 
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Collier-Jackson  sold 
to  Canadian  firm 

In  its  second  recent  asset  sale, 

CompuServe  sells  business  systems 
supplier  it  bought  seven  years  ago 


by  Jim  Rosenberg 

COLLIER-JACKSON  INC.,  the  sup¬ 
plier  of  newspaper  business  systems 
founded  by  Charles  Jackson  in  1975 
and  sold  12  years  later  to  CompuServe 
Inc.,  was  bought  for  cash  last  month  by 
Geac  Computer  Corp.  Ltd.,  Markham, 
Ontario. 

No  price  was  disclosed  for  the  acqui¬ 
sition  or  for  the  fall  1987  purchase  by 
CompuServe,  the  Columbus,  Ohio- 
based  supplier  of  software,  commercial 


on-line  information  and  data  commu¬ 
nications  services.  CompuServe  is  a 
subsidiary  of  H&R  Block  Inc. 

With  offices  worldwide,  Geac  pro¬ 
vides  computer  systems  for  construc¬ 
tion,  property  management,  manufac¬ 
turers,  distribution  companies,  finan¬ 
cial  institutions,  libraries,  hotels  and 
clubs. 

Geac  says  the  acquisition  not  only 
expands  its  offerings  in  its  existing 
markets,  but  also  moves  it  into  new 
markets. 

Geac  president  Stephen  Sadler 
could  not  be  reached  for  comment. 
Collier-Jackson  referred  inquiries  to 
CompuServe. 

In  a  prepared  statement,  Collier- 
Jackson  general  manager  Warren 
Fletcher  said  that  as  a  “total  solution 
supplier,”  Geac  can  offer  his  company’s 
customers  a  single  source  for  software 
and  support,  hardware  and  networking, 
maintenance  and  professional  services. 


Collier-Jackson,  with  products  rang¬ 
ing  from  software  for  accounting  and 
human  resources  to  newspaper  circula¬ 
tion  and  database  marketing,  said  its 
new  VisionShift  suite  of  financial  mod¬ 
ules  can  be  integrated  into  Geac’s  ex¬ 
isting  vertical  market  products,  and 
that  Geac  “can  benefit  from”  Collier- 
Jackson’s  participation  in  the  Microsoft 
Solutions  Partner  Program. 

VisionShift  comprises  client-server 
business  applications  built  on  C-J  ex¬ 
perience  with  Microsoft  Corp.  devel¬ 


opment  tools  and  affiliation  with  its 
Partner  Program. 

Collier-Jackson  said  it  was  “very 
profitable”  when  acquired  by  Com¬ 
puServe,  which  last  month  used  the 
same  words  to  describe  the  same  com¬ 
pany. 

Collier-Jackson  estimates  it  has 
2,500  software  applications  installed 
on  midrange  computers  at  1,000  cus¬ 
tomer  sites.  It  plans  to  remain  at  its 
Tampa  headquarters.  A  staffer  there 
called  the  acquisition  “really  good  for 
us  because  [Geac]  is  a  software  compa¬ 
ny.” 

CompuServe,  too,  was  and  to  some 
extent  remains  a  software  company. 
But  in  May  it  sold  the  Cambridge, 
Mass.-based  Software  House  database 
management  service  it  acquired  and 
renamed  CompuServe  Data  Technolo¬ 
gies  the  year  before  buying  Collier- 
Jackson.  At  the  time,  it  was  looking  for 
acquisitions. 


“Basically  what  we’re  doing,”  said  a 
CompuServe  spokeswoman,  “is  refo¬ 
cusing  our  resources  on  our  core  busi¬ 
ness,  which  is  CompuServe  proper  — 
the  network  and  the  information  ser¬ 
vice.” 

Unlike  Geac,  which  is  new  to  the 
newspaper  industry,  CompuServe 
counts  newspapers  among  its  many 
customers  for  data  and  communica¬ 
tions  services. 

Its  commercial  on-line  service  car¬ 
ries  electronic  editions  of  dailies  in 
Melbourne,  Fla.,  Detroit  and  suburban 
New  York. 

N.Y*  Times  commits 
to  build  new  plant 

THE  NEW  YORK  Times  Co.’s  board 
has  authorized  spending  $360  million, 
including  $45  million  in  interest,  to 
build  a  printing  and  distribution  plant 
in  Queens. 

The  plant  would  allow  daily  color 
and  daily  advertising  inserts  for  the  first 
time  in  the  New  York  Times,  as  well  as 
later  news  deadlines  and  increased  pag¬ 
ing,  sectioning  and  zoning. 

Plans  call  for  a  500,000-square-foot 
building  with  five  presses,  plus  plenty  of 
mailroom  equipment.  Construction  is 
scheduled  to  begin  in  August,  with 
start-up  planned  for  the  second  half  of 
1997. 

The  project,  on  31  acres  of  city- 
owned  property  in  the  College  Point 
section,  comes  with  $29  million  worth 
of  tax  and  energy  breaks  over  the  25- 
year  term  of  the  lease. 

Combined  with  a  two-year-old,  $450 
million  plant  in  Edison,  N.J.,  the 
Queens  plant  would  mean  the  end  of 
printing  at  Times  headquarters  on  43rd 
Street  in  Manhattan,  one  of  the  na¬ 
tion’s  most  traffic-congested  areas. 

Cowles  on-line 

COWLES  BUSINESS  MEDIA  says  it 
is  planning  to  launch  an  interactive 
business  information  network  in  1995 
over  Ziff-Davis’  Interchange  Online 
Network.  Information  will  be  based  on 
Cowles’  media  trade  magazines,  direc¬ 
tories  and  newsletters  —  including  In¬ 
side  Media,  Folio,  Catalog  Age  and  Ca¬ 
ble  World  —  and  sources  secured  by  li¬ 
cense  or  joint  venture. 


‘‘Basically  what  we’re  doing,”  said  a  CompuServe 
spokeswoman,  “is  refocusing  our  resources  on 
our  core  business,  which  is  CompuServe  proper  — 
the  network  and  the  information  service.” 
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FreeHand  to 
revert  to  Altsys 

Agreement  settles  suit  over  software, 
clears  path  for  Adobe,  Aldus  merger; 
FTC  enters  the  Picture 


by  Jim  Rosenberg 

ALTSYS  CORP.,  RICHARDSON, 
Texas,  said  it  settled  its  lawsuit  against 
Seattle-based  Aldus  Corp.  with  an 
amended  license  for  Aldus  to  continue 
marketing  its  FreeHand  illustration 
and  design  software. 

While  the  parties  involved  reached 
agreement  on  an  issue  that  threatened 
to  derail  the  proposed  merger  of  Aldus 
with  Adobe  Systems  Inc.,  Mountain 
View,  Calif.  (E&P,  Mar.  26,  p.  28),  fed¬ 
eral  regulators  begged  to  differ. 

Shortly  after  Altsys  and  Aldus  man¬ 
aged  to  divert  their  software  spat  from 
the  courtroom,  the  Federal  Trade 
Commission  approved  and  opened  for 
public  comment  a  merger  settlement 
with  Aldus  and  Adobe  that  forces  Al¬ 
dus  to  drop  rights  to  FreeHand  well  be¬ 
fore  the  date  agreed  to  by  Altsys. 

The  FTC  was  reviewing  the  merger 
out  of  concern  that  it  might  lead  to 
“higher  prices  and  reduced  innovation 
for  professional  illustration  software.” 
The  FTC  considered  FreeHand  and 
Adobe  Illustrator  the  only  illustration 
programs  for  Macintosh  computers 
competing  for  the  professional  end  of 
the  market. 

It  also  noted  that  Aldus  and  Adobe 
together  hold  more  than  one-third  of 
the  PC/Windows-based  illustration 
market. 

The  agency  said  the  merger,  there¬ 
fore,  would  create  a  monopoly  in  a 
market  with  high  entry  barriers  in 
terms  of  development  and  marketing 
costs  and  an  already  large  installed 
base. 

Original  modifications  to  the  licens¬ 
ing  agreement,  effective  at  the  closing 
of  the  Aldus-Adobe  merger,  were  to 
“principally  provide  that  upon  the  ter¬ 
mination  of  the  license  agreement  in 
July  1995,  Aldus  will  transfer  certain 
assets  relating  to  Aldus  FreeHand  to 
Altsys,  including  all  of  its  interests  in 
the  FreeHand  name  and  documenta¬ 
tion,  foreign  translations  and  access  to 
the  FreeHand  mailing  list,”  said  Altsys. 


Until  next  July,  said  Altsys,  Aldus 
agreed  to  measures  ensuring  Freehand 
marketing  would  be  “separate  and  dis¬ 
tinct  from,  and  competitive  with,  the 
marketing  of  Adobe  Illustrator.” 

The  settlement  permits  Aldus  to  dis¬ 
tribute  a  product  competing  with  Free- 
Hand  after  the  modified  license  ex¬ 
pires.  Should  Adobe  and  Aldus  fail  to 
merge,  terms  of  the  settlement  could 
have  allowed  Aldus  to  continue  licens¬ 
ing  FreeHand. 

But  by  their  late-July  settlement  of 
what  the  FTC  called  its  first  challenge 
to  a  software  industry  merger,  the  two 
companies  must  give  up  rights  to  Free- 
Hand  and  related  technical,  marketing 
and  training  information  within  six 
months  of  their  merger. 

The  lone  dissenting  vote  at  the  FTC 
came  from  Deborah  Owen,  who  noted 
that  the  agreement’s  immediate  effect 
was  little  different  than  that  agreed  to 
by  the  companies,  and  that  there  was 
little  anticompetitive  risk  in  the  com¬ 
bination. 

The  FTC  settlement  also  specifies  a 
period  of  10  years  during  which  Adobe 
and  Aldus  must  obtain  FTC  approval 
before  acquiring  interests  in  other  de¬ 
velopers  or  sellers  of  professional  illus¬ 
tration  software  for  the  Macintosh  or 
Power  Mac,  exclusive  of  rights  to  such 
software  or  the  software  itself  if  the 
purchase  price  is  $2  million  or  more. 

In  a  joint  statement  issued  before 
the  FTC  announcement,  Aldus  presi¬ 
dent  Paul  Brainerd  called  the  settle¬ 
ment  “very  fair”  and  said  it  removed  an 
obstacle  to  the  merger,  until  which 
time  Aldus  would  continue  to  market 
and  support  FreeHand. 

Brainerd  and  Altsys  president  Jim 
Von  Ehr  expected  a  “smooth  transi¬ 
tion”  of  the  disputed  product  to  Altsys, 
which  originated  FreeHand  in  1987. 

For  each  Aldus  share,  1.15  share  of 
Adobe  originally  was  offered,  but  by 
early  July  a  straight  one-for-one  swap 
was  announced,  reducing  the  deal’s 
value  from  more  than  $515  million  to 
about  $450  million. 


I  in  3  homes 
has  a  computer 

THE  INFORMATION  HIGHWAY 
may  be  years  away,  but  computers  are 
already  changing  how  Americans  —  es¬ 
pecially  teenagers  —  use  information, 
according  to  a  survey. 

The  Washington,  D.C.-based  Times 
Mirror  Center  for  The  People  &  The 
Press  surveyed  more  than  4,000  house¬ 
holds,  includinmg  3,600  adults  and  400 
tgeenagers,  to  form  a  snapshot  of  a  so¬ 
ciety  in  technological  transition,  one  in 
which  technology  is  generally  accepted 
but  with  a  glaring  disparity  between  the 
old  and  the  young. 

The  results  found  nearly  one  in  three 
U.S.  homes  has  a  personal  computer, 
and  about  23  million  adults  use  one 
every  day. 

By  a  better  than  2-1  margin,  people 
said  they  like  technology,  but  young 
people  were  overwhelmingly  more  ac¬ 
cepting  of  computers. 

Nearly  one  in  two  teenagers,  or  46%, 
has  a  home  computer,  and  28%  of  chil¬ 
dren  use  a  computer  at  home  for  school 
work  or  educational  games.  On  the 
other  hand  93%  of  people  over  65  do 
not  use  them. 

Twelve  percent  of  households  are 
equipped  with  computers  and  modems, 
and  as  many  as  6%  of  all  Americans,  or 

II  million  people,  go  on  line  with  com¬ 
puter  systems,  with  about  half  that 
number  linked  to  commercial  informa¬ 
tion  services. 

Contradicting  the  notion  that  com¬ 
puters  are  replacing  print  media,  the 
survey  found  that  computer  users  spend 
more  time  reading  newspapers  and 
magazines  than  non-computer  users. 

Quno 

QUNO  CORP.,  ST.  Catharines,  On¬ 
tario,  said  it  returned  to  profitability  in 
the  second  quarter,  with  a  net  income 
of  $600,000  Canadian. 

Revenue  rose  from  $126.4  million  in 
the  first  quarter  to  $134.2  million  in  the 
second  quarter  despite  a  5%  drop  in 
sales  volume  of  newsprint,  which  the 
company  said  accounts  for  over  85%  of 
its  revenue. 

Quno  president  William  McNally  at¬ 
tributed  the  results  to  higher  newsprint 
prices.  Noting  a  “fully  implemented” 
$48  (U.S.)  price  hike  per  ton  of 
newsprint  and  a  $40  increase  set  for 
Aug.  15,  McNally  said  that  after  four 
years  the  “price  recovery  appears  final¬ 
ly  to  have  arrived.” 
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Syndicates/News  Services 

Syndicates  criticize 
comics  survey  firm 

They  question  Media  Research  Associates’  polls  and 
the  way  it  keeps  former  clients  on  its  current  client  list 


by  David  Astor 

IN  1984,  UNITED  Media  executive 
David  Hendin  asked  Media  Research 
Associates  to  no  longer  list  United’s 
two  syndicates  as  clients  of  MRA’s  an¬ 
nual  comics  survey. 

“We  purchased  your  service  one 
time  a  number  of  years  ago,  and  do  not 
wish  to  purchase  it  again  as  long  as 
your  results  are  suspect  to  us,”  Hendin 
wrote  in  a  letter  addressed  to  MRA 
marketing  director  D.  Arthur  Jackson. 

Ten  years  later,  Hendin  is  no  longer 
with  United  but  MRA  is  still  listing 
United  Feature  Syndicate  and 
Newspaper  Enterprise  Association 
as  clients. 

United  vice  president/sales  and  mar¬ 
keting  Lisa  Klem  Wilson  noted  that 
she  wants  UFS  and  NEA  off  the  MRA 
client  roster. 

“It’s  not  fair  to  list  us,”  she  said. 

In  fact,  virtually  all  the  major  syndi¬ 
cates  are  listed  as  MRA  clients  despite 
the  fact  that  some  of  them  say  they  last 
purchased  the  survey  several  years  ago. 
While  the  MRA  subscriber  roster 
doesn’t  have  the  word  “current”  on  it, 
there  is  no  indication  that  some  of  the 
listed  clients  are  not  currently  doing 
business  with  the  Minneapolis  compa¬ 
ny. 

“I’ve  always  been  surprised  that  they 
list  clients  who  don’t  subscribe,”  com¬ 
mented  Creators  Syndicate  president 
Rick  Newcombe. 

Another  syndicate  listed  as  a  MRA 
client  is  the  Washington  Post  Writ¬ 
ers  Group,  even  though  Alan  Shearer 
said  WPWG,  to  his  knowledge,  hasn’t 
purchased  the  survey  since  he  took 
over  as  general  manager/editorial  di¬ 
rector  in  1991. 

“It’s  somewhat  misleading  to  say 
we’re  a  client,”  added  Universal  Press 
Syndicate  vice  president/editorial  di¬ 


Lisa  Klem  Wilson 


rector  Lee  Salem.  “We  haven’t  sub¬ 
scribed  in  six  of  seven  years,  but  we’ve 
been  listed  as  a  client  ever  since.” 

Salem  said  he  doesn’t  “feel  that 
strongly  about”  Universal  still  being 
listed,  but  noted  that  it  would  be  nice 
if  MRA  at  least  made  it  clear  that  the 
syndicate  is  a  past  rather  than  present 
subscriber. 

Editors  Press  Service  president 
John  P.  Klem  said,  “I’m  a  little  disillu¬ 
sioned  to  know  that  our  name  is  still 
being  used  as  sort  of  an  endorsement.” 

He  recalled  that  EPS  “reluctantly” 
purchased  an  MRA  survey  in  1987  at 
the  request  of  a  London  newspaper. 
Klem  recalled  telling  the  paper, 
“Please  don’t  base  your  decision  on 
this.” 

EPS  is  the  international  representa¬ 
tive  for  Universal,  WPWG,  Tribune 
Media  Services,  Knight-Ridder/Tri- 
bune  Information  Services,  Car¬ 


toonists  &  Writers  Syndicate  and 
(in  Latin  America)  Creators. 

MRA  not  only  sells  to  syndicates  but 
also  “serves  580  newspapers  through¬ 
out  the  world,”  according  to  a  letter 
announcing  the  availability  of  its  1994 
survey.  On  the  back  of  this  letter,  sev¬ 
eral  hundred  papers  are  listed  as 
clients. 

E&P  called  one  of  these  papers,  the 
Los  Angeles  Times,  to  ask  if  it  was  a 
current  subscriber  to  the  MRA  survey. 

“I  think  we  last  bought  it  maybe  six 
years  ago,”  said  Times  editorial  projects 
manager  Nancy  Tew,  who  handles 
comics  for  the  paper. 

Jackson  said  the  list  of  MRA’s  syndi¬ 
cate  clients  isn’t  that  public  because  it 
isn’t  included  with  the  annual  letter 
announcing  the  survey. 

“If  a  newspaper  or  syndicate  wants  a 
list  of  the  syndicate  clients  we  will  send 
them  one  but  only  upon  request,”  he 
stated. 

Jackson  also  said  he  doesn’t  believe 
there’s  anything  legally  wrong  with 
having  a  client  list  that  includes  past 
syndicate  subscribers. 

He  further  stated  that  at  least  some 
executives  who  said  their  syndicates 
aren’t  recent  MRA  subscribers  may  not 
realize  that  someone  else  at  their  syn¬ 
dicates  recently  purchased  the  survey. 

Jackson,  for  instance,  said  his 
records  show  that  United  bought  it  in 
1993. 

Wilson  said  she  wasn’t  aware  of  this, 
but  added  that  it  conceivably  could 
have  happened.  She  noted  that  since 
Hendin’s  tenure  at  United  ended  in 
,  early  1993,  another  United  executive 
who  didn’t  know  as  much  about  MRA 
might  have  authorized  the  purchase  of 
the  survey.  But  Wilson  noted  that  this 
still  doesn’t  explain  why  MRA  didn’t 
remove  United  from  its  client  list  dur¬ 
ing  the  nine  years  after  Hendin’s  1984 
letter. 

Jackson  told  E&P  that  any  syndi¬ 
cates  or  newspapers  that  want  to  be 
taken  off  the  client  list  should  write 
MRA.  “They  can  just  drop  us  a  note,” 
he  said.  “We’ll  gladly  take  them  out.” 

Wilson,  however,  wondered  if  this 
would  work.  She  noted  that  some  syn¬ 
dicates  have  had  a  hard  time  getting 
any  kind  of  response  from  the  compa¬ 
ny  when  they  write  or  call. 

MRA  did  eventually  return  Wilson’s 
phone  calls  this  summer  and  eventually 
reply  to  some  of  Hendin’s  letters  in  the 
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1980s.  But  several  other  executives,  in¬ 
cluding  Salem  and  Newcombe,  said 
their  syndicates  couldn’t  get  a  response 
when  they  tried  to  contact  the  Min¬ 
neapolis  operation. 

Jackson  expressed  surprise  at  this, 
but  did  note  that  his  17-year-old  com¬ 
pany  “is  open  only  limited  hours”  and 
“doesn’t  have  a  big  office  staff.” 

“We’re  not  a  huge  firm,  but  we’re 
honest,”  he  stated. 

Jackson  said  it’s  ironic  that  syndi¬ 
cates  are  complaining  about  MRA’s 
client  list  when  they  “fudge”  the  client 
lists  of  their  own  comics  by  counting 
daily  and  Sunday  newspapers  as  sepa¬ 
rate  subscribers.  For  instance,  if  the 
daily  Bugle  and  Sunday  Bugle  each  run 
the  same  comic,  syndicates  count  this 
as  two  clients  rather  than  one. 

Wilson  replied  that  Jackson  is  “com¬ 
paring  apples  and  oranges.”  She  said 
syndicates,  unlike  MRA,  include  only  I 
current  clients  on  their  subscriber  lists. 
And  she  added  that  daily  and  Sunday 
papers  are  considered  separate  entities 
in  the  newspaper  and  syndicate  busi¬ 
ness. 

“Everybody  in  the  industry  knows 
how  the  counts  are  done,”  Wilson  said. 
“Newspapers  pay  separately  for  daily 
and  Sunday.  We  count  separate  billing 
points.” 

Being  on  the  MRA  client  list  is  par¬ 
ticularly  annoying  for  a  number  of  syn¬ 
dicates  who  question  the  accuracy  and 
methodology  of  the  annual  $120-per- 
copy  survey. 

“The  results  seemed  skewed  com¬ 
pared  to  other  surveys,”  said  Klem. 

“We  knew  how  many  papers  our  fea¬ 
tures  were  in,  so  we  knew  their  num¬ 
bers  were  way  off,”  added  Hendin,  the 
former  United  senior  vice  president/ 
editorial  director  who  now  works  as  a 
syndication/literary  agent. 

As  MRA  began  to  reveal  more  of  its 
methodology  in  recent  years,  one  pos¬ 
sible  reason  for  the  “skewed”  numbers 
became  apparent.  The  letter  announc¬ 
ing  the  availability  of  MRA’s  1994  sur¬ 
vey  states  that  the  company  “tabulates 
the  statistics  from  the  comics  pages  of 
the  leading  483  newspapers  in  the 
U.S.”  (and  57  papers  in  Canada).  Since 
there  are  about  1,550  U.S.  dailies, 
MRA  is  not  looking  at  more  than 
1,000  of  them. 

“That’s  eliminating  a  huge  number 
of  papers,”  commented  Hendin. 

Jackson  said  483  is  still  a  large  num¬ 
ber,  and  that  other  companies  have 
surveyed  as  few  as  100  papers  when 
counting  comic  client  lists.  He  added 
that  if  syndicates  polled  the  same  483 


David  Hendin 


papers,  they  would  come  up  with  the 
same  results  as  MRA. 

Salem  said  the  MRA  rankings  he 
has  seen  appeared  “okay”  to  him,  but 
added  that  Universal  would  prefer  the 
survey  to  do  more  than  count  the  num¬ 
ber  of  newspapers  in  which  various 
comics  run. 

“We’re  more  interested  in  reader  in¬ 
tensity  and  demographics,”  Salem  said. 

“Our  experience  is  that  a  simple 
count  of  the  number  of  papers  is  not  a 
true  test  of  a  strip’s  popularity,”  agreed 
Tew. 

“It’s  a  survey  of  usage,  not  necessari¬ 
ly  of  popularity,”  added  King  Features 
Syndicate  director  of  operations  Paul 
Eberhart. 

Wilson  noted  that  just  tracking  us¬ 
age  tends  to  favor  older  comics  that 
have  run  in  papers  for  years  but  may 
not  have  as  much  reader  interest  as  be¬ 
fore.  She  said  this  shortchanges  newer 
comics  and  younger  readers. 

“The  main  problem  1  have  with  Me¬ 
dia  Research  is  the  methodology  it 
uses  of  just  getting  copies  of  every  pa¬ 
per  and  counting  up  the  number  of 
comics,”  she  stated.  “The  surveys  mis¬ 
lead  newspapers,  and  they’re  not 
cheap.  There’s  got  to  be  a  better  way.” 

Wilson  said  a  better  survey  would 
include  rankings  of  comics  that  readers 
like  and  dislike  the  most  as  well  as  de¬ 
mographic  information.  She  observed, 
by  way  of  example,  that  newspapers 
would  have  no  way  of  knowing  from  an 
MRA  poll  that  “Cathy”  is  particularly 
popular  among  women  or  that  “Dil- 
bert”  has  a  big  audience  in  the  work¬ 
place  and  among  on-line  users. 


MRA’s  surveys  also  contain  a  num¬ 
ber  of  typos  and  other  mistakes.  In  the 
1993  poll,  for  instance,  “Beetle  Bailey” 
was  spelled  “Beatle  Bailey,”  “Bizarro” 
was  spelled  “Bizzaro,”  “Funky  Winker- 
bean”  was  spelled  “Funky  Winder- 
bean,”  “Gil  Thorp”  was  spelled  “Gil 
Thorpe”  and  “Pogo”  was  spelled 
“Pobo.”  In  addition.  Chronicle  Fea¬ 
tures  was  called  Chronicle  Syndicate. 

“We’re  not  infallible,”  said  Jackson, 
who  noted  that  newspapers  and  E&P 
have  typos,  too. 

In  addition,  the  1993  survey  ex¬ 
pressed  surprise  that  “Herman”  had 
lost  so  many  clients  from  the  previous 
year.  There  was  no  mention  that  “Her¬ 
man”  creator  Jim  Unger  was  on  an  ex¬ 
tended  leave. 

Hendin  recalled  one  MRA  survey 
that  included  United  comics  that  had 
been  discontinued  two  years  before. 

In  the  early  1980s,  Hendin  got  so 
frustrated  seeing  the  surveys  and  trying 
to  get  a  satisfactory  response  from 
MRA  that  he  briefly  hired  a  detective 
agency  to  investigate  the  company. 
Hendin  wanted  to  learn,  among  other 
things,  more  about  who  might  own 
MRA.  The  agency  couldn’t  ascertain 
this,  but  did  report  that  MRA’s  Min¬ 
neapolis  post  office  box  at  the  time  was 
possibly  a  drop-off  for  another  post  of¬ 
fice  box  in  Florida. 

In  1989,  the  Newspaper  Features 
Council  voted  to  try  to  find  out  more 
about  MRA  (an  attempt  that  a  former 
NFC  official  said  was  unsuccessful). 
When  E&P  sought  MRA’s  phone  num¬ 
ber  back  then  to  get  its  response  to  the 
NFC’s  action,  Minneapolis  directory 
assistance  had  no  listing  for  the  com¬ 
pany. 

For  many  years,  there  was  no  phone 
number  on  the  MRA  letterhead.  The 
1994  letterhead  does  have  a  Minneso¬ 
ta  number,  which  turned  out  to  be  for 
an  MRA  answering  machine.  E&P  left 
messages  on  Aug.  2  and  4,  and  Jackson 
called  back  on  Aug.  5. 

Also,  an  Aug.  5  letter  Jackson  mailed 
E&P  had  a  St.  Paul  postmark.  KOT 
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Svndicates/News  Services 


American  Color  executive 
joins  potential  competitor 

Tim  Rosenthal  moves  to  a  printing  and  prepress  firm 
that  is  reportedly  entering  the  Sunday  comics  arena 


by  David  Astor 

TIM  ROSENTHAL  HAS  resigned  as 
syndicate  coordinator  at  American 
Color  to  become  production  manager 
at  Koessler  Graphics,  a  new  printing 
and  prepress  company  which  reported¬ 
ly  plans  to  compete  with  AC  in  the 
Sunday  comics  arena. 

AC  handles,  among  other  things, 
the  computerized  coloring  of  Sunday 
comics.  It  is  the  prepress  division  of 
Sullivan  Graphics,  which  prints  more 
than  300  Sunday  comics  sections. 

Koessler  Graphics  is  headed  by 
William  Koessler,  who  was  a  Sullivan 
executive  until  a  few  months  ago.  He 
could  not  be  reached  for  comment. 

When  asked  why  he  switched  com¬ 
panies,  Rosenthal  would  only  say,  “I 
decided  to  make  a  career  change.” 
When  asked  his  feelings  about  AC,  he 
replied,  “I  enjoyed  every  year  I  was 
there.” 

Rosenthal,  who  left  AC  on  Aug.  5 
and  joined  Koessler  on  Aug.  8,  was 
with  AC  for  18  years.  During  that  time, 
he  became  a  well-known  and  well- 
liked  figure  among  cartoonists. 

“People  didn’t  know  American  Col¬ 
or;  they  knew  Tim,”  said  comic  writer 
Mark  Cohen.  “For  the  artists  in  the 
business,  Tim  was  American  Color. 
Tim  was  universally  respected.  He  did 
so  much  more  than  his  job.” 

Cohen  contributes  frequently  to 
“Wee  Pals”  by  Morrie  Turner  of  Cre¬ 
ators  Syndicate  and  occasionally  to 
“Gasoline  Alley”  by  Jim  Scancarelli  of 
Tribune  Media  Services. 

“When  there  was  a  problem,  we 
knew  we  could  call  Tim  and  get  it  fixed 
immediately,”  said  “Non  Sequitur”  cre¬ 
ator  Wiley,  who  worked  closely  with 
Rosenthal  to  improve  the  Sunday  col¬ 
or  process  used  in  his  Washington 
Post  Writers  Group-distributed  com¬ 
ic.  “I  trust  him  implicitly.” 

Mell  Lazarus,  the  former  National 
Cartoonists  Society  president  who 
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Tim  Rosenthal  and  his  wife,  Robyn,  at 
the  National  Cartoonists  Society’s  1989 
convention  in  Toronto. 


does  “Momma”  and  “Miss  Peach”  for 
Creators,  said,  “It  was  a  pleasure  to 
work  with  Tim.  There  was  a  lot  more 
to  him  than  just  processing  the  Sunday 
pages.  And  he’s  done  so  much  for  the 
NCS.” 

Rosenthal,  38,  has  been  involved  in 
printing  the  NCS  newsletter  and  an¬ 
nual  Reuben  Award  journal,  and  as 
acting  chairman  of  the  organization’s 
Upstate  New  York  Chapter.  He  lives  in 
the  Buffalo  area,  where  both  Koessler 
and  AC  are  based. 

AC  officials  declined  to  comment 
about  Rosenthal’s  departure. 

The  acting  AC  syndicate  coordina¬ 
tor  is  Mark  McDermott,  who  has 
worked  in  various  capacities  for  the 
company  during  the  past  seven  years. 
McDermott  said  he  doesn’t  know 
whether  he  will  be  named  permanent¬ 
ly  to  Rosenthal’s  former  position. 

O.J.  number  callers 

WHEN  JIM  MORIN  did  a  Miami  Her¬ 
ald  editorial  cartoon  asking  readers  to 
call  “1-800-NO  MORE  O.h,”  he 
thought  people  weary  of  the  Simpson 


case  would  realize  he  was  being  satiri¬ 
cal. 

Instead,  many  readers  actually  called 
the  number,  which  —  unbenownst  to 
Morin  —  turned  out  to  be  for  the 
Pennsylvania-based  Orthotic  and  Pros¬ 
thetic  Entrepreneur  Network.  The 
company  received  so  many  calls  that  it 
had  to  get  a  new  800  number  for  a  few 
days. 

King  Features  Syndicate  quickly 
sent  out  an  advisory  telling  Morin’s  45 
clients  not  to  run  the  cartoon.  The  ad¬ 
visory  reached  all  but  one  of  the  pa¬ 
pers  —  the  Oceanside,  Calif.,  Blade- 
Citizen  —  in  time,  according  to  King 
managing  editor  Maria  Carmicino. 

Self -protection  info 

AN  EDITORIAL  PACKAGE  called 
“How  to  be  Safe:  Keys  to  Surviving  the 
’90s”  is  being  offered  by  Knight-Rid- 
der/Tribune  Information  Services. 

The  package  includes  25  stories  and 
20  full-color  graphics  on  topics  ranging 
from  how  to  keep  kids  safe  to  how  to 
avoid  date  rape. 

Princely  happening 

“PRINCE  VALIANT”  MARKED  its 
3,000th  consecutive  episode  in  the 
Sunday  comics  on  Aug.  7. 

The  King  Features  Syndicate  strip 
(E&P,  May  14,  1994,  p.  38)  is  illustrat¬ 
ed  by  John  Cullen  Murphy;  written  by 
his  son,  Cullen  Murphy;  and  lettered 
and  colored  by  his  daughter,  Meg 
Nash. 

Hal  Foster  created  “Prince  Valiant” 
in  1937. 


Cullen  and  John  Cullen  Murphy 
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Legal  Briefs 


Cop  misconduct 
records  stay  closed 

A  JUDGE  HAS  ruled  that  misconduct 
files  of  eight  South  Carolina  police  offi¬ 
cers  who  were  allegedly  involved  with 
prostitutes  will  remain  private. 

In  ruling  against  the  Herald-Journal, 
Spartanburg,  S.C.,  judge  E.C.  Burnett 
said  last  month  that  the  privacy  of  the 
officers  and  potentially  embarrassing  in¬ 
formation  contained  in  the  documents 
were  sufficient  reasons  to  keep  them 
from  the  public. 

The  paper  had  sued  for  access  to  al¬ 
legations  and  reprimands  against  the 
officers  involved  in  the  Spartanburg  Po¬ 
lice  Department’s  1992  prostitution 
scandal. 

Executive  editor  Carl  Beck  Jr.  said 
the  paper  had  not  decided  whether  it 
would  appeal  to  the  state  Supreme 
Court.  —  AP 

N.J.  paper  gets 
casino  info 

NEW  JERSEY  CASINO  regulators 
have  agreed  to  a  newspaper’s  request  to 
release  information  about  their  investi¬ 
gations  into  alleged  members  of  Asian 
organized  crime  syndicates. 

In  a  17-page  opinion,  the  state  Casi¬ 
no  Control  Commission  said  last 
month  the  possibility  that  mobsters  had 
infiltrated  the  industry  outweighed  con¬ 
fidentiality  provisions  and  that  the  state 
had  to  release  reports  on  background 
checks  to  maintain  public  trust. 

However,  the  panel  delayed  the  re¬ 
lease  of  the  documents  for  a  week  to 
give  the  state  Division  of  Gaming  En¬ 
forcement  time  to  seek  a  stay  from  a 
judge. 

The  commission  ordered  that  confi¬ 
dential  personal  information  about  the 
alleged  mobsters  be  blocked  out  on 
documents  released  to  the  Press  of  At¬ 
lantic  City,  except  the  parts  dealing 
with  organized  crime  links,  if  any. 

Acting  chairman  James  Hurley  said 
the  decision  was  of  “monumental  signif¬ 
icance”  because  of  the  competing  inter¬ 
ests:  the  public’s  right  to  know  versus 
casino  license  applicants’  right  to  confi¬ 
dentiality  when  providing  personal  in¬ 
formation. 

On  June  5,  the  Press  published  a  sto¬ 


ry  that  said  11  people  or  corporations 
with  ties  to  Asian  mobs  had  managed 
to  obtain  licenses  to  work  for  or  in  At¬ 
lantic  City  casinos. 

The  paper,  which  obtained  the 
names  from  a  1992  U.S.  Senate  sub¬ 
committee  report,  pressed  the  state  to 
release  information  about  its  probes 
and  whether  they  turned  up  evidence  of 
organized  crime  links. 

The  Division  of  Gaming  Enforce¬ 
ment,  part  of  the  state  Department  of 
Law  and  Public  Safety,  said  it  should 
not  have  to  provide  the  information,  in 
part  because  it  would  “chill”  future  ap¬ 
plicants  by  breaching  confidentiality 
guaranteed  in  the  Casino  Control  Act. 

The  commission  disagreed.  Members 
voted  3-0  to  release  the  information. 

Concern  for  confidentiality  was 
“greatly  diminished”  by  the  existence  of 
the  Senate  report  naming  the  11  and 
the  paper’s  publication  of  the  list,  the 
opinion  said. 

Press  editor  Paul  Merkoski  said  re¬ 
lease  of  the  documents  would  have 
broad  importance  if  they  showed  short¬ 
comings  in  the  state’s  casino  investiga¬ 
tory  process.  —  AP 

Montana  papers 
sue  for  tax  records 

NINE  NEWS  ORGANIZATIONS 
have  sued  the  Montana  Revenue  De¬ 
partment  over  a  policy  that  keeps  once- 
public  record  of  coal  taxes  a  secret. 

The  suit,  filed  last  month,  claims  the 
agency’s  practice  denies  the  public  its 
constitutional  right  to  know  how  much 
coal  tax  is  paid  by  coal  companies  oper¬ 
ating  in  Montana. 

Mick  Robinson,  director  of  the  de¬ 
partment,  said  he  believes  his  agency’s 
position  is  constitutional  and  necessary 
to  protect  the  privacy  of  coal  compa¬ 
nies. 

The  case  centers  on  a  policy  the  de¬ 
partment  adopted  last  year  that  to  stop 
releasing  figures  on  the  sales  price  of 
coal  and  coal  taxes  paid  by  each  of  six 
mining  companies. 

Before  the  agency  adopted  the  policy 
temporarily  in  May  1993,  the  informa¬ 
tion  had  been  made  public. 

The  department  still  discloses  total 
tons  of  coal  mined,  average  price  and 
total  tax  paid. 

The  suit  notes  that  the  Associated 


Press  asked  for  the  coal  tax  figures  in 
January.  In  rejecting  the  request  in  Feb¬ 
ruary,  Robinson  said  the  information,  if 
made  public,  could  be  used  by  one  coal 
company  to  force  another  out  of  busi¬ 
ness. 

In  addition  to  the  AP,  Montana  news 
organizations  joining  the  suit  are  the 
Billings  Gazette,  Great  Falls  Tribune, 
Missoulian,  Kalispell  Daily  Inter  Lake, 
KULR-TV  and  KTVQ-TV  in  Billings, 
Montana  Newspaper  Association  and 
Montana  Freedom  of  Information  Hot¬ 
line.  —  AP 

Michigan  ousts 
sunshine  suit 

A  JUDGE  HAS  dismissed  a  lawsuit  by 
two  Michigan  newspapers  charging 
Michigan  State  University  trustees  with 
failing  to  follow  the  state’s  Open  Meet¬ 
ings  Act  in  selecting  a  new  president. 

The  Detroit  News  and  Lansing  State 
Jourrml  filed  the  suit,  which  was  joined 
by  Attorney  General  Frank  Kelley. 

It  contended  that  MSU  trustees  did 
not  provide  enough  notice  of  an  August 
1993  meeting  in  which  M.  Peter 
McPherson  was  chosen  president.  No¬ 
tices  of  such  meetings  are  required  to 
be  posted  at  least  18  hours  in  advance. 

The  suit  also  alleged  that  trustees  vi¬ 
olated  the  open  meetings  law  by  pick¬ 
ing  McPherson  in  private  before  the 
meeting,  and  it  said  the  presidential 
search  committee  broke  the  law  by 
meeting  in  closed  sessions  to  interview 
candidates  and  to  select  the  finalists. 

Ingham  County  Circuit  Judge  James 
Giddings  threw  out  the  suit  in  June. 

Giddings  said  that  since  the  search 
committee  was  only  set  up  to  gather  in¬ 
formation  and  advise  the  trustees,  it 
was  not  covered  by  the  open  meetings 
law.  He  also  said  the  trustees  met  the 
law’s  requirements  with  their  Aug.  17 
meeting  when  McPherson  was  formally 
interviewed  and  selected. 

Charles  Barbieri,  attorney  for  the  pa¬ 
pers,  said  he  believed  Giddings’  deci¬ 
sion  is  flawed  in  light  of  a  September 
Michigan  Supreme  Court  decision  that 
UM  was  wrong  in  taking  steps  to  keep 
its  presidential  selection  process  a  se¬ 
cret. 

The  papers  said  they  planned  to  ap¬ 
peal.  Kelley  spokesman  Chris  DeWitt 
said  last  month  that  Kelley  will  support 
the  papers  if  they  do.  —  AP 
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Curmudgeon 

Continued  from  page  5 

NAACP.  This  honor  is  the  equivalent 
of  the  Pulitzer  Gold  Medal  for  Public 
Service,  in  this  case,  on  behalf  of  mi¬ 
nority  news  men  and  women. 

The  bow  to  Jerry  Sass  in  Atlanta 
was  on  the  mark,  because  the  conven¬ 
tion  was  all  about  the  first  coming  to¬ 
gether  of  the  four  organizations  for 
journalists  of  color:  the  Asian  Ameri¬ 
can  journalists  Association,  National 
Association  of  Black  journalists.  Na¬ 
tional  Association  of  Hispanic  journal¬ 
ists  and  Native  American  journalists 
Association. 

It  was  jerry  Sass  who  was  behind  the 
birth  of  each  of  these  organizations  — 
not  only  through  persistent  encourage¬ 
ment,  but  also  with  hard  cash  to  orga¬ 
nize.  He,  with  the  constant  support  of 
his  two  Gannett  superiors,  Neuharth 
and  Quinn,  always  found  what  was 
needed  to  move  ahead.  We’re  talking 
many  years  ago,  when  diversity  in 
newspapers  didn’t  even  show  on  the 
screen. 

Back  then,  this  quiet  man,  who 
briefly  studied  for  the  priesthood,  was 
the  minority  journalist’s  best  friend  — 
and  still  is. 

In  his  acceptance  remarks,  jerry 
spoke  of  three  lessons  he  has  learned 
from  watching  20  years  of  journalism 
history: 

“First,  progress  comes  through  peo¬ 
ple  who  are  risk  takers. 

“Second,  future  journalists  of  color 
will  make  it  if  you  reach  out  to  them. 

“Three,  get  on  the  information  su¬ 
perhighway.’’ 

Unity  ’94  did  the  right  thing  by  jer¬ 
ry,  and  the  publishers  and  editors  did 
the  right  thing  for  the  future  of  sensi¬ 
ble  journalism.  If  they  were  not  already 
convinced,  they  learned  in  Atlanta 
that  diversity  is  wise  business  no  mat¬ 
ter  how  you  slice  it. 

Outrage 

Continued  from  page  1 0 

about  him  and  his  murder,”  she  said  of 
the  1992  contract  killing. 

“Was  he  an  immigrant  journalist  be¬ 
cause  he  wasn’t  born  here  —  even 
though  he  lived  here  for  20  years  —  or 
because  he  was  Latino?,”  Rosado  said. 

He  was  a  journalist  who  wrote  about 
the  drug  cartels  just  as  American  jour¬ 
nalists  cover  the  mob,  she  said.  Several 
reports  described  him  as  obsessed,  she 
said,  but  he  was  “no  more  obsessed 


than  any  reporter  chasing  a  good  story.” 

“Manuel  was  a  Latino  reporter  writ¬ 
ing  on  Latino  issues  in  Spanish.  Be¬ 
cause  Manuel  wrote  in  Spanish,  he  has 
been  set  apart  by  journalists,”  Rosado 
said,  adding  that  his  reporting  was 
based  on  getting  out  into  the  communi¬ 
ty,  not  on  “Nexis  searches  and  ap¬ 
proved  means.” 

The  media  were  no  more  equipped 
to  penetrate  the  community  than  the 
police,  she  said,  expressing  frustration 
with  coverage  that  focused  on  de  Dios’s 
reputation  and  journalistic  standards 
and  implied  “something  shady.” 

Mainstream  media  “need  to  get  be¬ 
yond  the  biases  about  Latino  media  and 
the  Spanish-language  press,  that  they’re 
something  less,”  Rosado  said.  “If  it  was 
an  American  reporter,  the  instant  as¬ 
sumption  would  be  that  he  is  legitimate 
and  credible. 

“It  is  infuriating  that  because  he 
wrote  in  Spanish  and  because  he  was 
not  in  the  mainstream  media  that  he 
would  not  be  perceived  as  a  colleague,” 
Rosado  said. 

The  greatest  brutalities  committed  by 
Haitian  authorities  have  been  against 
journalists,  said  Ricot  Dupuy  of  Radio 
Soliel  du  Haiti. 

“Carrying  a  cassette  recorder  or  a 
camera  could  be  fatal,  so  a  journalist 
must  have  a  photographic  memory,”  he 
said.  “The  danger  has  always  been  there 
for  Haitian  journalists.  What  is  new  is 
the  identification  of  the  menace.” 

That  menace,  Dupuy  said,  is  the 
paramilitary  FRAPH,  the  organization 
responsible  for  the  death  campaign  now 
under  way  in  Haiti  and  which  function¬ 
ing  openly  in  New  York,  Miami  and 
Toronto. 

“The  menace  is  real,”  Dupuy  said,  es¬ 
pecially  for  journalists  who  have  seen 
their  names  on  assassination  lists. 

“We  try  to  tell  the  untold  stories,  but 
the  untold  stories  are  so  many  we  would 
lose  your  attention,”  he  said  of  the  “tele¬ 
phone  calls,  beatings  and  threats. 

“We  want  none  of  these  things,” 
Dupuy  said.  “Don’t  let  these  realities 
catch  you  too  late.” 


Political 

Continued  from  page  28 

for  campaign  advertising  program. 

And  in  a  state  with  a  population  of 
about  7.7  million.  White  said  daily 
newspapers  deliver  a  Sunday  circula¬ 
tion  of  about  about  2.1  million,  and 
the  weeklies  chip  in  with  another  1.1 


million. 

Bilotti  said  the  NjPA  ads  appear  to 
be  “achieving  good  results  and  reac¬ 
tion”  with  their  messages  drifting  down 
to  state,  county  and  local  candidates. 
“1  think  they  are  taking  a  fresh  look  at 
newspapers,”  he  added.  “It’s  about 
time.” 

Bilotti  said  he  cannot  forget  last  No¬ 
vember’s  hotly  contested  gubernatorial 
campaign,  in  which  Whitman  and 
then-Gov.  jim  Florio  spent  a  combined 
$12  million. 

Only  Whitman  advertised  in  news¬ 
papers  —  one  ad  each  in  New  jersey’s 
two  largest  papers,  the  Star-Ledger  of 
Newark  and  the  Asbury  Park  Press  of 
Neptune,  as  Election  Day  neared, 
Bilotti  recalled,  adding:  “Let’s  hope  we 
turned  the  corner  and  that  doesn’t 
happen  again.” 

Victory  ‘Rockets’ 
Houston  Post  sales 

THE  HOUSTON  POST  said  it  sold 
out  in  record  time  the  day  after  the 
Houston  Rockets  won  the  city’s  first 
major  sports  title. 

“Even  though  we  printed  thousands 
of  additional  papers,  this  is  the  first 
time  that  anyone  at  the  Post  can  re¬ 
member  ever  having  a  sellout  with  the 
public  still  calling  for  more  copies,” 
Reagon  Seaver,  executive  vice  president 
and  general  manager,  said. 

By  8  a.m.  June  23  “there  were  almost 
no  Post  vendors  on  any  street  corners 
in  Houston,”  said  executive  editor  Ernie 
Williamson. 

The  paper  included  commemorative 
sections  dedicated  to  the  Rockets  and 
to  the  seventh  and  final  game  of  the 
championship  series  against  the  New 
York  Knicks. 

Another  commemorative  section  ran 
the  next  day. 

Sportswriter  is 
honored 

RAY  MUMPTON,  WHO  covered  the 
Boston  Red  Sox  for  20  years  for  the 
Worcester  (Mass.)  Telegram  and 
Evening  Gazette,  received  a  Red  Sox 
jacket  from  the  team  for  his  91st  birth¬ 
day  during  a  pregame  ceremony  at  Fen¬ 
way  Park  recently. 

Mumpton,  who  was  executive  sports 
editor  when  he  retired  in  1973,  also  got 
a  plaque  from  the  Boston  Baseball 
Writers  Association  and  a  picture  of 
himself  a  interviewing  Ted  Williams. 
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Diversity 

Continued  from  page  15 

seemed  to  stick  to  figures  and  percent¬ 
ages.  Some  newspaper  companies,  for 
instance,  staged  pep  rallies  of  a  sort, 
designed  to  help  retain  minority  em¬ 
ployees  who  might  be  tempted  by  Uni¬ 
ty’s  huge  job  fair. 

By  all  accounts  these  affairs  hewed 
to  the  same  script:  lots  of  talk  about 
new  hires  and  percentages.  No  talk 
about  drums  symbolizing  unity. 

“It  was  O.K.,  and  1  think  they  are  re¬ 
ally  trying,  but  1  don’t  know.  It  wasn’t 
too  inspiring,”  an  African-American 
woman  on  a  management  track  said  of 
the  Gannett  Co.  session. 

To  be  sure,  some  executives  did  ad¬ 
dress  the  bigger  issues  of  diversity.  New 
York  Times  publisher  Arthur  Sulzberg¬ 
er  Jr.,  for  instance,  told  the  opening 
session  that  diversity  is  “about  chang¬ 
ing  the  way  we  view  each  other  and 
the  way  we  view  the  news.” 

And  not  all  minority  journalists 
share  the  same  feeling  about  diversity. 
New  Republic  magazine  contributing 
editor  Stanley  Crouch,  an  African- 
American  who  played  the  curmudgeon 
at  a  session  on  political  correctness,  ar¬ 
gued  that  all  minority  complaints 
come  back  to  jobs. 

“If  somebody  starts  saying,  ‘Well, 
what  about  the  so-and-so  [minority 
group]  opinion?’  you  can  be  pretty  sure 
they’ll  tell  you  there  is  somebody  you 
can  hire,”  Crouch  said. 

“This  audience  doesn’t  give  you  the 
impression  that  black  people  are  ex¬ 
cluded  from  journalism,  that  Hispan- 
ics,  that  women  are  excluded  ....  In 
these  discussions,  there  always  come 

the  comment,  ‘We’re  tired  of - ,’ 

and  the  ‘We’re  tired  of’  is  usually  con¬ 
nected  to  a  raise  or  a  change  in  re¬ 
sponsibility,”  Crouch  added. 

Still,  that  theme  was  little  pursued 
at  Unity  ’94.  The  rhetoric,  at  least,  was 
about  cooperation. 

At  the  opening  session  of  the  Na¬ 
tional  Association  of  Black  Journalists 

—  the  group  that  dwarfed  the  other 
three  and  the  one  with  the  most  clout 

—  president  Dorothy  Gilliam  called 
NABJ  the  “older  sister”  with  a  duty  to 
reach  out  and  protect  the  other  minor¬ 
ity  associations. 

“We  are  a  family,”  she  said,  soon  af¬ 
ter  the  Divine  Music  Ministries  choir 
had  sung  the  African-American  an¬ 
them,  “Lift  Every  Voice  and  Sing.” 

“We’ve  always  been  a  family.  But  at 
this  convention,  this  family  will  grow 
and  grow  and  grow.” 


Shop  Talk 

Continued  from  page  48 

happen.  A  rape  story  might  become 
national  news  in  a  town  where  the  lo¬ 
cal  media  omit  victims’  names.  Who 
knows  who  will  comb  the  records  for 
the  name? 

The  Philadelphia  Inquirer  is  now 
willing  to  identify  an  accuser  when 
unique  if  undefined  circumstances 
warrant  it,  editor  Maxwell  E.P.  King 
announced  in  an  op-ed  column  earlier 
this  year. 

That  decision  was  reached  after  an 
exhaustive  study  by  editors  and  re¬ 
porters  of  whether  confidentiality 
should  be  uniformly  denied  as  a  way  of 
removing  “the  stigma  associated  with 
rape,”  King  explained. 

The  newspaper  will  in  most  cases 
continue  to  omit  names  of  accusers  but 
might  not. 

King  writes,  “The  door  is  open,  in 
certain  cases,  to  naming  a  woman.  The 
question  won’t  be  raised  lightly  or  re¬ 
solved  quickly.  We  will  consider  it  only 
when  we  think  the  length  and  breadth 
of  the  story  merit  such  action.  In  all 
hut  the  most  exceptional  cases,  the 
woman’s  consent  will  be  obtained  be¬ 
fore  her  name  is  published.” 

There  might  be  cases  which  justify 
publishing  the  person’s  name,  but  just 
raising  the  possibility  could  scare  off 
people  who  would  lodge  rape  charges. 

My  concerns  are  legal  and  practical. 

No  citizen  can  take  lightly  the  First 
Amendment’s  implications.  Some  jour¬ 
nalists  and  lawyers  might  argue  that  a 
ban  amounts  to  prior  restraint.  If  law¬ 
makers  can  prohibit  the  media  from 
making  one  fact  public,  could  this 
open  the  door  to  more  official  censor¬ 
ship? 

Of  course,  law-enforcement  author¬ 
ities  routinely  withhold  information  in 
criminal  cases  already.  They  never 
identify  juvenile  suspects  except  in 
murders  and  other  major  crimes. 
When  1  covered  a  county  courthouse 
in  central  Pennsylvania,  the  files  on 
child  sexual  abuse  were  sealed  because 
of  the  victims’  ages. 

Just  as  important  are  the  specifics. 
Any  reporter  knows  how  rough  it  can 
he  sometimes  to  pry  even  basic  infor¬ 
mation  from  police  and  prosecutors.  It 
would  be  no  surprise  if  some  authori¬ 
ties  used  a  ban  to  deny  reporters  unre¬ 
lated  information,  some  of  which  even 
victim-rights  advocates  might  want 
published  to  raise  awareness  about 
rape. 

King,  who  opposes  any  official  ban. 


wrote,  “When  release  of  a  name  is 
barred  by  law,  the  courts  may  seal  the 
entire  file.  And  without  access  to  files, 
reporters  would  not  be  able  to  deter¬ 
mine  how  many  cases  resulted  in  plea 
bargains,  the  length  of  sentences  or  al¬ 
legations  that  some  judges  or  lawyers 
acted  insensitively.  In  short,  legislation 
would  create  more  problems  than  it 
would  solve.” 

Those  files  also  provide  details  that 
make  for  a  more  thorough  story.  If  a  le¬ 
gal  ban  applied  to  names  and  address¬ 
es,  what  of  murkier  areas?  If  authorities 
may  go  beyond  identities  and  address¬ 
es,  other  areas  could  be  open  to  inter¬ 
pretation. 

Awareness  is  important  in  cutting 
down  on  sexual  violence.  Holding  in¬ 
formation  back  from  the  media  for  no 
legitimate  reason  would  only  thwart  ef¬ 
forts  to  inform  the  public  about  rape. 
With  a  ban  in  place,  editors  might  find 
their  news  gathering  abilities  ham¬ 
pered.  Bad  laws  are  not  easily  repealed 
or  amended. 

And  what  about  penalties  for  jour¬ 
nalists,  court  officers  or  other  viola¬ 
tors?  No  question  that  politicians 
would  enjoy  the  sight  of  reporters  and 
editors  being  led  off  to  prison. 

The  problems  with  this  idea  are  ob¬ 
vious.  Yet  if  this  ban  can  help  reduce 
sexual  violence,  why  not  take  a  closer 
look? 


Thumbs  Doum 

Continued  from  page  15 

spurned  the  Daily  News  by  returning 
the  paper’s  $5,000  sponsorship  of  the 
NABJ’s  Sports  Mentor  Breakfast  at 
Unity  ’94. 

Gregory  Moore,  deputy  managing 
editor  of  the  Boston  Globe  and  an 
NABJ  board  member,  said  that  given 
the  situation  it  was  “inappropriate”  to 
accept  money  from  the  New  York 
tabloid. 

The  Philadelphia  Daily  News  threw 
in  $5,000  to  make  up  the  loss. 

Rhodes  of  the  New  York  Daily  News 
said  the  paper  sponsored  three  other 
Unity  events:  a  National  Association 
of  Hispanic  Journalists  session  on  in¬ 
timidation  of  foreign  reporters,  an 
Asian  American  Journalists  Associa¬ 
tion  reception  and  a  Unity  print  men¬ 
tor  breakfast. 

Another  NABJ  Thumbs  Down  went 
to  Street  Stories,  the  now-cancelled 
CBS  program,  for  a  feature  on  Korean- 
American  merchants  one  year  after  the 
1992  Los  Angeles  riot.  BEd?? 
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Did  You  Read  These 
Important  E^P  Articles 

In  July! 


'Mafia'  Targets 
Journalists  Abroad 

Criminal  groups  in  the  former 
Eastern  bloc  have  spread  rapidly 
since  the  fall  of  communism, 
presenting  journalists  with  dan¬ 
gerous  reporting  challenges. 

Post-press  Data 
Standards  Emerge 

The  newspaper  industry  completes 
the  first  step  towards  making  the 
targeted  paper  a  reality  by  estab¬ 
lishing  a  computer  communi¬ 
cations  standard  for  mailroom 
equipment. 

Discussing 

The  Pulitzer  Prizes 

Pulitzer  Board  decides  no  new 
categories  will  be  added  at  present 
time;  plans  call  for  stricter  enforce¬ 
ment  of  the  limit  on  number  of 
exhibits  filed  with  each  entry. 

Private  Eyes 
Share  Some  Tips 

Two  top  investigators  address  an 
overflow  session  at  the  annual 
Investigative  Reporters  and  Editors 
conference. 

An  NIE  Success  Story 

Idaho  daily’s  newspaper-in¬ 
education  circulation  among  fifth- 
graders  increases  from  300  to 
22,500  in  one  year. 


Public  Outcry  Over 
Anti-gay  Ad  Supplement 

Las  Vegas  paper  defends  decision  to 
run  supplement  that  conservative 
group  bought  to  attack  homo¬ 
sexuality;  another  paper  refused  the 
ad;  a  third  ran  it  with  explanation. 

Fax,  CD-ROM,  On-line 
Services  And  Newspapers 

Three  media  executives  discuss  the 
role  of  newspapers  as  they  begin 
their  ride  on  the  information 
superhighway. 

Journalistic  Terrorism? 

Illinois  Supreme  Court  justice 
intersperses  ruling  on  a 
controversial  adoption  with 
criticism  of  Chicago  Tribune 
columnist  who  he  accuses  of 
writing  false  and  misleading 


accounts  of  the  case. 

Statistics  Drive  Productivity 

Sophisticated  press  and  post-press 
equipment  does  more  than  produce 
copies  of  newspapers. 

use  Student  Journalists 
Discuss  OJ. 

They  were  not  born  when  Simpson 
was  doing  legendary  things  on  the 
college  football  field,  but  his 
presence  is  with  them  today. 

Goodbye 

To  The  Dampener? 

New  keyless  inker  holds  promise 
for  single-fluid  lithography. 

Heatset  Fever? 

Vendors  testing  U.S.  market  for 
‘semi-commercial’  heatset  presses. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P, 
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$74K,  sacrifice  $60K.  Zone  9.  Box 
06962,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

EXCELLENT  OPPORTUNITY  to  pick  up 
highly  desirable  1 7  year  established 
free  weekly.  Southern  CA  beach  town. 
No  competition.  Owner  will  stay.  (805) 
642-6334. 


NEWSPAPERS  FOR  SALE 


TWO  BIG  WEEKLIES.  Hill  countiy  and 
east  Texas,  $500K  range,  about  $200K 
down.  These  are  top  notch.  Bill  Berger, 
ATN,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPERS  FOR  SALE 

NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santo  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  WANTED 

PACIFIC  RIM  OPPORTUNITY 
NW  business  newspaper  (5Xwk),  Est., 
1923,  Gross  $185,000.  Suit  couple 
with  weekly  experience.  Potential  for 
expansion;  related  products.  Good 
terms  for  right  buyer.  Owner  retiring. 
Principals  only.  Box  07043,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

COMPUTERS 


HASTECH  HS58  SYSTEM 
Available  Shortly 

HASTECH  HS58  Computer  System  con¬ 
sisting  of: 

*  2  Processors  -  DEC  PDP  11/44,  4MB 
RAM 

*  4  Control  Data  Corporation  Hard 
Disc  Drives  300  MB 

*  2  Printronix  Model  300  Printer 

*  2  Texas  Instruments  Model  810 
Printer 

*  2  Autologic  APS-Micro  5  Photo- 
typesetters 

’  3  Hastech  Page  Layout  Terminals 

*  10  Hastech  Magician  Terminals 

*  25  Hastech  Edit  4  Terminals 

*  1 3  Hastech  Edit  9  Terminals 

All  the  equipment  is  in  excellent  work¬ 
ing  condition. 

Assorted  spare  parts  for  these  also 
available. 

Contact:  S.  Kumaraswamy 
Gleaner  Company 
7,  North  Street 
Kingston,  JAMAICA 
Telephone:  (809)  922-3400 
Fax.  (809)  922-6297 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fox  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


TRUCKLOADERS 

EXCESS  INVENTORY/NEW  EQUIP¬ 
MENT 

1  Stewart  Glapat  model  1 1 27D  with 
Hydraulic  Elevation  $9000 

1  Stewart  Glapat  model  1 1  SOT  with 
Hydraulic  Elevation  $12,000 

Call  Hall  Processing  Systems  at  (216) 
835-0700 


MAILROOM 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyars, 
stackers,  strappers,  labelers  and 
inserters. 

Used,  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


MAIL  ROOM 

2  Ferag  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  800  821-6257 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REAAANUFACTURING  CQ. 
Bruce  L.  Seidel  (215)  820-9669 


A^ILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  ar  (800)  741-1 937 


MISCELLANEOUS 


JOURNALIST  T-SHIRTS--''When 
journalists  do  it,  it  makes  The  Front 
Page."  Great  gift.  Black  on  white,  S,  M, 
L,  XL.  Send  $14.95:  Who's,  What  And 
Where,  1998  S.  Sleepy  Hollow,  Sleepy 
Hollow,  IL60118. 


NEWSPAPER  RACKS 


APPROXIMATELY  500  chrome  racks  for 
tabloid  and  magazine  size  pub¬ 
lications.  Were  used  for  ad  paper  and 
photo  book.  Available  first  week  of 
August.  Call  (317-353-9379). 

PRESSES 


FOR  SALE 
2  Unit  Web  Leader 
2  Unit  Vanguard 

4  Pocket  1800  Series  McCain,  Stitcher 
Trimmer 

8  Pocket  McCain  Speedbinder,  3rd  and 
4th  Knife 

1  Muller  Martini  1531  compensating 
stacker 

2  Unit  Miehle  23  9/160  w/combo 
folder  for  books  and  commercial  work 
We  want  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


GOSS  HEADUNER  MARK  I 
PARTS  FOR  SALE 

The  Corpus  Christ!  Caller-Times  has 
idled  a  Goss  Headliner  Mark  I  (1957) 
letterpress  that  was  canverted  to 
Dahlgren  DiLitho  in  the  1970's.  The 
ress  consists  of  ten  (10)  units,  four  (4) 
alf  decks,  2  double  2:1  folders  and  10 
Cline  reels.  Anyone  interested  in  parts 
off  this  press  should  call  Ron  Ferriby  at 
(512)  886-4351  ar  Slats  Reeves  at 
(512)  886-3462. 


GOSS  URBANITE  Press,  1000-series.  6 
units,  folder  with  upper  former.  Excep¬ 
tional  condition.  Available  October.  No 
dealers.  (404)  841-0102. 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


PRESS  ROOM 

MAN-Roland  Folders 

160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.a. 

Press  drives  for  24  units 
60HPG.E.  drives 
Only  7  years  old 

Northeast  Industries  (21 3)  256-4791 


PRINTING  PRESS 
Available  Shortly 

Arising  from  a  major  modernisation 
programme,  a  large  newspaper 
organisation  in  Jamaica  will  have  two 
of  its  printing  presses  available  for  sale 
shortly: 

Crab  Tree  Viscaunt  Letter  Press 
Crab  Tree  Standard  Letter  Press 
The  equipment  is  in  excellent  working 
condition  and  is  currently  being  used 
by  the  company  in  the  production  of  its 
daily  publications. 

Assorted  spare  parts  also  available. 
Bargain  Price 

Contact  S.  Kumaraswamy 
Gleaner  Company 
7,  North  Street 
Kingston,  JAAAAICA 
Telephone:  (809)  922-3400 
Fax:  (809)  922-6297 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


'T/s  very  certain  the  desire  of  iife 
proiongs  it. 

Lord  Byron 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (51 6)  379-2797 

I  FAX  YOUR  AD  TO  (212)  929-1259  | 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 

Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


CIRCULATION  SERVICES 

ADNET  SYSTEMS 
Telemarketing  Specialists 
Quality  Work*Reasonable  Rates 
1  (800)  336-8037 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (61 6)  458-6611 


CIRCULATION  SERVICES 

Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturatian 
products.  Coll  Midwest  Independent 
Postal  (616)  324-1008 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER' 
TELEMARKETING 
1  (800)929-1845 
our  26lli  Year 


POPUUR  WORD  CONTESTS 
BOOST  CIRCULATION,  CREATE 
NEWSTREAAASOFAD 
REVENUE.  OVER  600  SATISFIED 
NEWSPAPER  CUENTSI 

SCRAMBL-GRAM.INC. 
(216)  923-2397 
Our  25rti  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


_ ACADEMIC _ 

The  Asia  Foundation  is  assisting  the 
University  of  Phnom  Penh  in  estab¬ 
lishing  a  journalism  program  as  well  os 
launching  a  separate  training  program 
(or  journalists  with  the  Khmer 
Journalists  Association. 

For  the  journalists  program  a  post  is 
available  as  visiting  professor  of  jour¬ 
nalism  at  the  University,  to  be  linked 
with  a  computer  desktop  publishing 
course,  sponsored  by  American 
Assistance  for  Cambodia  (which  sup¬ 
ports  Cambodia's  only  home-based 
daily  newspaper.  The  Cambodia 
Daily). 

The  post  of  visiting  professor  is  for  one 
year,  renewable,  beginning  September 
1,  but  can  also  be  reduced  to  six 
months  if  the  candidate  is  unavailable 
for  the  entire  year.  Candidates  should 
hove  a  background  of  teaching  journal¬ 
ism  at  an  American  journalism  school 
or  a  strong  jourrKilistic  background  with 
teaching  ability.  Round  trip  air  trans¬ 
portation  as  well  as  monthly  living 
allowance  ranging  between  $2,000 
and  $2,500. 

Another  position  is  available  as  advisor 
to  the  Khmer  Journalists  Association  in 
the  area  of  free  press  and  human  rights 
problems.  The  candidate,  an  experi¬ 
enced  journalist,  should  have  been 
involved  in  such  activities  in  the  past 
and  hove  experience  in  reporting  from 
Asia. 

For  further  information  and  to  submit 
an  application,  contact  The  Asia  Foun¬ 
dation  by  fax  at  01 1-855-23-26895 
(in  Cambodia)  or  to  Bernard  Krisher, 
chairman,  American  Assistance  (or 
Cambodia,  at  011-81-3-3486-6789 
(in  Tokyo). 

The  faultfinder  will  always  find  faults, 
even  in  paradise. 

Henry  David  Thoreau 


CIRCULATION  SERVICES 

SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SPECTRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


THE  CUSTOMER 
CONNECTION 

1-8l)0-327-8463 


_ ACADEAAIC _ 

U.C.  Berkeley  Graduate  School  of 
Journalism  is  s^ing  a  full-time  tenure- 
track  (acuity  member  to  teoch  television 
reporting.  Ine  applicant  should  hove  sub¬ 
stantial  experience  as  a  producer  or 
reporter,  either  in  a  major  local  market 
or  at  a  notiorKil  network. 

The  quality  of  on  applicant's  pro¬ 
fessional  work  will  be  given  more 
weight  than  advanced  degrees.  Pre¬ 
vious  teaching  experience  will  be  con¬ 
sidered  an  asset.  Entrepreneurial  talent 
(development,  grant-writing,  liaisons 
with  the  industry)  will  also  m  valued. 
The  applicant  should  be  familiar  with 
the  opportunities  (or  serious  reporting 
made  possible  by  new  video 
technologies.  The  appointee  will  be 
expected  to  remain  active  in  television 
or  video,  as  a  journalist,  docu- 
mentarian,  or  scholarly  researcher. 

Deadline  for  application  is  Nov.  1 , 
1994.  Apply  with  resume,  including  at 
least  three  referetKes  to: 

Prof.  William  Drummond 
Graduate  School  of  Journalism 
North  Gate  Hall  #5860 
U.C.  Berkeley 
Berkeley,  CA  94720-5860 
The  University  is  an  Equal  Opportunity, 
Affirmative  Action  Employer. 

ADMINISTRATIVE 

CHIEF  FINANCIAL  OFFICER 

Daily  newspapers  and  commercial 
organization  in  search  of  individual  to 
supervise  accounting  personnel, 
develop  the  budget,  and  perform  all 
financial  reporting  duties.  Qualifica¬ 
tions  include  CPA  degree  and  previous 
supervisory  experience,  preferably  in 
newspaper  environment.  Salary  range 
in  the  30's  with  bonus  potential. 
Excellent  benefits.  Box  07044,  Editor  & 
Publisher. 


CIRCULATION  SERViaS 

SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 

CONSULTANTS 

48  specialists,  generalists  available 
nationwide.  No  migotion  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)272-6173. 

DISTRIBUTION  SERVICES 

FREE  AOZ  DELIVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  21^8  PiMsant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  (ox. 


ADMINISTRATIVE 

EDITOR-GENERAL  MANAGER 
9,000  Rocky  Mountain  daily,  growth 
area,  needs  quality  leader  with  good 
knowledge  of  news,  odvertising,  circula¬ 
tion,  production  and  commercial  prin^ 
ing.  Hard  working,  community-minded 
and  inspired  candidates  can  send  cover 
letter,  resume  and  sabry  history  to  Box 
07033,  Editor  &  Publish^. 

ADVERTISING 

ADVERTISING  DIREaOR  whose  goal 
is  to  one  day  become  a  publisher.  Our 
growing  vreekly  in  KY  neMs  an  aggres¬ 
sive  person  to  sell  and  manage  two 
other  salespeople.  Salary,  bonus, 
health  insurance,  401 K,  plus  an  op¬ 
portunity  to  adyance  quickly  if  you  can 
do  the  job.  Send  resume  and  salary  his¬ 
tory  to  Bill  Buchanan,  PTS,  Inc.,  PO  Box 
032204,  Tuscaloosa,  AL  35406. 


ADVERTISING  DIREaOR 

Daily  newspaper  in  California  is  seek¬ 
ing  an  experienced  manager  to  oversee 
its  sales  departments.  Responsibilities 
including  supervision,  motivation  and 
training  of  sales  staff,  and  increasing 
advertising  revenues.  Individual  should 
have  a  high  analytical  aptitude  and 
possess  errective  communication  and 
leadership  skills.  Send  a  cover  letter 
and  resume  to  Box  07037,  Editor  & 
Publisher.  Confidentiality  assured. 

THE  DAILY  TIMES-CALL  newspaper, 
21 ,000  plus  circulation,  has  an  open¬ 
ing  for  the  Display  Advertising  Man¬ 
ager  position.  The  ideal  candidate  will 
have  newspaper  sales  management 
experience,  excellent  communication 
and  selling  skills,  ability  to  train,  direct 
and  motivate  staff  and  implement 
nxirket  and  budget  strategies.  Also,  the 
candidate  will  be  a  self-directed  person 
vrho  can  handle  multiple  priorities  and 
thrive  in  a  fast  paced,  rewarding  atmo¬ 
sphere.  Send  resume  to  Daily  Times- 
Call  Newspaper,  Linda  Szaloczi,  Adv. 
Director,  Box  299,  Longmont,  CO 
80502. 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COlUMN  ADVERTISEAAENTS:  Tuesday  noon  (EST)  (or  following  Saturday  issue 
CLASSIFIED  DISPLAY:  Friday  5pm  (EST)  8  days  prior  to  publication 


HELP  WANTED 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  arid  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hoor  Line  PO  Box  1 952 
_ Albuquerque,  NM  87103 _ 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derwoys?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
OrteTime  Service 
AU.  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACnONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


_ ADVERTISING _ 

OUTSIDE  SALES  MANAGER 

This  manager  will  be  responsible  (or  the 
revenue  from  our  Major  Retail  &  Enter¬ 
tainment  sales  departments. 

We  are  seeking  a  strong  sales  pro¬ 
fessional  with  a  proven  track  record  in 
developing  revenue  sources.  The  suc¬ 
cessful  candidate  will  possess  outstand¬ 
ing  presentation  and  communication 
skills.  Above  all  the  leader  of  these 
departments  will  be  dedicated  to  devel¬ 
oping  successful  associates.  This  is  a 
highly  competitive  market  and  we  are 
looking  lor  the  right  person  who  loves 
to  compete  and  WinI! 

Five  plus  years  with  significant  revenue 
responsibility  required.  Soles  Manage¬ 
ment  experience  a  plus. 

Contact  Tom  Marquis 
Director  Major  Accounts  /  Notional 
The  Orange  Coun^  Register 
625  N.  Grand  Ave. 

Santa  Atki,  CA  92701 


THE  MESSENGER-INQUIRER  in 
Owensboro,  Ky.,  one  of  the  nation's  best 
small  dailies  with  a  circulation  of  33,000, 
is  looking  (or  a  Special  Publications 
Editor.  Bachelors  Degree  in  Journalism, 
English  or  related  field.  Accomplished 
writer  with  at  least  1  year  experience  to 
plan,  design  and  mancet  the  production 
of  M-l  special  sections  and  niche  pub¬ 
lications.  Computer  literate  with  strong 
marketing  and  interpersonal  skills. 

Send  clips,  resume  and  cover  letter  to 
Hunran  Resources,  Messenger-Inquirer, 
PO  Box  1480,  Owensboro,  KY  42302- 

1480.  EOE. _ 

WANTED 

By  strong  VERMONT  weekly  newspa¬ 
per  (40,000  circulation)  advertising 
representative  who  does  not  need 
micro-management.  We  hove  an  open¬ 
ing  for  an  experienced  proven  self¬ 
starter  who  does  her  or  his  own  think¬ 
ing.  If  you've  got  the  stuff,  there's  a 
great  Vermont  opportunity  here  for 
you.  Please  write  in  confidence  to 
Susan  Letoumeou,  Advertising  Director, 
Vermont  Times,  Po  Box  940,  3  Webster 
Rd.,  Shelburne,  VT  05482.  (802)  985- 
2400. 
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We  are  seeking  a  hands  on  Manager 
for  a  beautiful  part  of  the  country, 
Coeur  d'Alene,  Idaho.  Successful  appli¬ 
cant  must  have  excellent  interpersonal 
skills  and  the  ability  to  train  and 
motivate  a  staff  of  5  district  managers 
to  achieve  our  goals.  Candidate  must 
also  be  familiar  with  youth  contractors, 
monthly  collections  and  crewing.  We 
are  in  a  competitive,  rapidly  growing 
market.  Beginning  base  $27,000  with 
a  realistic  performance  based  bonus 
potential  of  5K  to  10K.  Send  resume 
and  cover  letter  to  Bob  Weber,  Circula¬ 
tion  Director,  Coeur  d'Alene  Press,  201 
No.  2nd  St.,  Coeur  d'Alene,  Idaho 
83816. 


_ ART/EDITORIAL _ 

NEWS  DESIGN  EDITOR 

Expanding,  design-conscious  New  Eng- 
lond  daily  seeks  a  visual  journalist. 
Opportunities;  Innovate  with  Big  Macs 
and  hard-hitting  reporters  to  produce 
inviting,  colorful  section  fronts  and  topic 
pages.  Be  among  the  first  to  paginate 
with  a  "fourth  wave"  computer  network. 
Quality  reproduction.  Moil  resume  and 
layout  samples  to  Bob  Veillette, 
Waterbury  Republican-American,  389 
Meadow  St.,  Waterbury,  CT  06722. 


THE  MESSENGER-INQUIRER  in 
Owensboro,  KY.,  on  excellent  small  daily 
in  zone  3,  seeks  a  creative  news  graphic 
artist  to  produce  maps,  informational 
graphics  and  illustrations  that  will  help 
our  readers  understand  the  news.  Candi¬ 
dates  must  be  fluent  in  the  use  of  QuarkX¬ 
Press,  Adobe  Illustrator  and  Photoshop, 
and  Aldus  Freehand  on  a  Macintosh 
platform.  Please  send  resume  and  hard 
copy  samples  of  your  work  to:  Gary 
Emord-Netzley,  Messenger-Inquirer, 
1401  Frederica  Street,  POB  1480, 
Owensboro,  KY,  42302-1480.  EOE. 

ART/GRAPHICS 

ASSISTANT  ART  DIREQOR 

Assistant  Art  Director  wanted  to  join 
our  award-winning  graphics  team  at 
the  nation's  premier  medical  trade 
paper.  We  seek  a  self-directed  team 
player  with  a  minimum  of  one  year 
experience  in  publication  design  and 
production  (newspaper  and  editorial 
illustration  background  preferred).  In 
addition,  proven  art  direction  skills  and 
a  demonstrated  ability  to  communicate 
key  information  through  innovative 
design  are  essential. 

In  exchange  for  your  talent  and  commit¬ 
ment,  we  offer  a  salary  in  the  upper 
30's/low  40's  and  an  excellent  benefits 
package.  To  apply,  please  send  your 
resume  to;  P.O.  Box  10944,  Dept. 
AJO-2754-MZB,  Chicago,  IL  60610. 
Portfolio  will  be  required  at  the  time  of 
interview.  Equal  Opportunity  Employer. 

GRAPHICS  ARTIST-80,000/Sunday, 
90,000/daily  AM  Gannett  newspaper 
in  Illinois'  second  largest  city  offer  risk- 
taking  environment  for  visual 
journalists.  Page  design  skills  top 
priority.  We  value  and  encourage 
diversity  in  newsroom  and  in  coverage. 
Excellent  pay,  benefits.  Resume, 
portfolio  and  letter  explaining  a  news¬ 
paper's  role  In  the  community  to  Linda 
Cunningham,  Register  Star,  99  E.  State 
St.,  Rockford,  II  61 104. 

THE  TIMES  in  Munster,  Ind.,  a  70,000 
AM  daily  just  outside  Chicago,  is  seek¬ 
ing  an  experienced  page  designer. 

The  Times,  named  the  best  daily  in 
Indiana  last  year,  is  completely 
paginated.  Candidates  should  know 
Quark  Xpress  and  be  able  to  design  com¬ 
pelling  section  fronts  and  inside  pages. 
Knowledge  of  other  software  programs 
a  plus. 

Send  resume  and  work  samples  to: 

Channon  Seifert,  Design  Director,  The 
Times,  601  45  Ave.,  Munster,  IN, 
46321. 
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_ CIRCULATION _ 

16,000  circulation  daily  in  Indiana 
seeks  an  aggressive  circulation  manager. 
Must  hove  proven  sales  record.  Please 
send  cover  letter,  resume  and 
references  to  Don  J.  Manoher,  The 
Michigan  City  News-Dispatch,  121  W 
Michigan  Blvd,  Michigan  City,  IN 
46360. 


CIRCUIATION  MANAGER 

San  Juan,  Puerto  Rico 

Puerto  Rico's  most  diversified  publishing 
and  direct  marketing  company  is  look¬ 
ing  for  a  qualified  person  to  join  their 
winning  team  as  the  Circulation  Man¬ 
ager  for  eight  business  and  consumer 
publications.  Position  requires  an  indi¬ 
vidual  who  possesses  at  least  three  (3) 
years  of  circulation  management  expe¬ 
rience  and  strong  computer  skills.  Expe¬ 
rience  in  all  areas  of  circulation  includ¬ 
ing  sales  and  marketing,  subscription 
promotion,  single  copy  sales,  fulfill¬ 
ment,  customer  service,  data  entry, 
systems  management,  planning  and 
budgeting,  ABC  audits  and  U.S.  Postal 
Service  second  class  regulations. 
Fluency  in  conversational  Spanish  is  a 
plus. 

Please  send  resume  with  salary  history 
to  Casiano  Communications,  Human 
Resources  Department,  PO  Box  12130, 
San  Juan,  PR  00914,  or  send  Fax  to 
(809)  728-7325. _ 

CIRCULATION  SALES 
The  Sarasota  Herald-Tribune,  a 
1 20,000  daily,  located  on  the  west 
coast  of  Florida,  is  looking  for  an  inde¬ 
pendent  contractor  to  run  a  three 
county  door-to-door  sales  operation. 
Contact  Paul  Staik,  Circulation  Promo¬ 
tion  Manager,  Sarasota  Herald- 
Tribune,  801  S.  Tamiami  Trail, 
Sarasota,  FL  34236.  (813)  957-5248. 
Fax  (81 3)  957-5235. 

CIRCULATION 
MARKETING  MANAGER 
Proven  marketing  professional  needed 
to  research,  develop,  and  implement 
the  means  af  promoting,  selling,  and  dis¬ 
tributing  The  Monterey  County  Herald 
in  a  variety  of  markets.  Will  direct  out¬ 
side  sales  efforts,  supervise  staff,  design 
product-driven  promotional  campaigns, 
and  project  cost  and  results  of  such  cam¬ 
paigns.  Must  be  able  to  analyze  reten¬ 
tion  and  sales  pressure  ratios  for  each 
market  and  respond  to  the  needs  and 
interests  of  a  diverse  community- 
oriented  area.  Position  reports  to  the 
circulation  director  and  requires  a  BS  in 
marketing  or  a  related  field  and  at 
least  3  years  managing  competitive 
marketing  programs.  Send  resume, 
references,  marketing  portfolio  and  a 
cover  letter  outlining  you  marketing  phi¬ 
losophy  to:  The  Monterey  County 
Herald,  Human  Resources  Department, 
PO  Box  271,  Monterey,  CA  93942. 
EOE. _ 

HANDS-ON  CIRCULATION  MAN¬ 
AGER  for  9,000  Mississippi  daily.  Ideal 
candidate:  district  manager  from  Deep 
South  state  with  minimum  two  years' 
experience.  Salary  $22,000  to 
$25,000  plus  good  benefits.  Tim 
Kalich,  Greenwood  Commonwealth, 
(601)453-5312. 


Journal  Sentinel,  Inc.,  publisher  of  The 
Milwaukee  Journal  and  Milwaukee  Sen- 
tinel,  "combined  daily  circulation 
405,000;  Sunday  circulation 
495,000,"  currently  has  a  Supervisor 
position  open  in  its  fast-paced  growing 
Circulation  Department.  This  is  a 
challenging,  deadline-driven  position 
that  requires  the  ability  to  handle  multi¬ 
ple  assignments.  You  will  supervise  and 
motivate  sales  and  operational  efforts 
through  6-8  District  Sales  Managers 
and  their  staff. 

The  ideal  candidate  will  possess  a 
strong  Circulation  Sales,  Service  and 
Supervisory  background  combined  with 
a  "hands  on"  approach  to  the  lead¬ 
ership  and  development  of  employees. 
This  candidate  should  have  the  ability 
to  produce  results  through  new 
strategies  and  be  analytical  in  solving 
problems. 

Qualified  candidates  have  a  BA/BS 
degree  in  Business  or  equivalent  and  a 
minimum  of  4-6  years  supervisory  and 
sales  experience. 

Our  newspaper  offers  a  competitive 
salary,  with  an  excellent  benefit 
package 

PLEASE  FAX  (414)  224-2897  OR  MAIL 
RESUME,  INCLUDING  CURRENT 
SALARY  AND  REQUIREMENTS  TO: 


JOURNAL/SENTINEL,  INC. 
EMPLOYMENT  OFFICE  (1600CS) 
P.O.  BOX  661 

MILWAUKEE,  Wl  53201  -0661 

An  Equal  Opportunity  Employer. 

DISTRia  SALES  MANAGER 

Journal/Sentinel,  Inc.,  publisher  of 
Wisconsin's  two  largest  daily  newspa¬ 
pers,  is  in  need  of  some  aggressive  Dis¬ 
trict  Sales  Managers.  Managers  are 
responsible  for  promoting  soles  and 
supervising  the  distribution  of  our  prod¬ 
ucts  through  existing  and  new  carriers. 

THE  REQUIREMENTS  TO  QUAUFY  FOR 
THIS  POSITION  ARE: 

*  Bachelor's  degree  or  equivalent  expe¬ 
rience. 

*  3-5  years  management  experience. 

*  Strong  independent  problem  solving 
skills. 

*  2-3  years  soles  experience. 

*  Excellent  organization,  communica¬ 
tion  skills. 

This  position  offers  interesting,  challeng¬ 
ing  work  with  o  variety  of  duties.  If  you 
are  a  self-starter,  with  prior  sales,  pub¬ 
lic  service  or  retail  experience,  please 
contact  us.  Excellent  growth  potential 
and  benefits. 

Please  Fax  (414)  224-2897  or  mail 
resume,  including  current  salary,  to: 
Journal/Sentinel,  Inc. 
Employment  Office  ( 1 600ds) 

PO  Box  661 

Milwaukee,  Wl  53201-0661 
Equal  Opportunity  Employer 


PERFORM  AND  ADVANCE 

Rapidly  growing  9,000  AM,  Tuesday- 
Sundoy  doily  neras  a  go-getter  to  lead 
its  eager  six-person  circulation  division. 
If  you  prove  worthy,  advancement  in 
our  expanding  Mid'^t/Southwest  cor¬ 
poration  is  probable.  Competitive 
salary  and  good  fringes,  incluaing  401 
(K).  We  seek  a  successful  record  in 
sales,  ABC  knowledge,  people- 
motivating  skills,  and  the  willingness  to 
lead  by  example.  FAX  resume,  with 
references  and  salary  desires,  to  (505) 
885-1066,  or  mail  to  Box  1629, 
Cadsbad,NM  88221-1629. 

Zone  5  network  of  weekly  publications 
needs  experienced  free  distribution 
circulation  manager.  Qualified  candi¬ 
date  must  have  three  years  of  experi¬ 
ence,  be  committed  to  "on  the 
doorknob"  delivery,  and  show  ability  to 
work  as  a  team  member  and  individu¬ 
ally  to  get  products  delivered  in  a  qual¬ 
ity  manner.  Our  company  offers  com¬ 
petitive  salary  and  benefits,  growth 
opportunities,  and  further  management 
dwelopment. 

Please  forward  resume  and  history  to 
Box  07040,  Editor  &  Publisher. 

EDITORIAL 

ARE  YOU  SUFFOCATING? 

Looking  for  an  environment  where  your 
ideas  matter,  where  you're  not  afraid  to 
speak  your  mind,  where  a  premium  is 
placed  on  quality  work  above  all  else? 
Consider  the  Des  Moines  Business 
Record.  We're  looking  for  a  talented, 
hungry  general  reporter  to  bring  big- 
market  ideas  to  a  small-market  paper. 
Send  resume,  clips,  salary  requirements 
to  Brett  Chase,  Managing  Editor,  Busi¬ 
ness  Record,  100  Fourth  St.,  Des 
Moines,  lA  50309. 


ARTS  WRITER  needed  in  one  of  the 
country's  fastest  growing  newspaper 
markets.  Will  cover  arts  --  music, 
theatre,  dance,  visual  arts  -  in  charm¬ 
ing  old  Gulf  Coast  city,  helping  a 
diverse  readership  discover  the  range 
of  art  experience  from  Beethoven  to 
gospel.  Five  years  newspaper  experi¬ 
ence  preferred.  Send  clips  and  resume 
to  Kathy  Jumper,  Mobile  Press  Register, 
P.O.  Box  2488,  Mobile,  AL  36630. 


EditordfPublisher  •  August  13,  1994 


EDITOR  6?  PUBLISHER'S  1994  MARKET  GUIDE  is 
available  through  our  Circulation  Department  at 
(212)675-4380. 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

Aggressive  40,000  PM  daily  seeks  an 
assistant  metro  editor  who  sets  high 
standards  for  reporting  and  writing. 
Excellent  word-editing  skills  a  must, 
along  with  a  proven  ability  to  motivate 
and  challenge  reporters.  Management 
and  layout  experience  a  plus,  but  a 
seasoned  reporter  who  is  ready  to 
move  into  editing  will  be  considered. 
Competitive  salary  and  benefits.  Equal 
opportunity.  Send  resume,  six  best  clips 
or  other  pertinent  materials,  and  names 
of  three  references  to: 

Eileen  Lehnert 
Metro  Editor 
Jackson  Citizen  Patriot 
21 4  S.  Jackson 
Jockson,MI  49201-2282 


ASSISTANT  METRO  EDITOR 
Here's  an  opportunity  to  help  shape  the 
local  news  report  of  Gannett's  first 
newspaper  (35,000  AM  daily/50,000 
Sunday),  serving  the  scenic,  family- 
oriented  Fi^er  Lakes  area  of  Upstate 
New  York.  The  position  involves  assign¬ 
ing  stories,  editing  copy  and  dealing 
with  the  staff  and  the  community.  If  you 
are  a  creative,  high-energy,  reader- 
oriented  editor,  this  could  be  your 
opportunity  for  advancement.  Some 
supervisory  experience  is  essential. 

Send  resume  and  a  recent  week's 
tearsheets  or  sections  to  Charles  Nutt, 
Editor,  Star-Gazette,  201  Baldwin  St., 
Elmira,  NY  14901.  The  Star-Gazette 
and  Gannett  are  equal  opportunity 
employers.  We  value  the  benefits  of 
diversity  in  the  workplace  and  espe¬ 
cially  encourage  those  who  share  our 
vision  or  reflect  a  diverse  background 
to  apply. 

BUSINESS  COPY  EDITOR 

Major  midwestern  daily  newspaper 
with  280,000  circulation  is  seeking  a 
copy  editor  to  edit  business  news  for 
final  pre-publication.  We  are  a  fast 
growing,  ever  changing  metropolitan 
area.  Must  hove  a  minimum  three  years 
copy  editing  experience  on  a  daily 
newspaper  other  than  a  college  pub¬ 
lication.  College  degree  required. 
Pagination  and  Atex  experience  pre¬ 
ferred.  Equivalent  combinations  of  edu¬ 
cation  and  experience  will  be  con¬ 
sidered.  Good  starting  salary  and 
company  paid  benefits.  Interested  appli¬ 
cants  please  send  resume  and  salary 
history  to: 

THE  COLUMBUS  DISPATCH 
Department  of  Employee  and  Labor 
Relations 
34  S.  Third  Street 
Columbus,  OH  4321 5 
An  Equal  Opportunity  Employment 
Employer 

CITY  EDITOR:  Northwestern  New  Mex¬ 
ico  daily  is  seeking  on  experienced 
person  with  leadership  ability  to  run  a 
20-person  newsroom.  We  ore  an 
1 8,000-circulation,  seven-day-a-week 
morning  newspaper  in  an  outdoor  par¬ 
adise  just  south  of  the  Colorado  border. 
The  newspaper  is  a  leader  in 
technology  and  has  won  many  state 
and  regional  awards.  Call  Managing 
Editor  Ralph  Damiani  at  (800)  395- 
6397. 


_ EDITORIAL _ 

BUSINESS  REPORTER 
Business  weekly  seeks  experienced 
reporter  who  knows  how  to  dig  into  the 
local  business  community.  Applicants 
should  show  desire  and  ability  to 
aggressively  cover  beats.  If  it's  time  for 
a  new  challenge  in  a  great  city,  con¬ 
sider  us.  Send  cover  letter,  resume  and 
best  clips  to  Editor  Kit  Gorman,  CityBusi- 
ness,  PO  Box  1 9308,  New  Orleans,  LA 
70179,  or  for  more  information,  call 
(504)  834-9292  ext.  132. 


BUSINESS  REPORTER 

Are  you  a  team  player  who  has  busi¬ 
ness  writing  in  your  blood?  Do  you 
thrive  on  bating  the  competition  and 
appreciate  the  need  to  use  words  and 
raphics  to  grab  the  reader?  The  Vin- 
icator,  a  100,000  circulation  PM, 
wants  an  experienced  business  reporter 
to  write  business  news  and  features.  If 
you  fill  the  bill,  send  cover  letter, 
resume  and  work  samples  to  Anthony 
G.  Paglia,  Senior  Regional  Editor,  The 
Vindicator,  PO  Box  780,  Youngstown, 
OH  44501-0780.  No  phone  calls 
please. 


BUSINESS  EDITOR  -  for  1 00,000  Zone  2 
daily.  At  least  five  years  experience  as 
business  writer/editor.  Must  hove  supe¬ 
rior  knowledge  of  business,  stock 
markets,  economic  issues.  Planning, 
leadership  skills  critical.  Replies  to  Box 
07046,  Editor  &  Publisher. 


CENTRAL  CALIFORNIA  WEEKLY  near 
Fresno  seeking  experienced  journalist 
for  part-time  reporting  position,  good 
pay,  (209)  925-8544. 

CITY  EDITOR,  30,000-plus  AM  daily 
newspaper  in  one  of  Zone  3's  fastest 
growing,  top  quality-of-life,  highly- 
competitive  areas.  At  least  three  years 
experience  managing  (or  helping  to 
manage)  staff  of  talented  writers, 
editors.  Assertive  quick-thinker  to 
coordinate  news,  features  from  a  three- 
county  area,  wark  smoothly  with  Life¬ 
styles,  Sports,  Photo,  Graphics  editors. 
Ability  to  adapt  to  change,  help  others 
respond  positively,  make  new  ideas 
work.  AM  experience,  participation  in 
PM-to-AM  conversion  helpful.  Good 
move  up  from  smaller  paper.  One-page 
letter  (why  this  is  your  job),  resume,  6 
samples  to  Box  07036,  Editor  &  Pub¬ 
lisher. 

COLUMNIST  -  Tribune  Newspapers, 
fast  growing  90,000  circ.  daily  in 
Metropolitan  Phoenix.  Writer  with 
range  -  can  hit  hard,  make  us  laugh, 
see  what  others  don't  -  converse  four- 
times  weekly  with  suburban  readership. 
Tribune  is  winner  of  two  consecutive 
National  Headliner  Awards  and  1994 
Livingston  Award.  Send  resume  and 
clips  to  Phil  Boos,  City  Editor,  Tribune 
Newspapers,  1 20  W.  1  st  Ave.,  Mesa, 
AZ  85210. 

COPY  EDITOR/PA 

If  you  know  how  to  whip  copy  into 
shape  and  have  business-to-business/ 
editing  experience,  we've  got  an  extra¬ 
income  opportunity  for  you.  Work  only 
2  hours  a  week.  Concise,  info-packed, 
benefit-oriented  copy  is  our  mission.  Fox- 
one-poge  resume  to  Welt  Publishing  at 
(202)  408-9369. 


_ EDITORIAL _ 

COPY  EDITOR/FEATURE  SYNDICATE 

Detail-oriented  pro  with  at  least  5 
years'  solid  experience  needed  to  copy 
edit  wide  variety  of  newspaper  features 
on  deadline.  Full  time,  9  to  5,  NYC  loca¬ 
tion.  Good  benefits.  Desktop  publishing 
and  newspaper  experience  are  pluses. 
No  writing.  35K.  Good  "people  skills' 
needed  for  contact  with  authors  and 
clients.  P/T  also  available.  For  test, 
send  resume  to  Dept.  285,  847A  Sec¬ 
ond  Ave,  NYC  10017. 


COPYEDITOR 

Central  CA's  leading  newspaper 
(185,000  Sunday,  155,000  daily)  is 
looking  (or  two  copy  editors  to  work  on 
rim  editing  local,  business  and  wire 
copy.  Background  in  slot,  wires,  and 
design  a  plus.  Mac  and  Leaf  Desk  liter¬ 
acy  desirable.  Minimum  four  years 
experience  preferred.  Competitive 
salary  and  full  benefits.  If  your 
headlines  sparkle  and  you  bring  energy 
and  enthusiasm  to  the  job,  write  to  us 
by  8/30/94.  Send  resume,  cover  letter 
and  two  samples  to:  BRENDA  AUSTIN, 
THE  FRESNO  BEE;  1626  'E'  Street; 
Fresno,  CA  93786.  Equal  Opportunity 
Employer. 


COPYEDITOR 

Exceptional  opportunity  for  top-flight 
copy  editor  w/prominent,  expanding 
DC  newsletter  publisher.  5  years  min. 
experience.  A  wordsmith  who  can  help 
make  copy  come  alive  for  a  discriminat¬ 
ing  audience.  Good  salary  &  benefits. 
Send  resume  w/ salary  requirements  to: 
StevensPublishing,  1 1 70  Notional  Press 
Bldg.,  Washington,  DC  20045. 


COPYEDITOR 

Growing  northern  California  daily 
needs  copy  editor  with  management 
potential.  Design  skills,  wire  editing 
experience  and  Mac  ability  preferrecT 
Send  resume,  clips  to  Box  07034, 
Editor  &  Publisher. 


COPYEDITOR 

We  are  looking  for  a  copy  editor  for 
our  76,000  circulation  newspaper. 
We're  a  tabloid  fighting  a  broadsheet 
in  one  of  the  nation's  few  remaining  com¬ 
petitive  markets,  and  we  need  someone 
who  enjoys  a  fight.  Of  course,  we  also 
want  someone  who  can  improve  the 
quality  of  our  headlines  and  news 
copy. 

Contact  Gale  Baldwin,  Editor,  The  Tren- 
tonian,  at  600  Perry  St,  Trenton,  NJ, 
08602,  or  (ax  your  resume  and  clips  to 
609-393-6072. 


DESIGN  EDITOR 

Duties:  Responsible  for  design, 
appearance,  informational  graphics 
and  illustrations  for  daily  newspaper 
whose  coverage  spans  the  state  or  Ken¬ 
tucky  and  Southern  Indiana.  Qualifica¬ 
tions:  should  hove  at  least  three  years 
of  experience  in  graphics,  design  and 
layout;  must  exhibit  strong  typography 
skills  and  strong  working  knowledge  of 
computer  software  programs  in  design 
and  graphics;  should  hove  managerial 
experience  (staff  is  about  1 2  people). 
Send  resume  and  portfolio  to  Sandra 
Duerr,  The  Louisville  Courier- Journal, 
525  W.  Broadway,  PO  Box  740031, 
Louisville,  KY  40201 -7431. 


_ EDITORIAL _ 

DESIGNER 

NE  Ohio  PM  needs  layout,  Mac  and 
pagination  expert  to  join  our  design 
team.  University  design  desk  handles 
layout  (or  most  sections  of  our 
Lockwood-redesigned  paper  and  is 
working  toward  full  pagination  on 
Harris  equipment.  Deadlines  are  tight; 
the  vrorklocid  is  demanding.  High  stan¬ 
dards,  conscientiousness  and  excellent 
work  habits  are  required,  as  is  an 
appreciation  of  the  role  of  graphics  in 
presenting  the  day's  news. 

Send  graphic  ana  layout  samples  to: 
Lynn  Alexander 
Chief  Design  Editor 
The  Vindicator 
PO  Box  780 

Youngstown,  OH  44501 


EDITOR  NEEDED 

Immediate  position  available  at  larM, 
established  agricultural  weekly. 
Monogenoent  skills,  leadership  qualities, 
agricultural  bockgrxxind  and  journalistic 
excellence  a  must.  Knowledge  of  Apple 
based  DTP  and  page  layout  and  de¬ 
sign  a  plus.  Experience  rwcessary.  Salary 
plus  benefits.  Send  resume  to:  FARM  AND 
DAIRY,  Editor  Position,  P.O.  Box  38, 
Salem,  OH  44460. 


EDITOR 

Beautiful  South  Carolina  Twin  weekly 
newspaper  seeking  aggressive  editor 
(or  soon  to  be  doily  paper.  Must  hove 
3-5  years  editorial  experience  of  large 
twin  weekly  or  6-10  thousand  circula¬ 
tion  daily.  Solid  pay,  benefits  and 
excellent  working  conditions.  Send 
salary  requirements  and  5  Business 
references  to: 

Journal /Tribune 
C/O  Publisher 
P.O.  Box  547 
Seneco,  SC  29679 


EDITOR 

Fast-growing  chain  of  weekly  newspa¬ 
pers  in  Queens,  NY  seeks  high  energy 
person  to  run  professional  news  opera¬ 
tion.  Good  sloty  and  copy  editing  skills 
required.  Doily  newspaper  experience 
required.  Send  resume  and  clips  to 
Ste^  Blank,  Queens  Publishing  Corp., 
41  -02  Bell  Blvd.,  2nd  Floor,  ^yside, 
NY11361. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-)-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 

EDITOR 

Small,  family  owned  daily  in  Pen¬ 
nsylvania  is  seeking  an  energetic  indi¬ 
vidual  with  leadership  and  organiza¬ 
tional  skills.  Must  have  ability  to 
structure,  train  and  motivate  a  staff  of 
15.  Community  relation  skills  a  must. 
Experience  preferred.  Send  resume, 
including  work  and  salary  history,  to 
Box  07049,  Editor  &  Publisher. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (31 0)  792-1 31 3. 
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_ EDITORIAL _ 

ENTRY-LEVEL  REPORTER  for  20,000 
daily  near  Washington,  DC.  Cover 
cops  and  courts  for  paper  that's  part  of 
large  graup.  Send  clips,  resume, 
refwences  to  William  Doolittle,  PO  Box 
807,  Martinsburg,  WV  25401 . 


EXECUTIVE  EDITOR 

Southeast  Texas  1 2,000  daily  seeks  com¬ 
munity-oriented,  upbeat,  creative, 
hands-on  editor.  Publish  weekday  after¬ 
noons,  weekend  mornings  in  com¬ 
petitive  market.  Send  resume,  samples, 
salary  history  to  Belinda  Gaudet, 
Orange  Leader,  Box  1 028,  Orange,  TX 
77630.  Smoke-free. 


EXPANDING  English-language  weekly  in 
Budapest  has  openings  for  news  and 
business  reporters.  Daily  experience 
required.  If  you  seek  a  fresh  pro¬ 
fessional  challenge  in  a  stimulating  part 
of  the  world,  send  resume  and  cups  to 
Alan  Krauss,  Budapest  Sun,  1068 
Budapest/Dozsa  Gyorgy  84/A, 
Hungary.  Fox:  01 1  -36-1  -268-1 103. 


FEATURES  WRITER 

Growing  Zone  8  daily  seeks  strong, 
experienced  features  writer  with  flair 
for  recognizing  trends  and  an  eye  for 
people  stories.  We  wont  sparkling  Sun¬ 
day  features  as  well  as  art  and  enter¬ 
tainment  coverage.  Cover  one  of  the 
largest  country  music  festivals  west  of 
the  Mississippi  (bonus  points  if  you  can 
cover  Mozart  to  Marty  Stuart  and 
more).  Please  send  resume  and  five 
dips  to  Box  07032,  Editor  &  Publisher. 


ENTRY-LEVEL  copy  editor  needed  for 
20,000  circulation  daily  near  Washing¬ 
ton,  DC.  Send  clips,  resume  and 
references  to  William  Doolittle,  The 
Journal,  PO  Box  807,  Martinsburg,  WV 
25401. _ 

FREE  DATABASE  FOR  XXIRNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 


FREELANCE  WRITERS-  Get  More  Leads 
Contact  more  publicists  using  our 
networking  newsletter.  For  free  informa¬ 
tion  PRCONNEa,  Box  11600,  Glen¬ 
dale,  CA  91 226  (81 8)  547-4294. 

HONOLULU'S  alternative  weekly  seeks 
managing  editor.  Must  have  strong  writ¬ 
ing/editing  skills,  j-school  degree, 
supervisory  experierKe  and  ability.  Pre¬ 
fer  returning  natives.  Send  cover  letter, 
resume  ana  references  to  L.V.  Carlson, 
1 172  Lunahanoli  PI.,  Kailua,  HI  96734. 
No  phone  calls. 

MANAGINGEDITOR 

Rapidly  growing  San  Francisco  informa¬ 
tion  services  company  seeks  managing 
editor  to  oversee  monthly  publication 
and  future  print/anline  products.  You 
will  supervise  staff,  monitor  assignments 
and  artwork,  edit  copy,  oversee  layout 
and  production.  Must  possess  superior 
developmental  editing  skills  and  experi¬ 
ence  in  supervising  production,  pre¬ 
press  and  printing.  Knowledge  of 
technology,  entertainment  and  informa¬ 
tion  industries  is  key.  Box  07031 ,  Editor 
&  Publisher. 


_ EDITORIAL _ 

ILLINOIS'  largest  downstate  daily, 
employee-owned,  wants  an  experi¬ 
enced  lifestyles  reporter  who  can 
enterprise  stories  for  doily  themed 
features  sections  (families,  fitness, 
careers,  homes,  gardening,  seniors, 
etc.).  You  must  be  able  to  spot  the 
'stories  behind  the  headlines'  and  con¬ 
tribute  daily  as  well  as  Sunday  news- 
features  and  profiles.  If  you  have  self- 
motivation,  crisp  vrriting  style  and  peo¬ 
ple-oriented  outlook,  send  resume,  your 
five  best  clips  and  a  letter  detailing  your 
approach  to  feature  writing  to:  Features 
and  Sunday  Editor  Nancy  Trueblood, 
Journal  Star,  1  News  Plaza,  Peoria,  IL 
61643. 


JOURNAUSM  PROGRAM  OFFICER 
Prague-based  non-profit  organization 
seeks  journalism  program  officer  to  join 
young  team  dedicated  to  free  press  in 
Eastern  Europe.  Organization  supports 
network  of  ten  student  newspapers 
across  Eastern  Europe  from  St. 
Petersburg  to  Skopje.  Ideal  candidate 
has  extensive  journalism  experience 
and  vrillingness  to  travel  region  working 
with  energetic  but  inexperienced  stu¬ 
dent  journalists.  Send  resume,  cover  let¬ 
ter  and  five  dips  to;  Director,  European 
Journalism  Network,  33  Breezemont 
Avenue,  Riverside,  CT  06878. 


MANAGING  EDITOR.  Los  Vegas  area 
weekly.  Good  writing  and  all  around 
skills.  5  Years  minimum  experience. 
Solid,  long  term  opportunity.  Send 
resume  to  Box  07010,  Editor  &  Pub¬ 
lisher. 


MINORITY  AFFAIRS  REPORTER:  To 
cover  the  issues,  events,  trends,  prob¬ 
lems  and  successes  of  Utah's  people  of 
color  (Latinos,  American  Indians, 
Asians,  Pacific  Islanders,  Blacks). 
Demonstrated  fluency  in  Spanish  is  a 
requirement. 

SPORTS  DESK  PERSON:  Night  work  on 
desk  of  17-person  sports  department. 
Expertise  in  capy  editing,  headlining 
and  knowledge  of  non-major  sports 
sought. 

The  Tribune  has  been  building  a 
diverse  staff  and  seeks  the  best  talent. 
Apply,  in  vniting  only,  by  August  24,  to 
Executive  News  Editor,  Mark  N. 
Trahant,  The  Salt  Lake  Tribune,  143  S. 
Main  St.,  Salt  Lake  City,  UT  841 1 1 . 


NEWS  EDITOR  -•  If  you're  a  talented  pro¬ 
fessional,  your  future  may  be  bright 
with  us.  Our  parent  company  and 
newspaper  have  grown  so  fast,  we're 
thin  in  management  ranks.  We're  a 
Southeast  AM  paper  --  37,000  daily, 
46,000  Sunday  -  in  need  of  a  leader 
to  supervise  News/copy  desk  and  take 
charge  of  newsroom  at  night.  News 
management  experience  required.  Must 
be  a  communicator  and  teacher.  Job 
involves  hands-on  layout,  but  working 
well  with  people  is  critical.  We  want 
sharp  headlines,  bald  layout  and  quick, 
decisive  actian  an  breaking  news. 
Answers  to  the  managing  editor.  We 
need  you  on  the  job  by  Sept.  1 .  Send 
letter,  resume  and  work  samples  to:  Box 
07038,  Editor  &  Publisher. 


_ EDITORIAL _ 

NEWS  EDITOR:  Award-winning,  qual¬ 
ity  daily  in  great  community  seeks  news 
editor.  Candidates  must  be  experienced 
with  layout  and  design  (including 
pagination),  have  keen  editing  and  writ¬ 
ing  skills,  be  well-organized,  hove  high 
standards  of  excellence  and  enjoy  woo¬ 
ing  with  young  staff.  Resume  and  vrrit- 
ing/editing  samples  should  be  sent  to 
Managing  Editor,  The  Natchez  Demo¬ 
crat,  P.O.  Box  1 447,  Natchez,  MS 
39121. 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 


REPORTER,  COPY  EDITOR  POSITIONS 
West  Central  Florida  daily  (21,000) 
seeking  skilled,  community-minded 
journalists.  Send  resume,  samples  and 
references  to:  Attn:  Charlie  Brennan, 
Citrus  County  Chronicle,  1624  N. 
Meadowcrest  Blvd.,  Crystal  River,  FL 
34429.  No  calls. 


REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  health 
care  capitation  and  cantribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk- 
cantracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  are  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Restan,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Restan,  VA 
22090.  EOE. 


REPORTER 

Coll  Newspapers  seeks  aggressive 
reporters  to  cover  upscale  St.  Lwis  sub¬ 
urbs.  Photo,  desktop  layout  skills  a  plus. 
42,000  direct  mail  circulation. 

Send  resume,  clips,  cover  letter  to  Bill 
Milligan,  5661  Telegraph  Road,  St. 
Louis,  MO  63129. 


REPORTER 

National  boating  monthly  seeks  sea¬ 
soned  reporter  with  boating  experience 
and  good  wark  ethic.  Send  resume  to 
Editor,  Soundings,  Pratt  St.,  Essex,  CT 
06426. 

REPORTER 

St.  Joseph  News-Press,  an  aggressive 
Midwestern  daily,  is  seeking  a  reporter 
with  3-5  years  of  experience.  We're 
looking  (or  a  self-starter,  someone  who 
loves  digging  and  has  a  flair  for  writ¬ 
ing.  Send  cover  letter,  resume  and  clips 
to  Nancy  Gaarder,  City  Editor,  St. 
Joseph  News-Press,  PO  Box  29,  St. 

Joseph,  MO  64502. _ 

THE  ABERDEEN  (SD)  AMERICAN  NEWS 
is  looking  for  a  managing  editor  for  its 
No.  2  spot  in  a  26-FTE  newsroom.  Help 
create  a  new  newsroom  management 
structure  that  will  lead  this  7-day 
20,000  morning  newspaper  to  the  next 
level.  Supervisory  experience  and 
strong  organizational  skills  necessary. 
Application  should  include  a  resume, 
an  autobiographical  sketch  and 
references  from  supervisors,  peers  and 
staff  members.  Send  to  Cindy  Eikamp, 
Executive  Editor,  Aberdeen  American 
News,  Bax  4430,  Aberdeen,  SD 
57402-4430. 


_ EDITORIAL _ 

SOUTHWEST  BUREAU  REPORTER 

New  York  City  daily  trade  newspaper 
that  covers  government  finance  and  tax- 
exempt  bond  issues  seeks  reporter  (or  a 
two-person  Southwest  bureau  in  Dallas. 
Two  to  five  years  of  business  reporting 
experience  and  knowledge  of  securities 
industry  preferred.  Knowledge  of  state 
and  local  governments  helpful.  Reporter 
would  assist  bureau  chief  in  covering 
public  finance  and  investment  banking 
in  nine-state  region.  Competitive  salary 
and  good  benefits.  Send  cover  letter, 
resume,  clips  and  salary  requirements 
to:  Jonin  Friend,  Southwest  Bureau 
Chief,  The  Band  Buyer,  1401  Elm  St., 
Suite  4577,  Dallas,  Texas  75202. 


REPORTERS 

THE  KANSAS  CITY  STAR  is  seeking 
three  reporters  to  help  launch  a  new  com- 
munity  twice-weekly  in  aur  most 
populous  suburban  area.  We  are  seek¬ 
ing  recent  college  graduates  or 
r«x>rters  with  up  to  2  years'  experience 
who  thrive  on  community  journalism. 

Candidates  must  hove  newsroom  expe¬ 
rience  or  completed  at  least  one 
internship. 

These  jobs  ore  for  a  fixed  period  of 
time,  lasting  either  24  or  30  months. 
Storting  salary;  $355/week.  Standard 
company  benefits. 

Wamen,  minarities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  10  best 
clips  (no  originals,  please)  to: 

Michael  Nelson 

Managing  Editor/ Johnson  County 
The  Kansas  City  Star 
8455  College  Blvd. 

Overland  Park,  Kansas  66210. 

Application  deadline:  August  20.  Pref¬ 
erence  will  be  shown  to  early  appli¬ 
cants. 

No  telephone  calls,  please. 

SPORTS  EDITOR 

The  Asbury  Park  Press,  New  Jersey's 
second-largest  newspaper  (165,000 
daily,  232,000  Sunday),  is  seeking  a 
top-flight  editor  to  manage  our  24- 
person  sports  department.  The  Press 
has  been  honored  repeatedly  as  among 
the  nation's  best  by  the  AP  Sports 
Editors.  Staff  enterprise  distinguishes  us 
in  a  highly  competitive  market;  our  cov¬ 
erage  includes  New  Jersey  and  New 
York  pro  teams,  regional  colleges  and 
an  exceptionally  active  scholastic  and 
recreational  sports  roster.  We're  look¬ 
ing  for  a  broad  range  of  reporting  and 
editing  experience  and  a  solid  commit¬ 
ment  to  diversity  in  content  and  staff. 
Responsibilities  include  editing,  assign¬ 
ing,  scheduling,  arts  and  graphics 
coordination  and  budgeting.  Send 
resume  and  work  samples  ta  Gary 
Schoening,  Sunday  Editor,  Asbury  Park 
Press,  3601  Hv/y  66,  Box  1550,  Nep- 

tune,  NJ  07754. _ 

TOP-DRAWER  JOURNAUST 
International  cable  business  daily 
Cable  experience  preferred 
813-748-5805 


Friendship  is  iove  without  wings. 

I  Lord  Byron 
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EDITORIAL 


ST.  LOUIS  CORRESPONDENT 

The  Kansas  City  Star  is  seeking  an 
experienced  reporter  to  cover  the  St. 
Louis  area,  its  people,  its  trends,  its 
issues.  The  ideal  applicant  for  this  one- 
person  bureau  must  be  a  self-starter 
with  at  least  five  years  of  experience 
who  can  cover  an  eclectic  mix  of  stories 
that  includes  features,  politics  and  busi¬ 
ness.  Knowledge  of  St.  Louis  and  of 
Kansas  Citv  would  be  helpful.  The 
application  deadline  is  September  1 . 
Send  cover  letter,  resume,  references 
and  5  clips  to: 

Darryl  Levings 
Assistant  managing  editor/ 
Mid-America  and  National  News 
The  Kansas  City  Star 
1 729  Grand  Ave. 

Kansas  City,  MO  64108 

STAFF  WRITER 

Michigan  House  GOP  Communications 
Office  seeks  diligent,  knowledgeable 
pro  to  join  its  talented  team.  Duties 
include  preparing  news  releases,  col¬ 
umns  and  advising  legisbtors  on  media 
affairs.  Strong  writing  skills  and  news¬ 
paper  or  PR  background  necessary. 
Zone  5  applicants  preferred.  Apply  by 
Aug.  29  to: 

Nancy  Taylor 
Director 

House  Republican 
Communications  Office 
6th  Floor-Olds  Plaza 
Lansing,  Ml  48909 

NO  PHONE  CALLS  PLEASE 


SUNDAY  EDITOR:  We  need  someone 
with  solid  news  judgement  and  a  strong 
eye  for  good  design  and  layout  to 
coordinate  production  of  our  1 40,000 
Sunday  edition  and  help  lead  our  news 
desk.  A  journalism/communications 
degree  and  2-3  years  experience 
required.  Send  resume  and  work  sam¬ 
ples  to  Keith  Elchert,  Assistant  Manag¬ 
ing  Editor/News,  The  Journal-Gazette, 
600  W.  Main  St.,  Fort  Wayne,  IN 
46802. 


Small  Daily  m  Zone  7  seeks  individual 
with  strong  leadership  abilities.  Candi¬ 
date  must  be  able  to  produce  a  solid 
local  news  product  and  good  local 
editorials.  Send  resume  and  clips  to 
Box  07039,  Editor  &  Publisher. 


Sports  copy  editor  position  available  in 
Yuma,  AZ.  Responsibilities  include 
page  design,  copy  editing  and  sports 
reporting.  Minimum  two  years  experi¬ 
ence  witn  a  daily  newspaper  desired. 
Send  clips  and  resume  to  Attn:  Bob 
Romantic,  Sports  Editor,  The  Yuma 
Daily  Sun,  P.O.  Box  271 ,  Yuma,  AZ 
85366.  (602)  782-6520,  ext.  228. 

The  Las  Vegas  Review-Journal,  a 
150,000  daily,  210,000  Sunday,  in  the 
nation's  fastest  growing  city,  seeks  a 
meticulous,  experienced  copy  editor  for 
its  fully  paginated  business  pages. 
Knowledge  of  Macintosh-based  DTI 
pagination  system  extremely  helpful,  as 


THE  ADVOCATE 

THE  NATIONAL  GAY  AND  LESBIAN 
NEWSMAGAZINE 

Seeks  newsfeatures  assigning  editor. 
Requirements:  at  least  five  years'  print 
experience,  solid  organizational  skills, 
proven  copyediting  ability,  strong 


knowledge  of  the  gay  rights  movement. 
Submit  resume  to  Po  Box  4371,  Los 
Angeles,  CA  90078,  or  Fox  Attn:  J.V. 
AAcAuley,  (21 3)  467-6805. 


THE  ALBUQUERQUE  Journal,  New 
Mexico's  statewide  daily,  needs  a 
reporter  to  cover  primarilv  environ¬ 
mental  issues.  Candidates  should  have 
at  least  three  years  daily  experience 
and  be  versed  -  or  be  prepared  to  gain 
expertise  -  in  issues  that  include  graz¬ 
ing,  timber,  mining,  endangered 
species  and  water  and  air  quality.  We 
are  seeking  a  tenacious  reporter  who 
can  provide  spot  and  enterprise  cov¬ 
erage  that  balances  an  issue  which 
often  boils  down  to  jobs  versus  environ¬ 
ment.  The  beat  also  may  be  structured 
to  include  some  public  utilities  cov¬ 
erage.  Starting  salary  up  to  $30,000. 
Send  your  resume,  work  samples  and 
references  to  Tim  Coder,  State  Editor, 
Albuquerque  Journal,  PO  Drawer  J., 
Albuquerque,  NM  87103. 


THE  ALEXANDRIA  DAILY  TOWN  TALK, 
41,000  circulation  AM,  has  the  follow¬ 
ing  positions  available: 

NEWSPAPER  REPORTER 
Experienced,  creative  and  energetic. 

ASSISTANT  METRO  EDITOR 
Staff  management  and  copy  editing. 

Involves  night  work. 

Mail  replies  only,  pleasel  Send  resume 
and  clips  to  Terry  Wilkerson,  PO  Box 
7558,  Alexandrio,  LA  71 306.  EOE. 

THE  NEWPORT  DAILY  NEWS  seeks  two 
reporters:  one  to  cover  business,  the 
other  for  a  government  beat.  Both  will 
also  write  general  assignment  articles 
and  be  part  of  a  staff  that  has  made  us 
one  of  the  best  small  dailies  in  New 
England.  We  will  consider  newcomers 
with  good  college  and  internship  expe¬ 
rience  and  reporters  with  more  time  on 
the  job.  Send  no  more  than  eight  clips 
showing  versatility  in  news  arxl  features 
and  proving  that  you  can  write  without 
governmenteze  or  business  jargon  to 
Mary  T.  Harrington,  City  Editor,  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  Rl  02840.  No  phone 
calls,  please. 

WANTED:  Copy  editor  to  fill  a  spot  on 
a  1 2-person  universal  desk.  Editing, 
poge  design,  etc.  Experience  preferred; 
familiarity  with  Mac  a  plus.  Contoct: 
Trent  Roberts,  News  Editor,  The  Sun 
Herald,  PO  Box  4567,  Biloxi,  MS 
39535-4567.  Phone:  (601 1  896-2329. 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


THE  POST-TRIBUNE,  a  Knight-Ridder 
newspaper  iust  outside  Chicago  in 
Northwest  Indiora,  has  on  opening  (or 
an  experienced,  resourceful  sports 
writer  who  can  meet  tight  deadlines 
and  generate  enterprise  feature  stories. 
The  position  may  also  involve  some  edit¬ 
ing  and  desk  responsibilities.  Our  eigh^ 
person  staff  focuses  on  high  schools,  col¬ 
leges  and  Chicago  pro  sports,  with  an 
emphasis  on  local  sports.  We  are  a 
73,000-daily,  86,000- Surnfoy  morning 
daily  in  an  extremely  competitive 
market.  Women  and  minorities  are 
encouraged  to  apply.  Serxl  resume  and 
clips  immediately  to  Don  Word,  Sports 
News  Editor,  Post-Tribune,  1065 
Broadway,  Gary,  IN  46402-2998. 


THE  RAPID  CITY  JOURNAL  (circ.  35,000) 
is  seeking  a  cutting  edge,  community  and 
market  oriented  editor  with  a  deep  com¬ 
mitment  to  the  news  product  ana  to  the 
newspaper's  place  in  the  region.  The 
successful  candidate  will  have  the 
ability  to  move  easily  between  cultures 
and  will  be  a  strortg  trainer  and  mentor 
to  a  mature  and  professional  news 
team.  He/she  will  also  bring  strong 
team  building  skills  to  the  management 
team.  We  also  are  seeking  deep  know¬ 
ledge  of  state  level  news  arKi  the  opera¬ 
tion  of  o  state  bureau,  since  one  of  our 
non-core  products  is  a  capital  insider 
newsletter.  Closing  date:  August  26, 
1994. 

Send  a  cover  letter  and  resume  to: 

UfKla  Horrington 
Human  Resources  Manager 
Rapid  City  Journal 
P.O.  Box  450 
Rapid  City,  SO  57709 


THE  WISCONSIN  STATE  JOURNAL,  the 
morning  paper  in  a  Big  Ten  tovm  just  90 
minutes  from  a  mojor  league  city,  has 
an  opening  for  an  experienced  sports 
editor  to  design  and  edit  pages.  Atten¬ 
tion  to  detail,  style  and  a  flair  for  lively 
headlines  are  musts.  The  successful 
candidate  will  work  with  a  state-of-the- 
art  Harris  pagination  system  and  will 
edit  copy  on  the  Newsmaker  system. 
The  State  Journal  sports  copy  desk  has 
six  members,  operating  in  slot/rim  style 
to  edit  pages.  Send  resume,  design  and 
headline  clips  to  (No  phone  calls 
please): 

Bill  Brophy 
Sports  Editor 
Wisconsin  State  Journal 
P.O.  Box  8058 
Madison,  Wl  53708 

Affirmative  Action/Equal  Opportunity 
Employer 


WE  HAVE  BEACHESI 

The  Delaware  State  News  needs  a  copy 
editor.  A  30,000  circulation  daily  in  tne 
capital  of  the  First  State,  we're  a 
plucky,  smaller-sized  paper  with  a  big 
responsibility.  Don't  let  size  fool  you. 
We  need  a  aright,  career-minded  pro¬ 
fessional  who  can  both  edit  copy  and 
design  good  looking  pages.  We  also 
hove  a  reporter  position  open.  Contact 
Doug  Koerner,  Delaware  State  News, 
Po  Box  737,  Dover,  DE  19903.  It's  a 
great  place  to  live! 


WANTED: 

News  editor  at  community  daily  news¬ 
paper  consistently  rated  oest  in 
Michigan  in  its  cbss.  Located  on  Lake 
Huron,  one  hour  from  Detroit  and  2.5 
hours  from  Toronto.  News  editor 
supervises  6-person  copy  desk;  must 
have  proven  skills  in  editing,  headline 
writing,  news  judgment,  loyMt,  design 
and  management.  Two  years  experi¬ 
ence  at  daily  newspaper,  superlative 
weekly  or  its  equivalent  is  mandatory. 
Progressive  newspaper  chain  offers 
excalent  opportunities  (or  advancement 
upon  performance.  Competitive  salary, 
benefits.  Equal  Opportunity  Employer. 

Mail  resume,  clips  to:  Michael  Connell, 
Executive  Editor,  Times  Flerald,  PO  Box 
5009,  Port  Huron,  Ml  48061  -5009. 


We're  a  42,000  AM,  71 ,000  Sotur- 
doy  in  fast-growing,  two-daily  market. 
We  hove  high  expectations,  and  APSE 
recognition  as  finalist  4  of  past  6  years 
shows  it.  We  travel  with  the  Orioles, 
Penn  State  football  and  offer  detailed 
coverage  of  local  sports  and  recreation. 
We  expect  our  sports  editor  to  be  a 
newsroom  leader  with  superb  planning, 
people,  editing  and  design  skills.  Serid 
resume,  work  samples  and  letter 
explaining  your  interest  and  how  sports 
sections  mould  evolve  in  rtext  5  years 
to:  Managing  Editor,  York  Daily 
Record,  1750  Irxiustrial  Highway,  York, 
PA  17402.  Excellent  benefits.  Equal 
Opportunity/Affirmative  Action 
Employer. 


INTERNATIONAL 


European  Director  position: 

The  Freedom  Forum,  the  largest,  non¬ 
profit,  media-oriented  foundation  in  the 
United  States,  is  searching  (or  a  Euro¬ 
pean  director  to  morroge  its  European 
Center  in  Zurich,  Switzerland,  and 
journalism  education  and  training  pro¬ 
grams  throughout  Central  and  Eastern 
Europe  and  me  former  Soviet  Union. 

The  successful  candidate  should 
possess: 

•extensive  medio  background  and/or 
journalism  experience 
•working  knowledge  of  Central  and 
Eastern  Europe  ancT  the  former  Soviet 
Union 

•management  experience 
•a  hatids-on,  roll-up-vour-sleeves,  'rw 
job  too  big  or  too  small*  work  style 
•some  expertise  in  planning  and  conduch 
ing  conferences,  seminars  and 
wonuhops 

•willingness  and  ability  to  travel  fre¬ 
quently  throughout  the  region 
•stamina,  flexibility  and  energy 
•a  willingness  to  work  hard  under  often 
difficult  circumstances 

Applicants  should  be  American 
citizens;  a  two-year  commitment  is 
reauired. 

Salary  is  commensurate  with  experi¬ 
ence 

Send  a  resume  and  brief  letter  outlining 
your  experience  to:  Attn:  Human 
Resources  Department,  The  Freedom 
Forum,  1101  Wilson  Blvd,  Arlington, 
VA  22209  or  fax  to  (703)  284-5309. 
No  phone  calls  please,  EOE. 


Call  us  about  our  low  contract  rates! 
(212)  675-4380 


HELP  WANTED 


_ MAILROOM _ 

MAILRCXDM  SUPERINTENDENT  with  pro¬ 
ven  strengths  in  operating  efficiency 
and  scheduling  to  nranage  mailroom  at 
a  30,000  daily  and  Sunday  newspaper 
located  in  a  great  medium  sized  city  in 
the  Midwest.  Must  have  knowledge  of 
mailroom  equipment.  Minimum  five 
years  mailroom  supervisory  experience. 
Send  resume  to  Box  07022,  Editor  & 
Publisher. 

MARKETING 


MARKETING  DIREQOR 

Bank  Rale  Monitor  is  a  leading  informa¬ 
tion  service  company  providing  custom 
designed  data  and  newsletters  for  the 
media,  financial  institutions  and  con¬ 
sumers.  We  seek  someone  who  will 
develop  our  current  client  list,  help  us 
identify  and  create  new  products  for 
emerging  technologies  and  lead  our 
sales  effort  for  our  panned  double  digit 
growth.  Strong  selling  skills  essentials. 
Ability  to  create  pricing  strategies,  pra- 
motional  and  presentation  material 
required.  Experience  in  licensing 
helpful. 

Please  submit  resume  and  salary  history 
to: 

William  J.  Ryan 
President 

Bank  Rate  Monitor 
Po  Box  088888 

North  Palm  Beach,  FL  33408-8888 

MARKETING  RESEARCH 

THE  TENNESSEAN,  a  Gannett 
Newspaper  in  Nashville,  is  looking  for  two 
experienced  researchers  to  |oin  its 
growing  Marketing  department. 

RESEARCH  ANALYST 

The  successful  candidate  will  have  a 
bachelors  degree  in  business  or  related 
field  and  two  years  experience  in 
research  serving  the  Advertising, 
Circulation  and  News  departments. 
Responsibilities  will  include  generating 
reports  from  databases  and 
spreadsheets,  analyzing  market 
research  data  and  assisting  account 
executives  with  sales  pieces.  The  posi¬ 
tion  requires  a  bachelors  degree  in  Busi¬ 
ness  Administration  or  a  related  field 
and  an  excellent  understanding  of  com- 
uter  prcMrams;  preferably  Windows, 
xcel,  P^aradox  for  Windows, 
PageMaker  ard  Atlas  GIS. 

DATABASE  MARKETING  SPECIAUST 
The  successful  candidate  will  have  a 
bachelors  degree  in  Marketing  or 
related  field  and  two  years  experience 
in  database  marketing  analyzing 
informatian  and  developing  direct 
marketing  programs.  This  marketing  pro- 
fessional  will  have  excellent 
interpersonal  and  communication  skills. 
Responsibilities  include  managing 
customer  lists,  identifying  profitable 
market  segments  and  developing  pre¬ 
dictive  nxMels. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  program.  We 
recognize  and  appreciate  the  benefits 
of  diversity  in  the  workplace.  People 
who  share  this  belief  or  reflect  a  diverse 
background  are  encouraged  to  submit 
a  cover  letter,  resume  and  salary  his¬ 
tory  to  The  Tennessean  before  Sep- 
temoer  23, 1 W4.  EOE. 

The  Tennessean/Nashville  Banner 
ATTN:  Human  Resources  -  MK 
1 100  Broadway 
Nashville,  TN  37203 


MARKETING  RESEARCH 

The  News  Tribune  is  seeking  a 
Research  Manager  for  their  Marketing 
Department.  This  person  will  be 
responsible  for  the  coordination,  timeli¬ 
ness,  quality  and  accuracy  of  all  com¬ 
pany  primary  research.  He  or  she  will 
oversee  the  ^thering  of  research  data, 
quantitative  and  market  analyses,  will 
contact  and  negotiate  with  outside 
research  vendors  and  research  data 
suppliers,  produce  research  reports  and 
presentations  and  supervise  the 
research  staff.  Qualifications  include  3- 
5  years  research  experience,  preferably 
in  a  newspaper  environment,  a  degree 
in  market  research  or  related  field, 
masters  preferred.  Management  expe¬ 
rience  preferred. 

The  News  Tribune  is  part  of  the 
McClatchy  Newspaper  group  and 
offers  a  competitive  salary  and  benefits 
package. 

Please  send  a  cover  letter  and  resume, 
including  salary  history,  to: 

Sara  Lyon 
Marketing  Director 
The  Newrs  Tribune 
PO  Box  11000 
Tacoma,  Mt  .'.  9841 1 


PIANT  MANAGER 

PLANT  MANAGER 

Add  Inc,  a  division  of  employee  owned 
Journal  Communications,  has  an 
immediate  opening  in  Waupaca,  Wl 
for  an  experienced  cold  web,  single 
width  print  plant  manager.  This  is  an 
opportunity  to  lead  a  busy  three  shift 
printing,  bindery,  inserting  and  four 
color  sneet  fed  operation.  Qualified 
individual  must  be  able  to  work 
independently  and  have  experience 
supervising  ways  to  attain  productivity 
objectives,  initiating  operating  and 
capital  budgets,  customer  contact, 
selling  and  nandling  plant  human 
resource  management.  Desktop  four 
color  pre-press  knowledge  helpful. 
Salary,  plus  performance  bonus, 
employee  stock  ownership  plan,  profit 
sharing,  401  |K)  program,  health/ 
dental  and  pension  plans.  Send  resume 
in  confidence  to:  Steve  Huhta,  Add  Inc, 
PO  Box  609,  Waupaca,  Wl  54981 . 

PRESSROOM 

DAILY  with  Commercial  Printing  has  an 
opportunity  for  a  Pressroom  Manager. 
The  ideal  candidate  will  have  good 
interpersonal  skills,  at  least  5  years  of 
supervisory  experience  in  single  width 
offset  pressroom.  Directly  responsible 
for  daily  production,  scheduling,  hiring, 
inventory  and  budgeting.  Must  be  a 
hands-on  person.  In  exchange  we  offer 
an  excellent  salary,  benefits,  an 
opportunity  to  grow  into  Production 
Management,  low  cost  of  living  and 
great  outdoor  sports  on  the  water.  This 
is  a  growing  area  in  Zone  8.  Box 
07045,  Editor  &  Publisher. 

^MMERCIAL  Web  PRrNTER  ShiTt 
Supervisor  --  The  ideal  candidate  will 
have  proven  leadership  skills  and  a 
strong  knovdedge  Harris  Web  presses. 
Responsibilities  include  control  of  Press 
Room,  Troubleshooting  and  Repair,  as 
well  as  Quality  Contrd  of  printed  mat¬ 
ter.  We  offer  a  competitive  salary  and 
benefits  package.  You  must  hove  a  min¬ 
imum  of  10  years  experience.  Send 
resume  to:  Shorty,  c/o  Newspaper  Print¬ 
ing  Co.,  5210  South  Lois  Avenue, 
Tampa,  FL  3361 1 -3445.  EOE. 


_ PRESSROOM _ 

PRESSROOM  SUPERVISOR 

Offset  Pressroom  experience  required. 
Must  have  experience  as  a  manager 
working  in  a  newspaper  production 
atmosphere.  Ability  to  establish  rapport 
with  pressroom  supervisor,  pressroom 
employees,  other  department  managers 
and  employees.  Must  have  solid 
interpersonal  skills,  good  organiza¬ 
tional  ability,  ability  to  manage  several 
projects  at  one  time.  Must  be  flexible  in 
work  hours.  Hove  good  writing  skills  lor 
report  preparation  and  willingness  to 
contribute  to  productivity  ancT  quality 
improvements  through  additional  edu¬ 
cation  and  training.  Some  PC  know¬ 
ledge  desired.  Ability  to  analyze  and 
troubleshoot  mechanical  and  personnel 
problems.  Must  be  able  to  create  and 
sustain  an  atmosphere  of  cooperation 
and  job  satisfaction  through  employee 
involvement. 

Send  resume  and  sabry  history  to: 

San  Jose  Mercury  News 
Re:  Human  Resources  Dept. 

750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
A  Knight-Ridder  Newspaper 


PRESSROOM  OPERATIONS 
MANAGEMENT 

THE  SAN  DIEGO  UNION-TRIBUNE 

The  San  Diego  County  metro  daily  has 
an  immediate  opening  on  its  pressroom 
management  team.  Qualified  candidate 
must  hove  a  strong  newspaper  printing 
background  with  a  minimum  of  two 
years  supervisory  experience  preferably 
in  a  fast-paced  production  environ¬ 
ment.  Leadership  qualities  and  desire 
for  career  development  a  must. 

We  are  looking  for  a  results-oriented 
individual  with: 

•Proven  people  management  and  prob¬ 
lem-solving  skills 

•Working  knowledge  of  web  offset 
technology 

•High  print  quality  and  productivity  stan¬ 
dards 

•Ability  to  plan,  implement  and  support 
objectives  at  departmental  and  organi¬ 
zational  levels 

This  list  does  not  necessarily  contain  all 
of  the  actual  or  essential  duties  of  the 
position. 

We  offer  an  excellent  salary  and  bene¬ 
fits  including  a  company  retirement 
plan  and  a  401 K  savings  and  invest¬ 
ment  plan  with  a  company  matching 
contribution. 

If  you  are  interested  in  joining  our 
dynamic  production  team,  please  send 
resume  and  salary  history  to: 

The  Union-Tribune  Publishing  Co. 
Human  Resources  Dept.,  Job  #64-94 
P.O.Box  191 
San  Diego,  CA  921 1 2 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
IMMEDIATE,  full  time  position  open  for 
an  experienced  single  width  web  offset 
operator.  Must  be  able  to  configure 
press  runs,  achieve  high  color  quality. 
This  position  can  advance  ta  nightside 
foreman.  Excellent  salary,  benefits.  We 
Test  far  Drugs.  Call  Production  Director 
(602)  763-2505. 


PRODUCnON/TECH 

ASSISTANT  PRODUCTION  MANAGER 
To  supervise  second  and  third  shift.  Pre¬ 
press,  pressroom  and  mailroom  opera¬ 
tions.  Goss  Community  or  equivalent 
experience  required.  This  is  a  chance  to 
work  with  a  top-notch  production  man¬ 
ager  in  a  family-owned  publishing 
group.  Send  resume  with  detailed  expe¬ 
rience  and  salary  history  to  Don 
Reiderman,  1 07  North  Sandusky  Street, 
Bellevue,  OH  4481 1 . 


Production  director  for  small  and  popu¬ 
lar  daily  nevrspaper  in  southwestern  Col¬ 
orado.  Minimum  two  years  experience 
with  Macintosh,  Quark  and  in  the  pub¬ 
lishing  field.  Looking  for  commitment. 
References.  Fax  (303)  728-9793  ar 
mail:  Telluride  Daily  Planet,  PO  Box 
2315,  Telluride,  CO  81435.  e-mail: 
dplanet.com 

SALES 

Advertising  Sales  Manager  for  estab¬ 
lished  Shopper  in  SW  Florida.  Must  be 
able  to  lead  and  train  a  staff  of  7  out¬ 
side  salespeople  and  expand  in  a  com¬ 
petitive  market  situation.  We  offer 
attractive  salary  and  full  benefits. 
Advertising  sales/management  experi¬ 
ence  a  must.  Send  resume  to  Advertis¬ 
ing  Director,  Breeze  Newspapers,  P.O. 
Box  846,  Cape  Coral,  FL  33TO4  or  fax 
to  81 3-574-3403. 


GROWING  PUBLISHING  company  is 
seeking  qualified  advertising  sales  can¬ 
didate  far  Sr.  Account  Executive  posi¬ 
tion.  Successful  track  record  in  print 
advertising  sales  required.  Looking  for 
someone  with  excellent  oral  and  written 
communication  skills,  initiative  and  a 
strong  desire  to  succeed.  We  offer  com¬ 
petitive  compensation,  training,  and  an 
exciting  atmosphere.  Please  send  cover 
letter,  resume,  and  salary  requirements 
to: 

Business  Publications  Corp. 

Attn:  Human  Resources 
100  4th  St. 

Des  Moines,  lA  50309 


SALES  MANAGER.  Las  Vegas  area 
weekly.  Solid,  long  term  opportunity. 
Send  resume  to  Box  0701 1 ,  Editor  & 
Publisher. 

TELEPTONE  SALES  MANAGER 

Major  group  of  daily  newspapers, 
circulation  1  1  8,000,  in  Ventura 
County,  in  sunny  Southern  California, 
seeks  experienced  Sales  Manager  for 
Telecenter  currently  located  in  Simi 
Valley. 

Must  have  well  developed  sales  skills, 
be  people  oriented,  able  to  motivate 
and  manage  staff  of  twenty  five  for  con¬ 
tinued  sales  growth. 

We  offer  excellent  compensation, 
salary  plus  perfornrance  incentives,  out¬ 
standing  benefits.  We  are  part  of  a 
major  newspaper  chain  and  are  fast 
growing  in  our  area. 

If  you  have  a  Telemarketing  Manage¬ 
ment  backgraund  and  want  to  be  part 
of  a  fast  growing  management  team, 
please  send  your  resume  to: 

Anne  LaDow 
Human  Resources 
PO  Box  671 1 
Ventura,  CA  93006 
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CLASSIFIED  ADVERTISING  RATES 

Payment  nnust  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.86  per  line 

2  weeks-$6.95  per  line,  per  Issue. 

3  weeks-S6.05  per  line,  per  Issue. 

4  weeks-$5.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  Issue. 

3  weeks-S2.85  per  lltw,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.00  per  Irrsertlon  for  box  sen/lce.  Add  $4.50  per  Insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  os  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfrsce.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion:  1  time.  $95;  2  to  5  times.  $90 
6  to  13  times.  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  resporrses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification _ 

Authorized  Signature_ 
Copy _ 


Credit  Card  # 


_ Exp.  Date 


No.  of  Insertions:  Amount  Enclosed:  $ 

EditQrS’Publisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  676-4380,  FAX  (212)  929-1259. 
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POSITIONS  WANTED 

ADVERTISING 

EDITORIAL 

EXPERIENCED 

Ad  Manager  with  documented  success 
in  both  Retail  and  Classified.  Zones  3- 
4-5  or  8.  Will  Relocate,  Reply  Box 
07050,  Editor  &  Publisher. 

REGISTERED  DIETITIAN  with  solid  print 
medio  experience  and  advanced 
degree  seeks  position  as  writer  in  Food, 

Health  or  Science  department  of  maior 
doily.  Zone  2  preferred.  Will  consider 

SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201)  991- 
5496. 

elsewhere.  Tina  (21 2)  679-7047. 

Reporter  -  Correspondent.  Politics, 
travel,  features.  16  years  journalism 
experience  -  print,  radio,  TV.  Excellent 
writing  skills.  Original.  Tel.  Ron  Lorenz, 

(403)  228-9141  or  write  #2  21 20-1 6A 

St.,  SW,  Colgory,  AB  T2T  4K1 . 

CaUMNIST 

QUESTION  &  ANSWER  column  (or 

FREELANCE 

seniors  with  strong  proven  reader 
loyalty  ond  response.  For  samples,  call 
(914)  472-3340. 

ARNIE  SCHUSSEL,  PHOTOGRAPHER 

NYT  contributor  available  for  editorial 
assignments  in  NYC  area.  B&W  or 

(212)766-2137. 

EDITORIAL 

COMPASSIONATE,  people-person  pro¬ 
fessor  seeks  return  to  newspapers. 
Active  in  community,  great  motivator. 
Strong  writing/editing  skills,  two  recent 
cover  stories  in  Sunday  metro  maga¬ 
zine,  outstanding  recommendotions, 
seek  mid-level  management  in  news  or 
sports,  prefer  Ohio,  Pennsylvania,  Vir¬ 
ginias  or  Carolinas,  Tim  Moriarty  (814) 
864-341 3  (a  call  you'll  be  glad  you 
mode). 

PHOTOGRAPHY 

NEED  A  PHOTOJOURNAUST?  Call  the 

NPPA  Job  Information  Bank.  The 

National  Press  Photographers  Associa¬ 
tion  will  list  your  job  opening  (or  free! 

Every  week  we  carry  dozens  of  job 
openings  for  photographers,  photo 
editors,  digital  imaging  specialists, 
teachers,  interns  and  we  won't  charge 
you  a  dime!  Call  us  and  we'll  tell  you 
now  to  reach  our  10,(XX)  members  (or 
free.  1  (8(X))  BUY-NPPA  (1  (800)  289- 
6772). 

Dedicated,  experienced  reporter: 
bureau,  state  legislature,  courts,  news. 

features;  Fed  up  with  freelancing.  Box 
07047,  Editor  &  Publisher. 

PRODUCnON/TECH 

Compositor  with  over  30  years  compos¬ 
ing  room  experience  and  some  Macin¬ 
tosh  training.  Send  inquires  to  Box 

07051 ,  Editor  &  Publisher. 

EXECUTIVE  EDITOR 

Aggressive,  award-winning  editor 
seeks  top  spot  or  senior-level  post  on 

quality  Zone  2  daily.  Packaging,  staff 
motivation  and  local  news  are  my 
specialties.  Write  in  confidence  to  Box 
07023,  Editor  &  Publisher. 

PRE-PRESS  -  Looking  (or  opportunity  to 
utilize  my  13  years  in  composition 
management  or  6  years  in  Mac 

Ex-editorial  page  editor,  award  winner, 
seeks  return  to  commentary  position  on 

networking  and  training.  Team  and 
goal  oriented.  Call  Carol  at  (21 9)  287- 
5349. 

mid  or  large  daily.  Any  zone.  Please 
call  (409)  882-9322;  leave  message. 

TRAVEL  WRITERS  WANTED 
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in  Boston  delivers  crisp  copy.  John 
(617)331-7090. 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
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Shop  Talk  at  Thirty  by  Bruce  S,  Ticker 

BAN  THE  NAMING 
OF  RAPE  VICTIMS? 


“DON’T  USE  MY  name!” 

She  was  an  old  friend.  I  simply  men¬ 
tioned  that  I  was  finishing  an  article 
describing  her  experience  with  sexual 
violence. 

1  told  her  once  before  that  1  wouldn’t 
identify  her,  but  she  reiterated  the 
above-mentioned  plea. 

Her  fears  are  understandable.  She 
underwent  a  very  personal,  horrifying 
experience  linked  to  a  very  public  and 
significant  issue. 

She  isn’t  alone.  Eighty-six  percent  of 
more  than  4,000  women  told  inter¬ 
viewers  for  a  crime-victim  advocacy 
group  that  “victims  would  be  less  like¬ 
ly  to  report  rapes  if  they  felt  their 
names  would  be  disclosed  by  the  news 
media.” 

This  view  was  expressed  in  a  study, 
sponsored  by  the  Arlington,  Va.-based 
National  Victim  Center,  of  women 
over  18. 

The  study  —  entitled  “Rape  in 
America”  —  goes  further.  It  urges  a  le¬ 
gal  ban  on  publishing  names  and  ad¬ 
dresses  of  women  who  report  being 
raped. 

Journalists  would  automatically  re¬ 
ject  the  prospect  as  censorship.  Be¬ 
sides,  most  news  organizations  take 
pains  to  protect  the  identities  of  those 
who  say  they  were  raped.  Details  that 
might  identify  them,  such  as  addresses 
or  names  of  alleged  assailants  who  are 
relatives,  are  usually  omitted  from  news 
reports. 

My  response  as  a  reporter  was  once 
automatic  opposition.  Now  I  believe 
there  are  compelling  arguments  on 
both  sides  of  the  issue.  Reaching  a 
conclusion  now  is  a  very  hard  call. 

Perhaps  the  concept  of  such  a  ban 
deserves  to  be  explored  by  all  involved 
parties,  mainly  journalists,  victims, 
rights  advocates,  law-enforcement  au¬ 
thorities  and  lawmakers.  They  might  at 
least  sit  down  together  and  hash  out 

Ticker  is  a  Philadelphia  journalist 
working  on  a  book  about  sexual 
violence. 


their  fears  and  concerns  about  the 
idea. 

Rape  has  affected  me  by  virtue  of 
being  acquainted  with  many  victims  of 
sexual  violence.  I  have  seen  the  emo¬ 
tional  toll  it  exacts  on  victims.  1  knew 
a  dozen  women  who  suffered  moderate 
to  severe  emotional  problems  after  be¬ 
ing  sexually  assaulted. 

Any  publication  ban  reflects  a  clash 
between  the  right  of  free  expression 
and  what  amounts  to  the  public’s  wel¬ 
fare  and  privacy  needs. 


First,  let’s  explain  how  this  measure 
might  help  rape  victims. 

Conventional  wisdom  among  vic- 
tims-rights  advocates  is  that  sexual  vi¬ 
olence  is  way  out  of  control  and  must 
be  reduced.  There  is  no  single  solution, 
but  aggressive  prosecution  is  crucial  to 
deter  rape. 

For  authorities  to  prosecute,  the  vic¬ 
tim  must  report  the  crime  and  follow 
through  with  court  proceedings. 

Rape  victims  have  all  kinds  of  rea¬ 
sons  for  refusing  to  report  these  cases 
to  police,  fear  of  being  identified  pub¬ 
licly  among  them.  Rape  victims  can  be 
repeatedly  told  that  they  probably 
won’t  be  revealed,  but  in  many  in¬ 
stances  “probably”  isn’t  good  enough. 
Victims  of  sexual  violence  are  distrust¬ 
ful,  and  aren’t  likely  to  trust  the  pre¬ 
sumably  powerful  media. 

Censorship  or  not,  a  legal  ban  on 
naming  victims  might  remove  an  ob¬ 
stacle  to  reducing  sexual  violence.  The 
availability  of  victim’s  names  for  disclo¬ 
sure  encourages  the  persistence  of 
rape. 

In  its  1992  rape  study,  the  National 
Victim  Center  offers  this  argument: 


“Unreported  rapes  are  a  threat  to  pub¬ 
lic  safety  in  America.  Rapists  cannot 
be  apprehended,  indicted,  prosecuted 
and  incarcerated  if  the  criminal  justice 
system  does  not  know  that  a  rape  has 
occurred. 

“Such  undetected  rapists  remain  in¬ 
visible  to  the  criminal  justice  system.  If 
rape  victims  are  reluctant  to  report, 
then  rapists  will  remain  free  to  contin¬ 
ue  raping  America’s  women,  men  and 
children. 

“The  dire  need  for  public  safety  dic¬ 


tates  what  America’s  public  policy 
should  be:  to  do  everything  possible  to 
encourage  reporting  of  all  alleged  rapes 
to  police. 

“Several  high-profile  rape  cases  re¬ 
ceived  vast  publicity,  with  several  re¬ 
spected  news  agencies  straying  from 
their  wise  policies  of  not  disclosing 
rape  victims’  names.” 

The  report  adds  that  half  of  the  rape 
victims  surveyed  would  be  “a  lot  more 
likely  to  report  rapes  to  police  if  there 
was  a  law  prohibiting  the  news  media 
from  getting  and  disclosing  their 
names  and  addresses. 

“It  appears  that  women  are  just  as 
likely  in  recent  years  to  fear  negative 
evaluation  by  others  if  a  rape  is  dis¬ 
closed,  and  are  more  concerned  about 
the  possibility  of  their  names  being 
made  public.” 

journalists  would  predictably  cry 
censorship,  but  we  censor  ourselves  al¬ 
ready  by  routinely  omitting  victims’ 
names.  A  victim’s  name  usually  won’t 
become  public,  but  it  takes  only  one 
reckless  news  organization  to  make  it 

(See  Shop  Talk  on  page  37) 
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Censorship  or  not)  a  legal  ban  on  naming  victims 
might  remove  an  obstacle  to  reducing  sexual 
violence.  The  availability  of  victims*  names  for 
disclosure  encourages  the  persistence  of  rape. 
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A  Special  E&P  Issue,  September  24,  1994 


Great  color  reproduction  grabs  and 
keeps  the  attention  of  newspaper 
readers.  Today,  newspapers  are 
putting  greater  emphasis  on  the 
creative  use  of  color  than  ever  before. 
That's  why  Editor  &  Publisher  is 
devoting  a  special  pullout  section  to 
the  exciting  world  of  newspaper  color 
on  September  24th. 

Color  equipment,  supplies  and  services 
companies  will  want  to  advertise  their 
full  spectrum  of  products  and  services 
that  can  help  make  newspapers  more 
successful  with  color. 


Newspapers  can  dazzle  advertisers 
with  ads  promoting  their  color 
capabilities  and  showcasing  their  best 
editorial  work  and  most  innovative 
and  effective  advertising  uses  of  color. 

The  right  advertising  message  in  this 
section  can  make  you  a  spectacular 
success.  Color  In  Newspapers  will 
reach  more  than  83,000  E&P  readers. 
Make  your  space  reservations  today. 
Call  E&P  Advertising  Director  Steve 
Townsley  at  (212)  675-4380  or  your 
local  sales  representative. 


Color  in  Newspapers,  September  24,  1994 

Space  Reservation  Deadline  . September  9 

Copy  Deadline . September  12 
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The  National  Federation  of  Hispanic  Owned  Newspapers 

Invites  cartoonists  of  Spanish/Portugese  pubiications  ali  over  the  world 
to  participate  in  the  forthcoming  international  contest  for 

THE  RANAN  R.  LURIE  POLITICAL  CARTOON  AWARD 

FOR  1994 


The  Spanish  and  Portuguese  language  newspapers  have  a  treasure  of  political  cartoon  talent  flourishing  and  very 
positively  affecting  the  social  fabric  of  every  Spanish/Portuguese  speaking  society. 

Unlike  the  U.S.  and  European  cartoonists,  who  are  recognized  by  numerous  awards,  the  Spanish/Portuguese 
speaking  political  cartoonists  did  not  have,  until  now,  their  own  major  political  cartoon  award. 


The  NATIONAL  FEDERATION  OF  HISPANIC  OWNED  NEWSPAPERS,  in  its  desire  to  promote  the  highest 
standards  of  excellence  in  political  cartooning  in  all  Spanish  and  Portuguese-speaking  publications  worldwide, 
has  decided  to  establish  the  most  prestigious  political  cartooning  award  given  in  this  linguistic  field,  and  to  name 
the  annual  award  after  the  world's  leading  political  cartoonist  today,  Ranan  R.  Lurie. 


We  have  decided  to  name  this  award  after  Mr.  Lurie,  since  upon  carefully  examining  the  work  of  the  world's  leading  political 
cartoonists,  we  found  that  his  cartoons  are  the  ones  which  should  set  the  example  for  any  cartoonist  to  follow.  His  cartoons  are 
internationally  renowned  for  their  brilliant  analysis,  ultimate  art,  correct  projection,  coherence  -  -  all  this  served  on  a  tray  of  delightful 
humor.  In  brief,  his  work  epitomizes  the  standard  that  we  at  the  NATIONAL  FEDERATION  OF  HISPANIC  OWNED  NEWSPAPERS, 
would  like  to  see  Spanish  and  Portuguese  speaking  political  cartoonists  set  for  themselves  to  follow. 


This  award  will  be  presented  for  the  first  time  at  our  annual  International  Hispanic  Media  Conference  in  Miami, 

Florida  on  October  7, 1994 

Dr.  Manuel  A.  Toro,  President 

Jonathan  Sanchez,  V.  P.,  Carlos  Carrillo,  Marketing  V.  P.,  Thomas  Alvarez,  Treasurer,  Berta  A.  Gonzalez,  Secretary 
685  S.  Hwy.  427  Longwood,  FL  32750-  6403  *  Tel:  (407)  767-  0561  -  Fax:  (407)  767-  5478 
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The  panel  of  judges  for 

THE  1994  RANAN  R.  LURIE 
POLITICAL  CARTOON  AWARD 


Ranan  R.  Lurie,  TIME  Int'l. 
most  widely  syndicated  political 
cartoonist  in  the  world 


His  Excellency 

Juan  A.  Yanes-Barnuevo, 

Spain's  Ambassador  to  the  U  N. 


William  J.  Razzouk, 
Executive  Vice  President 
FedEx  Corporation 


open  to  political  cartoonists 
in  all  Spanish  and  Portuguese 
speaking  countries 


initiated  and  sponsored  by  the 
NATIONAL  FEDERATION  OF 
HISPANIC  OWNED  NEWSPAPERS 


PRIZES: 

1st  Prize  •  a  plaque  and  a  grant  of  US  $3,000 
2nd  Price  -  a  plaque  and  a  grant  of  US  $1,000 
3rd  Price  -  a  plaque  and  a  grant  of  US  $500 


John  C.  Brewer, 

President  &  Editor  in  Chief,  The 
New  York  Times  News  Service 


Oswaldo  Sagastegui, 
award  winning  cartoonist 
of  Mexico's  "Excelsior". 


Bruce  Beattie, 

President  of  the  National 
Cartoonists  Society  of  America 


1 


,t 


•  * 


\ 

I 


' '-'V 


f ,  ■ 


! 


I 

I 


/ 


